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NORTH AMERICA 
ZONE

(FY2023 Revenue: $15.1 
Billion) 

SOUTH AMERICA 
ZONE

(FY2023 Revenue : $12.0 
Billion)

MIDDLE AMERICA 
ZONE

(FY2023 Revenue : $16.3 
Billion)

EMEA ZONE

(FY2023 Revenue : $8.6 
Billion)

APAC ZONE

(FY2023 Revenue : $6.8
Billion)

GLOBAL BEERS

All territories except U.S.
Premium

Premium

Global Brands: Capitalizing on common
values and experiences which appeal to
consumers across boarders, AB InBev’s
four global brands, Budweiser, Corona,
Stella Artois, and Michelob ULTRA, have
recognition and appeal worldwide in a
significant number of markets globally.

MULTI-COUNTRY  BEERSMulti-Country Brands: Building from a strong
consumer base in their home markets, AB
InBev’s multi-country brands, Beck’s
Hoegaarden, Leffe, and Modelo, bring
international flavor to selected markets,
connecting with consumers globally.

cLocal Brands: Offering locally popular tastes,
local brands like Aguila, Brahma, Bud Light, Cass,
Cristal, Harbin, Poker, Skol, and Victoria connect
well with consumers in their home markets.

SELECTED LOCAL BEERS

Europe Africa
South America Asia Pacific

North America Middle America

Value

SELECTED LOW- OR NO-ALCOHOL BEERS

Europe Africa Asia Pacific
North America Middle America

No- and Low-Alcohol Products: AB InBev offers
no-alcohol and lower-alcohol products (i.e., 3.5%
ABV or below) to meet consumers on more
occasions. South America

SELECTED BEYOND BEERSBeyond Beer: AB InBev offers sweet, fruity,
flavored alcoholic beverages, hard seltzers and
RTD cocktails to give consumers more choice and
promote moderation and responsible drinking.

EuropeSouth America Asia PacificNorth America Middle America Africa

c

SELECTED NON-BEERS

EuropeSouth America Asia PacificNorth America Middle America Africa

Under Distribution Agreements Under Distribution AgreementsUnder Distribution Agreements Under Distribution Agreement Under Distribution Agreement

Non-Beer: AB InBev offers its own as well as third-
party non-alcoholic beverages (NaBev) such as
carbonated and non-carbonated beverages,
including energy drinks
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Customers RegulatorsCapitalSuppliers
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U.S. Wholesaler 
and Distributor 

Customers

Sales of Beverage Products 
to Wholesalers and 

Distributors, 
(In some markets, brewers distribute 
directly to customers (for example, in 

Belgium). In other markets, 
wholesalers distribute a significant 

proportion of beer to consumers, (1) 
for legal reasons (for example, in 
certain U.S. states and Canada 

where there may be legal constraints 
on the ability of a beer manufacturer 
to own a wholesaler), (2) because of 

historical market practice (for 
example, in China and Argentina) or 

(3) because we have determined 
that third-party wholesalers provide 

the most effective route of 
distribution (which is generally the 

case in the United States). 

Beer and Non-
Beer
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Derivatives 
Counterparties
(foreign exchange 
forwards, currency 

futures, interest rate 
swaps, cross currency 

interest rate swaps 
(CCIRS), aluminum 

and other commodity 
swaps—e.g., energy, 
commodity futures, 
and equity swaps) 

Derivatives Contracts to 
Manage Foreign Currency 
(Euro, Yuan, Real, Pound, Rand, 

Yuan, Canadian Dollar, & Pesos in 
Argentina, Mexico & Columbia), 
Interest Rate, Commodity, 

and Equity Risks

Bond Financing
Public Debt 

Holders

Grocery 
Stores

Due to strategic 
reasons and supply 
chain complexity, in 
some countries, AB 

InBev distributes 
beverage products 
to retailers and end 

consumers (1) 
directly and/or (2) 
through third-party 

distributors and 
wholesalers.

Wholesalers 
(Wholesalers have 
exclusive rights to 

carry AB InBev 
products in a 

designated territory)

AB ONE 
(Network of AB 
InBev-owned 

wholesalers that 
distribute 

ABInBev brands 
to 40,000+ 

customers across 
ten divisions 

covering a market 
with 40+ million 

people)

(On December 
31, 2023, there 

were 388 
wholesalers.  

Some entities own 
more than one 
wholesaler, AB 

InBev owns 12 of 
these 

wholesalers, and 
the remainder are 

independent 
businesses.)

Direct Sales of Beverage 
Products to Retailers 
(via Traditional and Online 

Channels)

Direct Sales of Beverage Products to 
End Consumers via (1) AB InBev-

Owned or -Franchised Retail Stores 
and (2)  DTC Delivery Channels 

U.S. 
Retailer 

Customers

Direct-to-
Consumer 
Delivery 

Businesses
(AB In-Bev 

operates three DTC 
digital platforms for 

end consumers 
seeking home 

delivery of cold beer 
at competitive 
prices in 30 

minutes: (1) TaDa 
Delivery (launched 

2023 across Latin 
America and South 

Africa), (2) Brazil’s 
Zé Delivers 

(launched 2016 in 
Brazil), and (3) 
PerfectDraft, a 

home bar 
experience in 

Europe.  These 
DTC offerings 

reach consumers in 
21 markets 

worldwide and, in 
2023, fulfilled 69 

million e-commerce 
orders and 

generated more 
than $1.5 billion in 

revenue.)

Direct Sales 
of Beverage 
Products to 

Retailers

Sales of 
Beverage 

Products to 
End 

Consumers

Sales of Beverage 
Products to End 

Consumers
(via (1) AB InBev-Franchised 

Retail Stores and (2) DTC 
Delivery Channels)

End 
Consumers Franchisee 

Retailer 
and DTC 

Customers

Franchised Retail Stores 
(Mexico and Brazil)

Securities Regulation and 
Stock Exchange Rules

Dividends and Common 
Stock Repurchases

Equity Capital

Stock Exchanges
(Listing, Maintenance and 

Corporate Accountability Rules: 
Primary Exchange;

Euronext Brussels (ABI)

Secondary Listings:
Mexico (MEXBOL: ANB), South 

Africa (JSE: ANH), and with 
respect to 131.2 M American 
Depositary Shares, New York 

Stock Exchange (NYSE: BUD)

Securities Regulators
(Regulation of Offers and Sales of 

Securities, Material Event 
Disclosure and Financial 
Reporting Requirements)

Other Key 
Regulator: U.S. 
Securities and 

Exchange 
Commission 

(SEC)

Primary 
Regulator: 

Belgium Financial 
Services and 

Markets Authority 
(FMSA)

Other Key 
Regulator: 
European 

Parliament and 
of the Council

Securities Regulators

Working Capital FinancingCommercial 
Banks

(Lead Banks under 
$10.1B Sustainability 

Linked Loan 
Revolving Credit 
Facility:  ING and 

Satander, as part of 
a 26-Bank 

Consortium)

Liquids

Main Agriculture 
Products

Beer/Alcoholic 
Beverage 

Production

Main Ingredients

Non-Beer 
Beverage 

Production 
(Mainly Carbonated 

Soft Drinks)

Other 
Agriculture 
Products

Packaging 
Materials

Supply Categories

Malted Barley

Rice

Corn

Hops

Water

Liquids
Water

Flavored 
Concentrate

Sugar/Sweetener

Sorghum / 
Cassava 

(Used in 
Lieu of 
Malted 

Barley in 
Africa and 
Selected 

Other 
Regions)

Fruit Concentrate

Bottles 
(Glass, 

Polyethylene 
(PET), 

Aluminum)

Cans
(Aluminum, 

Steel)

Cardboard 
Products

Labels

Sales of Metal-Based Product 
Packaging Services

(via U.S.-based Metal Container 
Corporation, an AB InBev subsidiary 
over which AB InBev has operational 

control and Apollo Global 
Management, Inc. owns a 49.9% 

equity stake)

Regulation regarding 
Alcoholic Beverage 

Production, Marketing and 
Sales, and  General 
Business Regulation

Production, Advertising, 
Marketing, and Sales of 

Alcoholic Beverages

Dividends
(Exchange control restrictions on 

subsidiaries in certain jurisdictions)

Interactions with Retailers
(U.S. prohibition on AB InBev (1) 

providing anything of value to 
retailers, e.g., paying slotting fees, 
and (2) holding ownership interests 
in retailers, subject to exceptions)

Interactions with 
Wholesalers & Consumers
(Some governments prohibit or 
limit AB InBev from (1) being 

licensed as a wholesaler for its 
products and (2)  providing 
merchandise or promotional 
activities at retail premises)

Restrictions on Sales
(Some governments (1) completely 

prohibit alcohol, (2) limit sales of 
alcohol products to persons above 

minimum legal drinking age 
(generally from 16 to 21 years of 
age), (3) impose minimum pricing 
on alcohol products, (4) limit the 

number, type and operating hours 
of retail outlets,  and (5) impose 

alcoholic beverage licensing 
requirements on retailers)

Distribution
(Some governments limit sales of 
alcohol products through licensed 
outlets, such as (1)  government-

or state-operated monopoly outlets 
(e.g., certain Canadian provinces), 
(2) the common system of licensed 

on-trade outlets (e.g., licensed 
bars and restaurants such as in the 
European Union), and (3) a three-
tier system of U.S. regulation for 

beer products from brewer to 
wholesaler to retailer, meaning AB 

InBev works with licensed third-
party distributors to alcohol 

products to U.S. points of sale)

Employment and Labor
(Regulation regarding worker rights 
and working conditions, including 
working hours, equal opportunity, 

holidays, annual leave, wages, 
pensions, layoffs, health, 

workplace safety, and serious 
injury reporting)

Antitrust and Competition 
(Enforcement of antitrust/anti-

competition and fair-trade laws, 
including such laws as applied to 

digital platforms;  business 
combination/merger and divestiture 
reviews and clearances, including 

compliance with conditions 
imposed in connection with 

previous acquisitions)

Environmental Protection
(Regulation regarding (1) 

conformity of operating procedures 
with environmental standards, 
including emission of gas and 
liquid effluents, (2)  disposal of 

one-way/non-returnable 
packaging, (3) noise levels, (4) 

disposal and treatment of waste, 
and (5) polluters’ and site owners’ 

obligation to clean up 
contamination)

Intellectual Property
(Regulation for the creation,  

promotion, utilization and 
protection of IP, including the 

registration of ownership, 
protection, and prevention of 

infringement of intellectual property 
rights, such as patents, 

trademarks, copyrights, designs, 
domain names, and know-how)

Anti-Corruption
(Enforcement of anti-bribery/anti-

corruption laws, including 
bookkeeping requirements)

Privacy and Data Protection 
Regulators 

(Regulation governing the 
collection, use, sharing, protection, 
security, and retention of personal 

data, and data localization.

Key Subjects of Regulation

General Business 

Taxation
(Many governments impose beer 

excise taxes, indirect taxes such as 
value added taxes, tax stamps and 

other forms of fiscal marking, 
corporate income taxes payable to 

local, national and foreign 
authorities, and foreign exchange 

controls and cash repatriation)

International Trade
(Regulation regarding international 

trade activities, including export 
and import procedures, licensing, 
other requirements, and controls, 

foreign investment, tariff rates, 
information handling, transactions 

with restricted parties under 
“watch” lists, embargoes, and 

economic and trade sanctions --
e.g., comprehensive sanctions by 

the U.S. government on Cuba, 
which is a joint-venture partner 
with Ambev in the operation of 
Cuban subsidiary, Cervecería 

Bucanero S.A., which may subject 
AB InBev to additional regulatory 
scrutiny or reputational damage)

Restrictions on Advertising
(Some governments (1) place on 

restrictions on the advertising style, 
media, and messages used, or (2) 
prohibit television as a medium for 

advertising alcohol products) 

Labeling
(Regulation varies from (1) health 

warning labels particularly 
regarding risks of misusing alcohol 

products, (2) importer 
identification, (3) alcohol strengths, 

and (4) other consumer info) 

Packaging
(Some governments require (1) 

that deposits or certain eco-taxes 
or fees be charged for the sale, 

marketing, and use of certain non-
refillable beverage containers, and 

(2) other beverage-container-
related deposit, recycling, eco-tax, 
or extended producer responsibility 

requirements)

Soft-Drink 
Beverage 
Marketers 

(and their bottlers)

Metal Container 
Corporation (MCC) 
makes aluminum 
cans and lids for 
AB InBev’s U.S. 
domestic beer 
operations in 
addition to 

supplying the US 
soft drink container 

market. Hansen 
MCC (1) makes 

more than 25 billion 
cans and 27 billion 
lids each year and 
(2) supplies more 
than 45% of AB 

InBev’s U.S. 
domestic cans and 

55% of its lids. 
About 25% of the 

U.S. aluminum can 
market is produced 

by MCC, which 
operates five can 

and two lid 
manufacturing 

plants in the U.S.

Professional Services
(audit, depositary, media, 

and public advocacy)

Professional 
Services Firms

Akin Gump, 
Miller Strategies 
(Lobbying Services)

Bank of New 
York Mellon 

(Depositary 
Services for ADSs)

PwC, 
Bedrijfsrevisoren 

/ Reviseurs 
d’Enterprises
(Audit Services)

Publicis 
Groupe/Epsilon

Dentsu 
(Canada & Africa 
Media Services)

(Global 
Media 

Services)

Yeast
(AB InBev 
primarily 

uses its own 
proprietary 

yeast, which 
it grows in 

its own 
facilities)

Kegs
(Aluminum, 

Steel)

Supplies of Water, Agricultural 
Products, Sugar, Nutritive and 

Non-Nutritive Sweeteners, 
Fruit and Juice Concentrate, 
Packaging Materials, Fuel, 
Electricity, Vehicles, and 

Selected Professional Services      
(Cloud and Legal); and Works 
Council and Labor Union 

Representation

Selected U.S. 
Distributors

(Distributors have 
exclusive or non-
exclusive rights to 

carry AB InBev 
products)

In some instances 
(e.g., in Brazil and 
U.S.), AB InBev 
has acquired 

third-party 
distributors to help 
self-distribute its 

products

National Chains and Large Retailers Small- and Medium-Sized Retailers

RESTAURANT

Includes Sales via AB 
InBev’s Own BEES 
Online B2B Platform

PharmaciesConvenience Stores
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Legal Services Providers 
Cravath, Swaine & Moore; 
Sullivan & Cromwell (U.S. 

Transactional)

Freshfields Bruckhaus 
Deringer 

(Global Transactional)
Clifford Chance

(Financing)

Cloud Service Providers 
Google Cloud

(Machine Learning 
regarding Beer Quality)

AWS
(E-Commerce)

Microsoft Azure
(Cloud Computing, 

Storage, and 
Analytics/Insights 

Infrastructure)

Plastic 
Crates

Folding 
Cartons

Plastic 
Films

ElectricityClosures
(Metal, Plastic)
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Forklift Loading 
Equipment

C
lo

ud
 

Se
rv

ic
es

Le
ga

l 
Se

rv
ic

es

Tractors/Trailers/Delivery Vehicles
In 2018, AB InBev order 800 hydrogen-
electric semi-trucks from Nikola Motor
Company for delivery to its vehicle fleets in
2022. AB InBev seek to run its entire fleet of
long-haul trucks on clean energy by 2025.

Diesel

(Primary 
Fuel for 
Freight)

Natural 
Gas

(the 
Primary 
Fuel for 
Plants)

Aluminum Can 
Stock

(for AB 
InBev’s Metal 

Container 
Corp.)

La
bo

r Works Councils and Labor Unions
(Labor Representation, Consultation and Collective Bargaining Services in (1) Europe 

via European Works Council and National Unions-High Proportion in Belgium and 
Germany, (2) Mexico-50%, (3) Brazil-100%, (4) Canada-Majority Brewery and 

Distribution Employees, and (5) U.S.-5,970 Brewery Workers/1,569 Distribution and 
Packaging Workers Primarily International Brotherhood of Teamsters)

Governance

Debt Structure
Equity

Equity Structure
Anheuser-Busch InBev SA/NV (a Belgium public limited liability company)

Ordinary Shares
Outstanding: 1.737 B Shares

Rights: Rights to receive 
dividends and one vote per 
share at company meetings; 
12 directors (8 of which are 
appointed by Stichting AB 

InBev) 

Restricted Shares
Issued: 282 M Shares (convertible into ordinary 

shares
on one-for-one basis), of which 185 M are registered

Limitations: not listed for trading on any stock 
exchange; transfers restricted until converted into 

new ordinary shares
Rights: dividend and voting rights; 3 board members

Treasury 
Shares

Buy Back: 1.0 B
Treasury Shares: 

34.776 M
Balance 

Remaining: $368 
M

Debt ($78.150 Billion @ 12/31/2023)  | Credit Ratings (for long-term obligations):    A3 (Moody’s), A- (S&P) 

2024 – 2060 
Unsecured 

Bond Issues: 
$74.741B

(3.50% -
6.625%)

$5.0B U.S. 
Commercial 

Paper 
Program

€40.0B Euro Medium-Term Note 
Programme 

(€21.4B Outstanding) (Guarantors: 
Cobrew NV, Brandview SA, Brandbev 

S.à.R.L., Anheuser-Busch InBev 
Worldwide Inc., Anheuser-Busch 

Companies, LLC., Anheuser-Busch InBev 
Finance Inc.) 

€3.0B 
Belgian 

Commercial 
Paper 

Program

Lease 
Liabilities: 
$2.829B

Board of Directors

Management Team

Committees: Audit (A), Finance (F), Nomination (N), and Remuneration (R)

Chief Financial Officer: 
Fernando Tennenbaum

Chief People Officer: 
Nelson Jamel

Chief Executive Officer:
Michael Doukeris

Chief Direct-to-
Consumer Officer:
Lucas Herscovici

Chief Marketing Officer: 
Marcel Marcondes

Chief Growth Officer:
Ricardo Tadeu

Chief Legal and 
Corporate Affairs Officer 
and Corporate Secretary:

John Blood

Chief Supply Officer: 
Ricardo Moreira

Chief B2B Officer:
Nick Caton

General Counsel: 
Katherine Barrett

Chief Strategy and 
Technology Officer:

David Almeida

Chief Communications 
Officer: Donna Lorenson

Zone CEOs:
Cassiano de Stefano (Africa), 

Jan Craps (Asia-Pacific), 
Jason Warner (Europe), 
Carlos Lisboa (Middle 

America), Brendan Whitworth 
(North America), Jean 

Jereissati (South America) 

$10.1B 5-Year 
Secured 

Sustainable-
Linked Loan 

Revolving Credit 
Facility 

(Matures 2026)

2004

1987 1987 1995

Labatt Brewing 
Company (1847)

1999

Companhia 
Cervejaria Brahma

(1888)

1999

2004

20082008 2016

InterbrewAmBev (InBev)

2008

2013

Anheuser-
Busch (1860)

B y 2027 , A B  owned  
a  50%  non-

con tro lling  s take  in  
G rupo  M ode lo , 

wh ich  s take  
transfe rred  to  A B  
InB ev upon  the  

m erge r o f A B  and  
InB ev in  2008 . A B  
InB ev acqu ired  the  

rem a in ing  50%  
stake  in  G rupo  

M ode lo  in  2013 . 

Heritage
Grupo 

Modelo (1925)
Brasserie Den 

Hoorn (1366)
Brasserie 

Piedboeuf (1853)
Companhia Antarctica 

Paulista
(1885)

Companhia de Bebedas 
das Americas S.A.Interbrew S.A.

Anheuser-Busch InBev S.A./N.V.

Corporate MattersFinance and Accounting

Financial Reporting

Investor Relations

Tax

Financial Planning & 
Analysis

Accounting

Treasury

Risk Management

Mergers and Acquisitions

Marketing

Brand Management

Marketing Strategy

Advertising

Strategy and Technology

Global Innovation, and 
Technology Centers 

(energy efficiency, renewable and 
low-carbon packaging and other 
technologies, milling technology, 

barley research, process 
development) 

Quality Assurance

Legal

Regulatory Matters

Litigation Management

Commercial Contracting

Corporate Governance 

Ethics and Compliance

Intellectual Property

Transactions Support

Human Resources

Compensation and Benefits

Employee Engagement and 
Culture

Talent Acquisition, 
Management and 

Development

Diversity, Equity and 
Inclusion

Facilities and Security

HR Strategy and Operations 
(including HR information systems)

Labor Relations
Internal Communications

Crisis Management
Government Affairs

(includes lobbying services)

Supply Chain
Brewery Operations 

(including MRO purchasing)

Supplier Relations

Raw Materials Purchasing

Logistics 
(freight, scheduling, 

warehousing, loss prevention)

Product Innovation

Growth
Commercial Function 

Alignment 
(sales, marketing, B2B, direct-to-

consumer, and ZX Ventures)

Digital Transformation

B2B e-Commerce 
Platform 

(BEES, where retailers can 
browse products, place orders, 

earn rewards, arrange 
deliveries, manage invoices, 

and access business insights)

Sustainability
Labor Relations Support

BEES

Direct-to-Consumer

Retail Stores
(13,000+ retail stores, such as 

Modelorama-Mexico, and 
PitStop-Brazil; 2023 revenues 

of $1.5B)

DTC e-Commerce 
Platforms (Zé Delivery-Brazil, 
TaDa Delivery-Latin America, 

Perfect Draft-Europe) 

Corporate Affairs

Legal Affairs

External Communications
(public and media Relations)

Strategic ESG Priorities
(smart drinking & moderation, 

climate-water stewardship, 
sustainable agriculture, circular 
packaging, diversity, equity & 

inclusion, ethics & transparency, 
entrepreneurship)

Health, Safety, and 
Wellbeing

ESG Approach
(Natural, Inclusive, Local)

ZX Ventures
(global investment 
and innovation to 

build 
entrepreneurial 

ventures to meet 
the needs of 
tomorrow) 

Executive Committee Member

Martin J. Barrington (Chair,A,N)

M. Michele Burns (A,R,N,F)

Sabine Chalmers (N) Paul Cornet de Ways Ruart (F)

Independent Stichting/Main Shareholder Appointees Restricted Shareholder Appointees

Lynne Biggar (A)

Dr. Aradhana Sarin (A)

Claudio Garcia (R, N)

Dirk Van de Put (R)

Heloisa Sicupira (N)

Alexandre Van Damme (N, F)

Grégoire de Spoelberch (F)Paulo Alberto Lemann (F)

Nitin Nohria (F)

Salvatore Mancuso (F)

Alejandro Santo Domingo (F)

Operations
North America Zone

The North America Zone covers
business operations in the United States
and Canada. Bud Light the best-selling
beer in the U.S. and the leader in the
light category.

Middle Americas Zone
The Middle Americas Zone
covers business operations in
the Caribbean, Colombia,
Costa Rica, the Dominican
Republic, Ecuador, El Salvador,

South America Zone
The South America
Zone covers business
operations in Argentina,
Bolivia, Brazil, Chile,
Paraguay, and Uruguay.

EMEA Zone
The EMEA Zone covers operations
in Europe (Austria, Belgium, France,
Germany, Ireland, Luxembourg, the
Netherlands, Spain, Switzerland, and
U.K.), the Middle East, and Africa
(Botswana, Ghana, Lesotho, Mozambique,
Namibia, Nigeria, South Africa, Swaziland,
Tanzania, Uganda, and Zambia).

Asia Pacific Zone
The Asia Pacific Zone covers
business operations in China,
India, Japan, New Zealand,
South Korea, Vietnam, and
other South Asian and
Southeast Asian countries. (In
2019, the company sold its
Australian operations to Asahi.)

Global Export & Holding 
Companies SegmentIn addition to Anheuser-Busch

InBev’s five geographic
regions, the company’s
Global Export and Holding
segment is used for all
financial reporting purposes.
The segment includes (1) the
company’s headquarters and
(2) export businesses which
have not been allocated to
the zones/ regions.

CEO North American Zone (Saint Louis, US): 
Brendan Whitworth

CEO Middle Americas Zone (Mexico City):
Carlos Lisboa

CEO South America Zone (São Paulo):
Jean Jereissati Neto

CEO Europe Zone (Leuven): Jason Werner
CEO Africa Zone (Johannesburg): Cassiano de Stefano 

Segment Features Segment Features Segment Features Segment Features Segment Features Segment Features
Full Time Employees: 17,950
2023 Revenue: $15.1 Billion

2023 Volume: 90.1 M Hectoliters (hl) 

Full Time Employees: 48,069
2023 Revenue: $16.3 Billion

2023 Volume: 148.7 M hl

Full Time Employees: 36,267
2023 Revenue: $12.0 Billion

2023 Volume: 162.5 M hl

Full Time Employees: 20,011
2023 Revenue: $8.6 Billion

2023 Volume: 90.2 M hl

Full Time Employees: 24,992
2023 Revenue: $6.8 Billion

2023 Volume: 92.7 M hl

Full Time Employees: 6,251
2023 Revenue: $508 Million

2023 Volume: 459 M hl

Limb of Family Tree: Anheuser-
Busch (U.S.), Labatt/Ambev 

(Canada)

CEO Asia Pacific Zone (Hong Kong): 
Jan Craps

Guatemala, Honduras, Mexico, Panama, and
Peru. Mexico is the 4th-largest producer in the
world behind China, U.S., and Brazil.

Limb of Family Tree: 
Ambev (C.Am), Grupo 

Modelo (Mexico)

Limb of Family 
Tree: Ambev
(South America) 

Limb of Family 
Tree: Interbrew 

(Europe), SAB Miller 
(Africa) 

Limb of Family 
Tree: SABMiler

(Asia) 

Competition

Beverage Production Facilities: 
219 Breweries 

(163 Beer/Other Alcoholic Malt Beverage 
Plants, 18 Soft Drink Plants, and/or Non-

Beer Plants, 39 Combined Plants)

Key Facilities

Rice & Corn 
Grits Mill

Malt Farm & 
Agriculture

Yeast Can LidHop Pellet CanGlass BottleLabel Crown and Closure 
Liner Material

Breweries

Non-Beverage Production 
Facilities: 56 Plants 

(These Plants and Other Facilities 
Produce Raw Materials and Packaging 

Materials for AB InBev Beverages)

GLOBAL BEERS

Premium
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Canada Only; for 
antitrust reasons, 

AB InBev 
divested the 

company that 
imported Labatt’s 

beer, into the  
U.S. market.

Selected Products/Significant Brands
MULTI-COUNTRY BEERS ZONE BEERS
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BEYOND BEER

Soft Drink 
Concentrate

Stichting 
Anheuser-

Busch InBev
(a Netherlands 

foundation 
representing the 

interests of the (1) 
founding Belgian 

families of 
Interbrew (mainly 
represented by EPS 

through Class A 
Stichting Certificates)
and (2) Brazilian 

families which were 
previously the 

controlling 
shareholders of 

Ambev (represented 
by BRC through Class B 
Stichting Certificates))

(33.42%)

BRC S.á.R.L.
(1.42%)

Fonds Voorzitter 
Verhelst SRL

(0.35%)

Fonds Baillet 
Latour SC

(0.28%)

Significant
Shareholders
Ordinary Shares

Restricted Shares

Altria Group Inc.
(9.33%)

BEVCO Lux 
S.à.R.L. (4.88%)

Public Free 
Float

(43.54%)

EPS Group
(EPS Participations 

S.à.R.L.-6.75%; 
Eugénie Patri 

Sébastien S.A.-
0.01%) (6.76%)

South 
African 

Breweries 
(1895)

Upon  buying  M ille r 
B rewing , the  no , 2  
U.S . bee r m aker,, 

the  com b ined  
com pany was 

nam ed  S A B M ille r. 2002

Miller 
Brewing
(1855)

Constellation Brands 
Owns the Rights to  

Sell Corona and 
Other Grupo Modelo 
Brands in the U.S. 

Market.

Premium

IT

IT and Data Science
(infrastructure, equipment, 

security,  business applications)

Research and Development
(liquid, packaging, draft innovation, 

product innovation, quality 
improvements, capacity increase, 

carbon footprint reduction) 

Key Company Data 
(as of 12/31/2023)

Financial Highlights

Income Statement

Statement of 
Financial Position:

Cash Flow

Financial Returns

Return on Equity: 
5.76%

Share Data

Share Price: $59.96 
(04/05/2024)

Earnings Per Share 
(Trailing 12 Months): 

$3.04
Forward Annual 

Dividend: 
€0.82/share
Market Cap: 

$118.4B  (04/05/2024)

Revenue: $59.38B

Total Assets: 
$219.34B

From Operations: 
$13.265B

Operating Expenses: 
$17.394B  

Profit: $5.341B

Total Liabilities: 
$126.664B 

Equity: $92.676B 

Used in Investing: 
$(4.35)B

Used in Financing: 
$(8.60)B

Long-Term Debt: 
$74.163B 

Beverage Production 
Facilities: 211 

Breweries and/or 
Non-Beer Plants

Headquarters: 
Leuven, Belgium

Stated Purpose:
We Dream To 

Create A Future 
With More Cheers

Business Overview: Headquartered in Leuven,
Belgium, Anheuser-Busch InBev produces,
markets, distributes, and sells beer and malt
beverages. The company’s portfolio of 500+
global beer brands includes Budweiser®,
Corona®, Stella Artois® and Michelob Ultra®;
multi-country brands Beck’s®, Hoegaarden®
and Leffe®; and local champions such as
Aguila®, Antarctica®, Bud Light®, Brahma®,
Cass®, Castle®, Castle Lite®, Cristal®,
Harbin®, Jupiler®, Modelo Especial®,
Quilmes®, Victoria®, Sedrin® and Skol®. The
company’s global footprint and production
facilities span across nearly 50 countries with
a balanced exposure to developed and
developing markets. AB InBev’s brewing
heritage dates back more than 600 years,
spanning continents and generations: (1) from
its European roots at the Den Hoorn Brewery
in Leuven, Belgium, (2) to the pioneering spirit
of the Anheuser & Co. brewery in St. Louis,
Missouri, (3) to the creation of the Castle
Brewery in South Africa during the
Johannesburg gold rush and Bohemia, the
first brewery in Brazil.

Resources
Employees: 
155,000+

Cost of Sales: $27.4B

Gross Profit: $32.0B 
(Margin: 53.9%)

Operating Profit: 
$13.996B 

Distribution 
Expenses: $6.389B

Sales and Marketing 
Expenses: $6.752B

Administration 
Expenses: $4.414B

Social, Community 
and Sustainable 

Development Focus 
Areas:

• Promoting smart 
drinking (reduce harmful 
alcohol consumption);  

• Improving 
environmental resilience 
and promoting inclusive 

growth 
(entrepreneurship);  

• Clean water
• Sustainable 
agriculture;  

• Increasing workplace 
safety;  

• Business ethics; and  
• Community 

engagement with 
disaster response/relief  

across communities.

NYSE Stock 
Exchange Ticker 

Symbol: BUD
(Euronext Ticker 

Symbol: ABI)

Key Sponsorship and 
Promotional Arrangements

Key 
Sponsorships

(by brand)

(AB InBev has 
beer & hard 

seltzer, but not 
hard liquor, 

rights for NFL 
games and beer 
sponsorship for 
FIFA World Cup 

2026) 

Grant of Rights to 
Manufacturer, Package, Sell, 
and Market Anheuser-Busch 
InBev Beverage Brands in 

Designated Territories
(under license, international 

distribution and/or importation 
agreements)

Beverage Brand 
Licensees

3rd Parties

Turkey

United 
States, 
DC, & 
Guam

Australia

Former 
Yugoslavian, 

Czechoslovakian, 
and Other East 

European Nations

Australia

Various Eastern 
Europe & Middle 

East Nations, & New 
Zealand 

United States, DC, 
& Puerto Rico

Licensors Beer & 
Other Beverage 

Licensors

Licenses of Rights to 
Manufacture and Distribute 
Third Party Beer and Other 

Beverage Brands



AB InBev Ecosystem:  Supplement
GLOSSARY

Beyond Beer: Consists of sweet, fruity
flavored alcoholic beverages (FAB), hard
seltzers, and ready-to-drink (RTD) cocktails

NaBev: Non-alcohol beverages.

NABLAB: No- and low- alcohol beer.

FAB: Flavored alcoholic beverages, which
are part of the beyond beer category.

RTD Cocktails: Ready-to-drink cocktails,
which are part of the Beyond Beer
category.

BioBrew: A technology platform for applying biotechnology
to food and beverage production, focusing primarily on
bringing commercial scale to precision fermentation and
processing expertise to create alternative protein products.

ADR: Refers to American depositary
receipt, a negotiable certificate issued by a
U.S. depositary bank representing a
specified number of shares—usually one
share—of a foreign company’s stock. The
ADR is denominated in U.S. dollars and
can be traded on U.S. stock markets just
like regular U.S. stocks.
ADSs: Instead of issuing its ordinary
shares directly to U.S. investors (who may
not be interested in (1) investing in a share
denominated in foreign currency or (2)
dealing with foreign stock exchanges and
securities regulations), AB InBev has
issued American Depositary Shares
(ADSs) to U.S. investors. The ADSs entitle
their investors to receive the benefit of the
underlying AB InBev ordinary shares, which
are being held by the Depositary. However,
ADS holders must rely on the Depositary to
exercise the rights of a shareholder on their
behalf, including the voting of the ordinary
shares represented by the ADSs. The
ADSs may be (1) uncertificated (i.e.,
registered as ADSs on the Depositary’s
books in electronic book-entry form by
means of the Direct Registration System
operated by The Depository Trust
Company (DTC)), or (2) certificated (i.e.,
issued in the form of ADRs—i.e., physical
certificates issued by the Depositary to
evidence ownership of the ADSs.)

Depositary: The depositary is Bank of New York Mellon, a
U.S. bank appointed by the AB InBev (a foreign company)
to manage its ADR program. The Depositary has agreed
(pursuant to a Deposit Agreement with the owners of
ADRs) to serve as the depositary under AB InBev’s
ADS/ADR program.

The Depositary purchased and holds AB InBev’s underlying
ordinary shares and issued ADSs/ADRs to investors for
trading on a U.S. stock exchange. Each ADS/ADR
represents a specific number of the underlying AB InBev
ordinary shares held by the depositary.

The depositary collects dividends on the ADSs/ADRs and
passes them on to ADS/ADR holders in U.S. dollars. This
simplifies the process for U.S. investors, as they don't have
to deal with foreign currency transactions.

The ADS/ADR holders do not have voting rights in the
foreign company's affairs because they do not directly own
the foreign company shares. Instead, the depositary has
the authority to vote the underlying shares, but it will vote
them according to the instructions of ADS/ADR holders.

The depositary maintains records of ADS/ADR ownership,
including the names and addresses of holders. It also
provides periodic reports to ADS/ADR holders, including
financial statements and information about corporate
actions taken by the foreign company.

The depositary facilitates the trading of ADRs on U.S. stock
exchanges, making it easier for U.S. investors to buy and
sell shares of foreign companies without having to deal
directly with foreign markets and securities regulations.

ZX Ventures: The company global
investment and innovation group, which
focuses on seeding and launching
beverages of the future
and building,
investing in and
scaling new ventures
inside of the core
business.

PET Bottles: Polyethylene
terephthalate or bottles made
of a clear, high shatter-
resistant plastic.

EverGrain: AB InBev’s sustainable
ingredient business that aims to
revolutionize the use of left-over barely
from the company’s brewing process to
deliver highly
nutritious, great-
tasting, barley protein
and plant-based
ingredients.

BEES: AB InBev’s B2B e-commerce
platform, which is live
in 26 markets globally

DETAILED  OPERATING STRUCTURE  
North America Zone

The North America Zone covers beverage
operations in the United States and
Canada. Bud Light has been the best-
selling beer in the U.S. and the leader in
the light category, until recently when it
was dethroned by Modelo due to a right-
wing media backlash following AB InBev’s
sponsorship of a transgender influencer.

Middle Americas Zone
The Middle Americas Zone
covers beverage operations in
the Caribbean, Colombia,
Costa Rica, the Dominican
Republic, Ecuador, El Salvador,

South America Zone
The South America
Zone covers beverage
operations in Argentina,
Bolivia, Brazil, Chile,
Paraguay, and Uruguay.

EMEA Zone
The EMEA Zone covers operations
in Europe (Austria, Belgium, France,
Germany, Ireland, Luxembourg, the
Netherlands, Spain, Switzerland, and
U.K.), the Middle East, and Africa
(Botswana, Ghana, Lesotho, Mozambique,
Namibia, Nigeria, South Africa, Swaziland,
Tanzania, Uganda, and Zambia).

Asia Pacific Zone
The Asia Pacific Zone covers
operations in China, India,
Japan, New Zealand, South
Korea, Vietnam, and other
South and Southeast Asian
countries. (In 2019, the company
sold its Australian operations-Carlton
and United Breweries-to Asahi.)

Global Export & Holding 
Companies SegmentIn addition to Anheuser-Busch

InBev 5 geographic regions,
the company’s Global Export
and Holding segment is used
for all financial reporting
purposes. The segment
includes (1) the company’s
headquarters and (2) export
businesses which have not
been allocated to the zones/
regions.

CEO North American Zone: 
Brendan Whitworth

CEO Middle Americas Zone:
Carlos Lisboa

CEO South America Zone:
Jean Jereissati Neto

CEO Europe Zone: Jason Werner
CEO Africa Zone: Ricardo Moreira

North America Competition

Key Facilities

Selected Products/Significant Brands

Key Facilities

Selected Products/Significant Brands

Key Facilities

Selected Products/Significant Brands

Key Facilities

Selected Products/Significant Brands

Key Facilities

Selected Products/Significant Brands

Key Facilities

Segment Features Segment Features Segment Features Segment Features Segment Features Segment Features
Full Time Employees: 17,950 Full Time Employees: 48,069 Full Time Employees: 36,267 Full Time Employees: 21,011 Full Time Employees: 24,992 Full Time Employees: 6,251

2022 Volume: 459 M hl

Non-Beverage Facilities

Beverage Production Facilities: 33
(Breweries in Baldwinsville, NY, Cartersville,
GA, Columbus, OH, Fairfield, CA, Fort
Collins, CO, Houston, TX, Jacksonville, FL,
Los Angeles, CA, Merrimack, NH, Newark,
NJ, St. Louis, MO, Williamsburg, VA)

No- or Low-Alcohol Beers Beyond Beer

Multi-Country

Zone Beers Global Beers

Premium

Beer and Beyond Beer

Non-Beer

Middle Americas Competition Asia Pacific Competition

The Beyond Beer
category consists of
sweet, fruity flavored
alcoholic beverages
(FAB), hard seltzers,
and ready-to-drink
(RTD) cocktails.

The non-alcoholic beverages (NaBev) market includes both carbonated and non-carbonated
beverages, such as energy drinks. Anheuser-Busch InBev distributes Ghost Energy Drink and
Super Coffee brands in the U.S.

Anheuser-Busch InBev NaBev business includes agreements with
other global players such as PepsiCo., Coca Cola, Keurig Dr. Pepper,
and Red Bull to bottle, sell, and distribute selected brands in the
Dominican Republic, Honduras, and Panama.

Beverage Production Facilities: 33
(Breweries in Columbia, Ecuador, Mexico, and Peru)

Canada Only; 
Constellation Brands 

Sells Corona and 
Other Grupo Modelo 
Brands in the U.S. 

Market

Value

Limb of Family Tree: Anheuser-
Busch (U.S.), Labatt/Ambev 

(Canada)

CEO Asia Pacific Zone: 
Jan Craps

Farm & 
Agriculture

Can

Malt

Can 
Lid

Rice & 
Corn 
Grits 
Mill

Crown and 
Closure 

Liner 
Material

No- or Low-Alcohol Beers Beyond Beer

Zone Beers Global Beers
Beer and Beyond Beer

Non-Beer

Multi-Country

No- or Low-Alcohol Beers Beyond Beer

Zone Beers Global Beers
Beer and Beyond Beer

Non-Beer

Multi-Country

South America Competition

Anheuser-Busch InBev NaBev business includes agreements with
other global players such as Pepsi Co. and Red Bull to bottle, sell, and
distribute selected brands in Brazil, Argentina, Uruguay, and Bolivia.

No- or Low-Alcohol Beers Beyond Beer

Zone Beers Global Beers
Beer and Beyond Beer

Non-Beer

Multi-Country

EMEA Competition

No- or Low-Alcohol Beers Beyond Beer

Zone Beers Global Beers
Beer and Beyond Beer

Non-Beer

Multi-Country

Non-Beverage Facilities
Malt Rice & Corn Grits Mill

Label Can

Glass Bottle

Guatemala, Honduras, Mexico, Panama, and
Peru. Mexico is the 4th-largest producer in the
world behind China, U.S., and Brazil.

Limb of Family Tree: 
Ambev (C.Am), Grupo 

Modelo (Mexico)

PremiumCanada Only; for Antitrust 
Reasons, AB InBev 

divested the company that 
imported Labatt’s beer, into 

the  U.S. market

Limb of Family 
Tree: Ambev
(South America) 

Limb of Family 
Tree: Interbrew 

(Europe), SAB Miller 
(Africa) 

Limb of Family 
Tree: SABMiler

(Asia) 

Beverage Production Facilities: 50
(Breweries in Argentina, Brazil, and Chile)

Non-Beverage Facilities
Malt Rice & Corn Grits Mill

Label Can

Glass 
Bottle

Beverage Production Facilities: 48
(Breweries in Belgium, Czech Republic, France, 

Europe

Africa

Non-Beverage Facilities

Malt 
(Africa)

Farm & 
Agriculture 
(Germany)

Premium

Anheuser-Busch InBev has NaBev and other non-beer operations in
Africa. The company has selling and distribution agreements with Red
Bull, GmbH to sell Red Bull energy drinks in the South African market.

Global

Middle East & Africa

Europe

Non-Beverage Facilities

Beverage Production Facilities: 47

Malt

Premium

Anheuser-Busch InBev has NaBev and other non-beer operations in
India, where it sells Magnum Double Barrel whiskey and Royal
Challenge water. The company has selling and distribution
agreements with Red Bull, GmbH to sell Red Bull energy drinks in the
Chinese market.

The Global Export and
Holding segment reports non-
current assets of $2.505
billion and gross capital
expenditures of $638 million.
However, the company’s
financial reports do not
itemize or describe its assets
or activities with any
specificity.

PremiumPremium

AB InBev partners 
with, and supports 
the growth of, bar 
owners, retailers, 
and wholesalers to bring its beers and best-

in-class service to end consumers.

Retailers

The company 
relies on farmers 

to provide 
natural 

ingredients 
for beverage 

products.

Farmers

Brewers & Manufacturers
ABInBev’s 173 

breweries, hop farms, 
and barely malting
facilities use

materials, 
where 

possible, to

sustainable

transform 
ingredients 

and raw
material by brewing, 
bottling, packaging, 

and developing 
beverage products. 

End Consumers
AB InBev seeks to meet life’s 
life’s moments for consumers 

and responsibly offer 
meaningful brand experiences.

Distributors
Distributors ensure 
AB InBev beverage 

products are 
available where 
consumers want

Business Relationships

Germany, Italy, 
Luxembourg, Netherlands, 

Spain, U.K. )

(China, India, New 
Zealand, and South 

Korea)

Yeast Soft Drink 
Concentrate

Crown and 
Closure 

Liner 
Material

Hop PelletHop Pellet

For AB InBev’s acquisition of
Grupo Modelo to clear U.S. anti-
trust hurdles, in 2013, AB divested
Grupo Modelo’s U.S. business to
Constellation Brands (and granted
it exclusive rights to market and
sell Corona Beer and certain other
Grupo Modelo beer brands in the
U.S., Guam and Washington, D.C.

As part of the sale of
its Australia operations
to Asahi in 2020, AB
InBev granted Asahi
rights to commercialize
AB InBev’s portfolio of
global and inter-
national brands in
Australia.

BEER PRODUCTION PROCESS OVERVIEW
Brewing Process. The basic brewing process for most beers is straightforward, but significant know-how is involved in quality and cost control.
The most important stages are brewing and fermentation, followed by maturation, filtering and packaging. Although malted barley (malt) is the
primary ingredient, other grains such as un-malted barley, rice or wheat are sometimes added to produce different beer styles. The proportion
and choice of other raw materials varies according to regional taste preferences and the type of beer.

BREWING

The next step in the brewing process (called mashing) is
to (1) mix the malt with warm water and then (2)
gradually heat it in large mash tuns. Heating the malt
mixture dissolves the starch in the grain and transforms
it into a mixture (called mash) of fermentable sugars.

Next, the mash will be lautered by spraying fresh hot
water on the mash to wash away any remaining sugar.

After filtering out the spent grains from the mash, the
liquid extracted from the mashing and lautering
processes is now called ”wort.”

Water

Minerals

WaterWater

To make beer, sugar is needed. Although a variety of
grains have been used to extract the sugar needed for
brewing alcoholic beverages, barley is the preferred
grain. Barley is self-contained, having a husk to protect
the germ, high starch-to- protein ratio for high yields, a
complete enzyme system, self-adjusting pH, light color,
and neutral flavor. However, barley itself cannot be
fermented into alcohol, and so it is converted to malted
barley, or malt, in a process called malting whereby the
grain is crushed and ground into a flour-like malt to
extract the fermentable sugars.

Grist 
Mill

Sprouted Barley

MALT MILLING

MASHING AND LAUTERING

Mash 
Lauter 

Tun

H2O 
Filter

Hot Liquor 
Tank

SUPPLIES

At this stage, the wort is boiled and hops are added to
give a special bitter taste and aroma to the beer. The
hopped wort is boiled to sterilize it and extract the
desired flavor and bitterness from the hops.

Cooling follows, using a heat exchanger.

WORT BOILING

In this next stage, (1) the cold wort is saturated with air,
or oxygen, essential for the growth of the yeast during
fermentation, and (2) yeast is added to the cold wort.
Yeast is a micro-organism that turns the sugar in the
wort into alcohol and carbon dioxide. This process of
fermentation takes five to 11 days, after which the wort
finally becomes beer. Different types of beer are made
using different strains of yeast and wort compositions. In
some yeast varieties, the yeast cells rise to the top of
the liquid at the end of fermentation. Ales and wheat
beers are brewed with these “top-fermenting” yeast
strains. Lagers are made using yeast strains that settle
to the bottom of the liquid. Some Belgian beers (lambic
or gueuze) use another method, where fermentation
relies on spontaneous action by airborne yeasts.

FERMENTATION

When the beer maturation process is complete, the beer
is almost ready to be filled and sealed in kegs, steel or
aluminum cans, or glass bottles. However, before
packaging and selling the beer, the brewer will check to
ensure the beer meets specifications--e.g., (1) the
dissolved oxygen content is high for a full shelf life, (2)
the beer doesn’t taste like paper and is carbonated
according to its style, (3) there are no offensive bacteria
or microorganisms in the beer, and (4) the beer’s color
and bitterness are satisfactory.

FILLING AND PACKAGING

Possible Other Grains:
Rice and Wheat

Hops and Other Flavors

W
ort

Yeast

Pure Oxygen

Barrels, Glass Bottles, Steel and 
Aluminum Cans, Kegs, Labels

Packaged Beer for Distribution

Boil Kettle

H
opped W

ort

Water

M
alt

C
old W

ort

Fermenter

Dry Hops

B
eer

Beer

Carbon Dioxide

Aged Beer

M
atured B

eer

M
atured B

eer

Bright Tank

Filling/Bottling Lines

Source of Brewing Equipment Visuals: Shandong Innovative ＆Craft Brewing Equipment Co., Ltd., 
doing business as Micet Craft, a China-based professional brewery equipment manufacturer.

.

After fermentation is complete, the maturation process
begins. Here, the beer can be cooled to facilitate the
filtering and removal of solids and yeast that have
settled. Next, the beer will be conditioned to (1) improve
its clarity and (2) keep unwanted flavor components
within the level of acceptability. Maturation varies by
type of beer and can take as long as three weeks. The
beer will become more delicate and full-bodied during
this period.

MATURATION AND FILTRATION

B
ottled / 

C
anned B

eer

Premium

Premium

Premium

Premium

2023 Revenue: $15.1 Billion
2023 Volume: 90.1 M Hectoliters (hl) 

2023 Revenue: $16.3 Billion
2023 Volume: 148.7 M hl

2023 Revenue: $12.0 Billion
2023 Volume: 162.5 M hl

2023 Revenue: $8.6 Billion
2023 Volume: 90.2 M hl

2023 Revenue: $6.8 Billion
2023 Volume: 92.7 M hl

2023 Revenue: $509 Million

LEGAL ENTITY STRUCTURE 
(HIGH-LEVEL)

Restricted 
Shares

Ordinary 
Shares

Class A 
Certificates

Class B 
Certificates

Public

BEVCO 
Lux 

SàRL

Altria 
Group 

Inc.

65.6% 34.3%

100%

EPS Participations 
SàRL

(Representing the 
Founding Belgian 

Families and Affiliates 
that Previously 

controlled Interbrew)

Fonds Voorzitter 
Verhelst SRL

Fonds Baillet 
Latour SC

Other Shareholders (or Persons with 
Rights under Shareholders’ Arrangements):
Sébastien Holding SA-0%, Stichting Fonds 

InBev-Baillet Latour-0%, Fonds Verhelst 
SRL-0%, Rayax Société d’Investissements 
SA-0%, LTS Trading Company LLC-0%, 
Olia 2 AB-0.01%, Santa Vererina-0.17%)

Public

100%

BRC 
(Representing the 
Brazilian Families 
and Affiliates that 

Previously 
Controlled AmBev)

BRC Holders 
(S-BR Global-81.04%, 

BR Global SCA-15.85%, 
SantaERika-2.29%))

61.76%

Various 
Companies 
Owned and 

Controlled by 
Ambev S.A. 

AmBev S.A. 
(a Brazilian 

company listed 
on the New York 
and Sâ ̃o Paulo 

Stock Exchanges, 
and successor of 
Companhia de 
Bebidas das 
Ame ́ricas—

Ambev) 

100%

Various 
Companies 
Owned and 

Controlled by 
Anheuser-Busch 
Companies, LLC

Anheuser-
Busch 

Companies, 
LLC

(a Delaware 
limited liability 

company)

100%

Various Companies 
Owned and 

Controlled by 
Cerveccería 

Modelo de Mexico, 
S. de R.L. de C.V.

Cerveccería 
Modelo de 

Mexico, S. de 
R.L. de C.V.

(a Mexican limited 
liability company 

referred to as 
“Grupo Modelo”)

43.54% 14.21%33.42%0.01% 6.75% 1.42% 0.35% 0.28%0.18%

Restricted 
Shareholders

100%

Eugénie Patri 
Sébastien SA

Various 
Companies 
Owned and 

Controlled by ABI 
SAB Group 

Holding Limited

100%

ABI SAB 
Group 

Holding 
Limited

(a U.K. private 
limited company  

referred to as 
“SAB Group”)

Stichting Anheuser-Busch 
InBev (Netherlands Foundation)

Anheuser-Busch InBev S.A./N.V.
(Euronext Brussels: ABI, Mexican Bolsa: ANB, JSE: ANH, NYSE: BUD (for ADRs)

Various 
Companies Owned 
and Controlled by 

Budweiser Brewing 
Company APAC 

Limited

87.22%

Budweiser 
Brewing 

Company 
APAC 
Limited

(a Cayman 
Islands limited 

company listed on 
Hong Kong Stock 

Exchange)
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AGRICULTURE-RELATED CROP PRODUCERS

Top Produced Crops in U.S.

SUPPLIERS OF BEVERAGE-RELATED FARM 
INPUTS

Corn

Fruits
(tomatoes, 

bananas, grapes, 
apples, berries, 
citrus, watermelons, 
oranges, pears, 
cantaloupe, 
mangoes, 
plantains, 
avocadoes)

Tree Nuts 
(almond, walnuts, 
hazel nuts, pecans, 
pistachio)

Rice 
(short, medium, 
and long grain)

Soybean and 
Oil Crops/Seeds 
(peanuts, sunflower 
seed, canola, flax)

Potatoes

Vegetables 
(grown for fresh 
market  sales and 
processing as 
frozen or canned 
goods; broccoli, 
cauliflower, corn, 
brussels sprouts, 
zucchini, onions, 
asparagus, lettuce, 
spinach, tomatoes, 
kale, carrots)

Pulses 
(beans, peas, 
legumes, lentils)

Barley 
(used for bread, 
soup, stews, health 
products, beer)

Selected Producers

CHS and 
Other 
Agricultural 
Cooperatives

Individual Farmers 
(e.g., Fruit, Grain, and Vegetable Growers)

CROP PROCESSORS

Selected Producers

Aquacultural Feed

Dairy

Poultry Feed

Swine Feed

Seed Additives

Cargill

Land O’ Lakes

Tyson Foods

Alltech

Salad Oils

Refined Products 
(Margarine, Shortening)

Vegetable Oils 
(Canola, Palm, Corn, 
Sunflower, Coconut, 
Olive)

Protein Meals

Archer-Daniels-Midland

CargillDuPont

Tyson Foods

BayerBunge

Selected Producers

Oatmeal

Hormel

Snacks

Selected Producers

Potato Chips

Pepsi

Popcorn

Chocolate Bars Cookies

Crackers

Candy and Gum

Corn/Tortilla Chips

Kellogg’s

Nestlé

Mondelez Int’l

Conagra Brands

Campbell’s

Kellogg’s

General Mills

Utz Brands

Hershey’s

Pepsi

Pretzels

Stemilt Growers

Vegetables, Fruits, and Nuts

Dried Nuts

Diced, Canned 
Fruit

Condiments and 
Sauces
Canned/Frozen 
Vegetables

Jam and Jelly

Vegetable Soup

Plant-Based Meat

Tofu

Selected Producers

Hormel

General MillsKraft Heinz

J.M. Smucker

Campbell’s

Pepsi

Selected Producers

Cattle Feed

MEAT, EGG AND DAIRY PROCESSORS

Beef Products Plant-Based Protein

Poultry Products

Prude Salt Products

Tyson Foods

Conagra Brands

Hormel Foods

Pilgrims Pride/JBS

General Mills

Sanderson FarmCargill Bunge

Selected Producers

BEVERAGE MAKERS

Beverage Processors
Juices

Carbonated Soft 
Drinks

Water and 
Flavored Water

Coffee and Tea
Alcoholic 
Beverages

Packaging
Plastic 
Containers

Aluminum 
Cans

Steel 
Cans

Glass 
Containers

Ingredients Processing
Sugar (White Granulated, 
Brown, Baker’s/Superfine, 
Powdered, Organic)

Corn Syrup

Juice and Juice 
Concentrate

Non-nutritive Sweeteners 
(Aspartame)

American Sugar 
Refining, Inc.

C&H Sugar Company

Malting Barley

Craft Breweries

Anheuser-Bush 
InBev

Molson Coors 
(includes Miler 
Brewing Company)

Pabst Brewing

Boston Beer

Coca-Cola and 
Bottlers

PepsiCo, Inc. 
and Bottlers

Nestlé

Group Danone
Kraft Heinz

Unilever
Constellation 
Brands

Diageo

Heineken 
Holdings

Keurig Dr 
Pepper Inc.

Mondelez 
International

Red Bull GmbH

Monster 
Beverage

Campbell’s 
Soup Co. (V8)

Pactiv

Metal Container Corp.

Crown Holdings

Ball

Ardagh Group

Beverage-Related Seeds and Water

Selected Producers

Corteva Agriscience 
(formerly part of 
Dow/DuPont)

Wheat

Bayer 
(includes 
Monsanto)

ChemChina 
(includes 
Syngenta)BASF

FMC

Water

Fruit

Flavorings and Colorings

Sugar Beets

Barley

HopsSeed Cane

Evans Fruit Co.

Gebbers Farms Borton & Sons Dole

Sales of 
Beverage-

Related 
Seeds and 
Chemicals 
for Crop 

Protection

Selected Producers
Beer Producers

Selected Producers

Powdered 
Drinks

Selected Producers

FISH AND SHELLFISH PROCESSORS

Fish Products 
(Tuna, Salmon, Herring, Halibut, Tilapia)

Shellfish Products 
(Lobster, Shrimp, Clams, Scallops, Oysters, Crab)

Mowi Nippon Suisan Kaisha

Trident Seafoods

Red Chamber Group

Mitsubishi Dongwon Enterprise

Maruha Nichiro

Thai Union

Food Packaging and 
Processing Equipment

Oats 
(used chiefly 
as livestock feed; 
also processed for 
human 
consumption as 
breakfast foods. 

Headquartered in São Paulo, Brazil, JBS is 
the largest meat processing company in the 
world, producing factory processed beef, 
chicken and pork, and meat by-products.

Pork Products

Dairy Products

Cheese Products

KraftHeinz

Selected Producers

KraftHeinz

Milk

Yoghurt

Danone

Dean Foods

Dairy Farmers

Sports and 
Energy Drinks

Preservatives

ANIMAL FEED PRODUCERS AND RANCHERS

SUGAR AND OTHER BEVERAGE-RELATED 
CROP PRODUCERS

Selected Producers

The 
Amalgamated 
Sugar Company

Corn

American 
Crystal Sugar 
Company

Hawaiian 
Commercial & 
Sugar Company

Farmers Agricultural 
Cooperatives

Barley (used for 
soup, stews, beer)

Sugar 
Cane/Beets

Potatoes

Wheat

Agave

Fruit

SUPPLIERS OF AGRICULTURE-RELATED FARM 
INPUTS

Vegetable, Grass, Fruit, and  Grain Seeds / Nuts

Equipment

AGCO

Deere & Co.

Crop Protection

Germicides 
(Agent that Kills 
Microorganisms)

Insecticides/Pesticides 
(Chemicals that Kill Insects)

Fungicides
(Chemicals that Kill Fungi)

Selected Producers

Selected Producers

Representative Manufacturers

Mosaic Company

Fertilizer

Corteva Agriscience 
(formerly part of 
Dow/DuPont)

FertilizerVegetable Seeds (e.g., 
Lettuce, Peas, Alfalfa, 
Soybeans, Sorghum, Corn, 
Wheat, Barley, Radishes, 
Turnips, Beans, Sunflowers, 
Sweet Potatoes, Squash, 
Okra, Kale, Spinach) Canola

Bayer 
(includes 
Monsanto)

ChemChina 
(includes 
Syngenta)BASF

FMC

Seed Treatment

Germplasm

Novel Traits

FMCChemChina

Tractors

Loaders

Combines
Harvesting 
EquipmentSprayers

Scrapers

Mowers

Balers

TORO Co.

Kubota Tractor

Mahinera

CLAAS

CNH Industrial

Bayer BASF

Soil 
Preparation, 
Seeding, 
Application and 
Crop Care 
Equipment

Corteva Agriscience

Herbicides 
(Chemicals that Kill 
Weeds/Grass Nuisances)

Nematicides 
(Chemicals that Kill 
Worms/Parasites)

AQUACULTURE INPUT SUPPLIERS AND  
BREEDERS

Ranchers and Chicken Farmers

Animal Feed 
(alfalfa hay, oats and other 
grains, potatoes,  and vitamin and 
mineral supplements) See #18.

Live Swine/Pigs, Live 
Calves, Live Chicks, 
Breeder Flocks, and 
Eggs

Cattle 
Ranchers

Sales of 
Finished 
Beverage 
Products

Sales of 
Vegetables, 

Grasses 
and Fruit

Sales of (1) 
Fruit and 

Vegetables 
and (2) 

Packaged 
Salad, 

Vegetable 
Oils, Bread, 

Cereal, 
Vegetables, 
Fruit, and 
Snacks

Sales of 
Beverage-

Related 
Crops, 

Sugar and 
Water

Local Water 
Distributors

Sales of 
Live Hogs, 
Cattle, and 

Chicken

Sales of 
Live Fish 
and Other 

Aquatic Life

Aquaculture Nutrition and Equipment Providers

Sales of 
Processed 
Meat and 
Prepared 

Meat-Based 
Foods

Sales of 
Processed 
Fish and 
Prepared 
Seafood

Retail 
Service 

(delivery of 
food to 

grocery and 
convenience 
stores to be 
consumed at 

home)

Sales of 
Groceries

Sales of 
Meals

Sales of 
Farming 
Equipment

Sales of 
Seeds and 
Chemical 
Agents for 
Crop 
Protection

Fruit 
Seeds 
(apples, 
melon, 
pears, 
oranges, 
tomatoes, 
berries)

McKee Foods

Pepperidge Farm

General Mills

Mars

Wheat 
(hard red winter, 
hard red spring,  
soft red winter, 
soft white, hard 
white, durum; 
used for  bread, 
cakes, pastry, 
pasta, cereals, 
crackers, 
cookies)

RETAILERS FOR HOME CONSUMPTION

Traditional Grocery Stores and Wholesale Clubs

The Kroger Co. 
(includes JayC Food Stores, Baker’s 
King Soopers, City Market, Foods Co., 
Owen’s Food4Less, Ruler Foods, 
Mariano’s, Fry’s Food Stores, Ralphs, 
Gerbes, Pay Less Super Markets, 
Quality Food Centers, Harris Teeter, 
Pick ‘n Save, Dillon’s Food Stores, and 
Metro Market)

Albertsons
(includes Safeway, Star Market,  
Amigos, Carrs, Market Street, Vons, 
United Express, Randalls, Shaws, 
Acme, and Andronico’s Community 
Markets)

Publix Super Markets

Hy-Vee

Market Basket

Wegman’s 

H.E. Butt Grocery (H-E-B)

New Seasons

Lidl

Winco Foods

Whole Foods Market 
(Amazon-Owned)

Meijer

Aldi

The Fresh Market

Wakefern Food Corp. 
(a retailers’ cooperative group of 
supermarkets, including ShopRite, Price 
Rite Marketplace, The Fresh Grocer, 
Dearborn Market, Gourmet Garage, 
and Fairway Market)

Ahold Delhaize USA

Other Stores

Walmart ((includes Sam’s Club)

Costco Wholesale

Trader Joe’s

7-eleven

Target

Weis Markets

Piggly Wiggly

Winn-Dixie

Ingles Market

Bi-Lo
Food Lion

Walgreens Boots Alliance

CVS Health

Rite-Aid

SuperValu

Giant Eagle Pharmacy

Harvey’s Supermarket

SpartanNash 
(includes Ban ‘n’ Save and Sun Mart)

Quik Trip

Big Box/e-Commerce Retailers

Drug Stores

Convenience Stores

Kwik Trip

Dollar General

Dollar Tree

Family Dollar

99 Cent Only

Discount Retailers/Dollar Stores

ESTABLISHMENTS  FOR NON-HOME CONSUMPTION

Other Commercial Establishments and Institutions

Large National Restaurant Chains

Yum Brands
(Taco Bell, Pizza Hut, KFC)

Restaurant Brands International 
(Burger King Tim Horton’s, Popeyes)

Subway

Wendy’s

Chic-fil-A

Roark Capital’s Inspire Brands 
(Arby’s, Buffalo Wild Wings, Jimmy 
John’s, Mister Donut, Dunkin’ Donut, 
Sonic Drive-In, Baskin & Robbins)

JAB Holding Company
(Krispy Kreme)

Subway

McDonald’s

Chipotle Mexican Grill

Shake Shack

JAB Holding 
(Panera Bread)

Darden 
(Longhorn Steakhouse, Olive Garden)

Starbucks

Inspire Brands 
(Jimmy John’s)

Brinker International
(Maggiano’s)

Gas Stations Employer-Sponsored Cafeterias

Hospitals and Nursing Care 
Homes

School Cafeterias

Sports Arenas Military Bases and Canteens

Vending Machines Commercial Airlines

Hospitality/Hotel Chains Colleges and Universities

Beverage Establishments
Starbuck’s JAB Holding  

(Caribou Coffee)Roark Capital
(Seattle’s Best Coffee,  Dunkin’ Donuts, 
and Tim Horton’s)

Sun Capital 
(Bar Louie)

Bars and Pubs

Quick Service

Casual and Fine Dining Chains

Golden Gate Capital
(Red Lobster, Bob Evans Restaurant, 
California Pizza Kitchen)

Fast Casual Dining
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Sales of 
Beverages

Ten companies control 50 of the 
biggest names in the chain 
restaurant business: Roark 
Capital, Yum Brands, Golden Gate 
Capital, JAB Holding, Restaurant 
Brands International, Darden, Sun 
Capital, Jollibee Foods, Bloomin’ 
Brands, and Brinker International.

Applebee’s

Landry’s Restaurants
(McCormick & Schmick’s, Landry’s 
Seafood House, The Chart House, 
Bubba Gump Shrimp Co. ,Oceanaire 
Seafood Room.)

Costa Coffee

Aquaculture Feed, 
Additives, Ingredients

Predator 
Control

Hatchery 
Supplies

Archer-Daniels-
Midland

Selected Producers

Selected Producers

CHS 
Agricultural 
Cooperative

Fish farm suppliers sell feed, feeders, water 
treatment and filtration systems, heating and cooling 
systems, hatchery supplies, predator control, tanks, 
hydroponics equipment, and lighting.

The ranch is where all beef cattle are born and raised.  
More than 90% of all ranches are family-owned and 
operated, with an average herd size of 40 head.
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Food 
processing 
includes 
crushing and 
further 
processing oil 
seeds into 
vegetable oils 
and protein 
meals for sale 
“as is” or further 
processing into 
other food 
products and 
fuel.

Oils and Refined Products

Corn 
processors and 
wheat millers 
convert corn 
and wheat into 
sweeteners, 
starches, 
proteins, flours, 
and bakery 
ingredients for 
use in 
producing

Food 
processing 
includes the 
processing and 
selling formula 
feeds and 
animal health 
and nutrition 
products to 
ranchers and 
animal farms.

Conagra 
Brands

Louis 
Dreyfus

Archer-
Daniels-
Midland

Conagra 
Brands

Louis 
Dreyfus

Agricultural 
Commodities (Corn, 
Rice, Oilseed, Nuts, 
Oats, Barley, Wheat)

Carbohydrates: (Bread, Cereal, Pasta)
Bread

Operations related to processing live cattle, 
hogs and chickens involve fabricating meat 
carcasses into (a) primal and sub-primal 
meat cuts, (b) case-ready products and (c) 
specialty products such as hides and 
variety meats.

The global snack food market was valued 
at $427 billion in 2020 and is projected to 
grow at a compound annual rate of 3.37% 
during the 2021-26 forecast period.

The processing of fruits and vegetables is 
results in food produced for direct 
consumption and as food ingredients. The 
main objective of processing is to preserve 
the color, flavor, texture, and nutrition of 
perishable fruits and vegetables while 
prolonging their shelf life (i.e., deter 
microbial spoilage and natural physiological 
deterioration of the plant cells). Generally, 
the techniques used in food processing 
include blanching, dehydrating, canning, 
freezing, fermenting and pickling, and 
irradiating.

Soft drinks are enormously popular beverages 
consisting primarily of carbonated water, sugar, 
and flavorings. Nearly 200 nations enjoy the sweet, 
sparkling soda with an annual consumption of 
more than 34 billion gallons. Soft drinks rank as 
America's favorite beverage segment, representing 
25% of the total beverage market. In the early 
1990s, per capita consumption of soft drinks in the 
U.S. was 49 gallons, 15 gallons more than the next 
most popular beverage, water.

Food Service 
(i.e., delivery 
of food to be 
consumed 
away from 
home in 
restaurants, 
workplaces, 
schools, 
hotels, and 
hospitals)

Pickles

Animal Nutrition/Feed

Meat / Protein, Eggs, and Salt

Fish processing generally involves the use of machines and manual action to (a) sort fish by size and species, 
(b) load fish into a machine to remove heads, (c) move fish to a cleaning machine to remove tails, scales and 
entrails, (d) remove fins, (e) wash thoroughly, and (f) complete the final processing steps of heating, freezing, 
controlling water activity (by drying or adding chemicals), and irradiating. 

Beverage-Related Crops and WaterSugar is the 
general name 
given to the short-
chain carbs that 
give food a sweet 
taste, such as 
glucose, fructose, 
and sucrose. 

buttered, caster, coconut, invert, golden, muscovado, 
palm, organic raw, confectioner’s (powdered), or 
rapadura sugar, barley malt, cane juice crystals, corn 
sweetener, crystalline fructose, dextran, malt powder, 
ethyl maltol, fruit juice concentrate, maltodextrin, 
maltose, panela, & evaporated cane juice

However, sugar has many other 
forms and names on labels, 
including beet, cane, brown, date, 

bread, cereal, pasta, and pastries. Carbohydrates are an 
essential part of a healthy diet, and the U.S. government 
recommends that one-half of daily total calories is in the 
form of carbs. While all carbs break down into glucose, 
the healthiest carbs are fiber-rich complex carbs 
(vs. simple carbs found in sugary beverages, sweetened 
dairy products and white, refined grains like rice, pasta 
and bread) and ones that will be eaten in their closest-to-
nature state. Examples of complex carbs are vegetables, 
fruit, pulses, unsweetened dairy products, and 100% 
whole grains (brown rice, quinoa, wheat and oats).

Grain is the harvested seed of the 
grasses such as wheat, oats, rice, 
sorghum, millet, rye, corn, and 
barley.  Wheat is the most widely 
cultivated grass for its seed, a 
cereal grain which is a worldwide 
staple. The world’s largest wheat 
producing countries are 
(in million metric tons):

France (36.9 MMT) 
Australia (31.8 MMT) 
Canada (30 MMT)
Pakistan (26.7 MMT)

China (134.3 MMT)
India (98.5 MMT)

Russia (85.9 MMT)
US (47.3 MMT)

Comprised of 
mostly water, fruit 
is popular for its 
taste, nutrients 
(e.g., fiber and 
vitamins), and 
ability to quench 
thirst and beat 
hunger. 

1 2

3 4

7

11

9

14

5

6

12 13

15

17

19

16

20

21

26

26

27

28

29

Without the fish processing 
sector, consumers wouldn’t 
have access to the seafood 
products they regularly enjoy. 
Fish is a highly perishable 
food, so processing and 
packaging is necessary to 
keep fish fresh long enough to 
reach the shelves in stores, 
restaurants and homes. 

Seafood

Skretting

Austevll

Selected Producers

Eggs

Cake

Seasonings, Grits, 
Flour, Ingredients

Cereal
Pasta/Noodles
Breakfast Bars
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Water 
Filtration

FEED LOTS

SEAFOOD PRODUCERS

Feed Yard Owners
Live Cattle, Live Hogs, Live Chicken and Dairy Cows

Dairies

FeedlotsMeatpackers

Selected Producers
Cattle RanchesCHS 

Agricultural 
Cooperative

When they are ready, cattle are transported to a feed 
yard where they slowly transition to nutritionally 
balanced rations of grains and forages during their 
roughly 140-day stay. At the feed yards, animal 
nutritionists formulate cattle rations consisting of 
alfalfa hay, grains, and potato as well as vitamin and 
mineral supplements. 

8

Top U.S. Commercial Fishing Ports/Fisheries

Nearly 50% of fish consumed are raised in fish 
farms (or “pisciculture”), enclosures where 
primarily tilapia, salmon, tuna, eel, and catfish are 
artificially bred and grown in captivity from egg to 
harvest. In 2018, 114.5 MMT of fish were 
harvested--finfish (43.5%), shellfish (14.1%), and 
crustaceans (6%). China, India, Indonesia Peru, 
and the U.S. produce the largest volume (of fish

10

New Bedford, Massachusetts
Dutch Harbor, Aleutian Islands, and Kodiak Alaska

Empire-Venice, Louisiana Honolulu, Hawaii
Reedville, Virginia

Sales of 
Live Swine, 
Calves and 
Chicks, 

Sales of 
Aquaculture 
Feed and 
Equipment

Imperial 
Tropicals

Corn

HOME CONSUMPTION

Individuals and Families

Varieties of Diets.  By reasons of 
religion, health preference or 
requirement, environmental 
protection, food availability, and/or 
prices, there is no longer a standard 
“meat-and-potatoes” diet. Today, it is 
not uncommon to have family 
members, friends, and work 
colleagues who follow a unique diet: 
Kosher, Gluten-free, Lactose-free, 
Vegetarian, Vegan, Low Carb (e.g., 
Atkins), Keto (high fat, low carb), and 
Paleo, to name a few.

Household Expenditures.  The top six 
categories as a percentage of U.S. 
household expenditures are: 
(1) housing (35%), (2) transportation 
(16%), (3) food (12%), (4) personal 
insurance (11.5%), (5) healthcare 
(8%), and (6) entertainment and 
alcoholic beverages (6%). 

Obesity.  The prevalence of obesity 
has increased dramatically in the U.S. 
since the mid-70s.  Nearly 66% of adult 
are either overweight or obese.

Food Waste.  Between 30-40% of 
food generated throughout the U.S. 
food supply chain ends up as waste. 
The amount of waste has tripled over 
the past 50 years which is faster than 
the population growth rate. Each year 
108 billion pounds of food is wasted.

Food Insecurity.  The number of 
people across the U.S. who suffer 
from food insecurity is expected to 
increase to 50 million people in 2022 
(15% of the population).
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AWAY-FROM-HOME CONSUMPTION
Restaurants and General

Restaurant Brands.  Ten companies 
control more than 50 of the biggest 
names in the chain restaurant 
business, from Panera to Burger King.

Seafood Consumption.  According to 
the U.S. National Oceanic and 
Atmospheric Administration's 
(NOAA), Americans and are eating 
more fish now than ever before.  On 
average, American consumers eat 19 
pounds of seafood per year. The 10 
most popular seafood items are (in 
order of popularity): shrimp, salmon, 
canned tuna, tilapia, Alaska pollock, 
pangasius (a staple in the Chinese 
diet), cod, catfish, crab, and clams.

Fast Food Consumption. 36% of adult 
Americans dine out at fast food 
restaurants on any given day.

Meals, Ready-to-Eat. Meals, ready-to-
eat are self contained, individual field 
rations in lightweight packaging bought 
by the US Department of Defense for 
members of the armed services in 
combat or other field locations where 
food is not generally available. An 
instant MRE should be kept cool but 
need not be refrigerated. They can last 
around 3 years and are usually 
processed, canned or freeze-dried. 

Family Meals. Despite family 
mealtimes being hugely beneficial to 
kids, only about 30% of families 
manage to eat together regularly.

Restaurant Chains. The most popular 
casual dining chain restaurants in the 
U.S. (in order of popularity by 
revenue) are Olive Garden, 
Applebee’s Grill and Bar, Buffalo Wilf 
Wings, Chili's Bar & Grill, Texas 
Roadhouse, Outback Steakhouse, 
Red Lobster, Cracker Barrel, The 
Cheesecake Factory, and Longhorn 
Steakhouse.

Protein Consumption.  The annual 
worldwide consumption in 2020 (in 
million metric tons or MMT) of types 
of protein is: (1) fish (157MMT), (2) 
poultry (129 MMT), (3) pork (109 
MMT), (4) beef and veal (70 MMT).
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Farmers’ Markets.  Nearly 8% of local 
food sales are made directly too the 
consumer via farmers’ markets.

WHOLESALERS (AT—HOME CONSUMPTION)

To Traditional Grocery Stores

Associated Wholesale 
Grocers

United Natural Foods 
Inc./SuperValu
(the largest distributor to 
Whole Foods Market and 
other natural food stores.)

Sysco Corporation

C&S Wholesale 
Grocers Inc.

US Foods Holding Co.

Performance Food 
Group Company

Brenham Wholesale 
Grocery Co,/Grocery 
Supply Company
(product range includes 
meat, produce, frozen 
foods, dry grocery items, 
candies, ice creams, and 
many household products

Wakefern Food Corp.

International 
Wholesale

Synergy Brands Inc. 
(Product range includes a 
wide range of packaged 
meals and spices)

Metro Inc.
(Canadian distributor)

WHOLESALERS (AWAY-FROM-HOME 
CONSUMPTION)

To Military Bases

SpartanNash 
(one of the largest 
wholesale food distributors 
serving U.S. military 
commissaries)

Sysco
(distributor to XXX)

McLane Company
(a Berkshire Hathaway-
owned company)

To Hospitals, Other Health Care Facilities, Colleges 
and Universities

Sysco

National Food GroupU.S. Foods

There over 8,000 hospitals, 2,800 rehabilitation 
centers, 38,700 nursing and retirement homes, 
9,600 assisted living facilities, and 9,00 senior 
living facilities.  A large hospital can have as many 
as 5,000 employees, as well as thousands of daily 
visitors and several hundred patients.  Therefore, 
these facilities can be very large operations with 
thousands of meals served each day.

To Commercial Airlines

Gate GourmetSimple Flying
LSG Sky Chefs

Local and specialty distributors (who offer a
limited selection of custom-cut meat, seafood,
specialty produce, and specialty imports) and
broadline distributors (who offer a full line of
food products and kitchen supplies) sell products
to foodservice operators on a daily basis

Flying Food Group

The ability to taste sweet flavors and salt drops 15-
20% and 20-30%, respectively, when traveling in 
airplanes at 30,000 feet. Some purveyors attempt to 
compensate for this loss by drastically increasing the 
levels of salt and sugar in their meals.

Meals-Ready-to-Eat (MREs) are the main food 
ration for the U.S. Armed Forces and include a 
water-activated, flameless heater, entrée (spaghetti 
or beef stew), side dish (rice, corn, fruit, or mashed 
potatoes), cracker or bread (with peanut butter, jelly, 
or cheese spread), dessert (cookies or cake), candy 
(M&Ms, Skittles, or Tootsie Rolls), a beverage 
powder (Gatorade-like mixes, cocoa, dairy shakes, 
coffee, or tea), hot sauce or seasoning, and 
accessories (spoon, matches, creamer, sugar, salt, 
chewing gum, and toilet paper). 

To Quick Service and Casual Dining Restaurants, 
Convenience Stores, Discount Retailers, Wholesale 

Clubs, and Drug Stores

SYGMA 
(a Sysco business unit and 
distributor to large national 
restaurant chains—KFC, 
Taco Bell, Pizza Hut, 
Arby’s, Burger King, etc.)

McLane Company
(a Berkshire Hathaway-
owned company)

Wakefern Food 
Corporation

International 
Wholesale
(specializes in food 
distribution to dollar stores; 
also caters to 
supermarkets, convenience 
stores, and small retail 
stores)

Fuel costs, which are 
determined mainly by the 
price of crude oil, comprise 
25-30% of food distribution 
costs. Fuel costs (and any 
price increases) are passed 
on by wholesale distributors 
to grocery stores and 
restaurants, which will in 
turn pass on these costs to 
consumers in the form of 
higher food and drink prices.    

Crown Equipment 
(Electric Lift Trucks)

Navistar International 
(Trucks, Trucking Services)

Manhattan Associates 
(Supply Chain Software)

Thermo King 
(Truck, Trailer, Railway Car, 
Ship Container Temperature 
Control Systems)
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Key Transport SuppliersSelected Distributors

Beverage Distributors

PepsiCo (Bottling)
AB InBev

Coca-Cola (Bottling)

Sectors Farm Production Food ConsumptionWholesale Distribution1 Food and Beverage Processing2 3 Food Retailing4 5

Agricultural Products
The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.

Seeds. Seed producers develop and supply
commercial seeds combining advanced
germplasm and traits to produce optimum crop
yields for farms worldwide. These so-called trait
technologies are genetic modifications designed to
(a) improve the resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics.

Crop Protection. To achieve the maximum
yield, farmers and other crop producers protect
their crops from weeds, insects (mites, pests),
disease-causing pathogens, and small animals
(e.g., rats and birds) with crop protection solutions
applied above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies.

Farmers. Farmers in all 50 states produce
food, but agricultural production is heavily
concentrated in the Midwestern states and
California. Roughly 95% of farms are family
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton).

Farm Equipment. Various companies
manufacture and sell to crop growers a variety of
large and mid-size tractors, combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment.

Crops. Seeds grow into crops, which may be
grown in soil (corn, wheat, soybeans), in water
and above-ground structures (hydroponic
tomatoes), in natural waterways (seaweed, algae,
kelp), and on trees (fruits, nuts). Roughly 11% of
the planet's land is dedicated to crop production.

A

Animal Production
Nearly 26% of the planet’s land is used for
ranching/animal pastures, which is the starting
point tor the production of beef and lamb (red
meat), poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eggs, and dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
(telecom), Stan Kroenke (sports franchises), Ted
Turner (entertainment media), and Douglas
Tompkins (apparel).

Aquaculture Products
Commercial aquaculture is the farming, catching
and marketing of fish, shellfish and even plants in
fisheries for profit. It refers to the cultivation of both
marine and freshwater species and can range from
land-based to open-ocean production. In the U.S.,
93% of fishery production will be processed into
edible products (frozen, fresh, canned, cured) and
7% will become industrial products (i.e., meal, oil,
bait, animal feed).

U.S. Food and Beverage Supply Chain:  Overview (with AB InBev) March 2024
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Overview. At $1.5 trillion in annual sales, the
contribution of the U.S. food industry is enormous.
The complex process of turning raw materials into
edible food products (the food supply chain)
involves (a) the production of crops, animals and
marine life, (b) processing the inputs into feed for
animals, intermediate food products for further
processing, and finished products, (c) storage and
distribution, (d) retailing, and (e) end consumption.

In-Home and Away-from-Home Markets. An
estimated 67-80% of finished food and
beverage products are consumed at home,
and just over 20-33% is consumed away from
the home at restaurants, bars, catered social,
charitable and special events, sporting
events, airports, hotels, and on common
carriers (e.g., passenger railcars and
commercial airlines).

Agricultural Production. Agriculture production is the use of cultivated
plants or animals to what ultimately sustains or enhances human life.
It encompasses (1) cultivating the soil, planting, growing and
harvesting crops, or rearing, feeding, and managing animals
(agriculture); (2) raising fish (aquaculture); (3) growing flowering plants
(floriculture); (4) growing fruits, vegetables, and plants (horticultures);
and (5) growing trees (silviculture). The crops produced are purchased
by businesses specializing in processing them into food, fuel, fiber, or
raw materials (e.g., animal feed) and then sold mainly to foodservice
wholesalers or other processors.

Agricultural Producers. Businesses
involved in agricultural production include
breeding operations, farms (including
crops and certain animals), greenhouses
and nurseries that grow flowers,
orchards, ranches, and tree and sod
farms. On the periphery are elevator
operators who (a) store raw materials
before the production begins or (b) store,
handle, or move intermediate goods.

Transformation. Food processing is the transformation of agricultural products into food, or of one form of food
into other forms. Food processing takes many forms, from grinding grain into raw flour to making a home-cooked
meal to complex industrial methods used to make convenience foods. Agricultural crops are turned into four
categories of products we use every day, including (1) foods for human consumption, (2) fuels (e.g., ethanol
made from corn, sugarcane, and sorghum for use in gasoline mixes for cars), (3) fibers (e.g., cotton (one of the
top 10 crops produced in the U.S. every year), wool, silk to make clothes, hemp to make rope, flax for linen, and
bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed animals. Our focus is the
processing of agricultural products into food (e.g., cooking oils, vegetables, fruits, nuts, bread, cereal, snacks,
milk, cheese, beef, pork, chicken, seafood), animal feed, and beverages (juices, carbonated soft drinks, coffee,
tea, energy drinks, water and flavored water, and alcoholic beverages).

Break Bulk/Transport. The foodservice distributor (a) procures
bulk inventory quantities from food producers and processors,
(b) “breaks bulk” (i.e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells and transports the products to foodservice operators.
Distributors supply operators in two markets: (1) retailers,
grocery stores, and convenience stores for the food consumed-
at-home market and (2) restaurants, schools, military bases,
and hospitals for the food consumed away-from-home market.

Retail Foodservice. Foodservice operators include (a) retailers whose
primary product line is food—grocery and convenience stores,
restaurant chains, independent restaurants, caterers, vending
machine owners--and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their
products primarily from wholesalers, but they may also buy some food
directly from farmers or suppliers who work with farmers.

Beverage Products
The U.S. beverage industry produces ready-to-
drink alcoholic beverages (38%) and non-alcoholic
beverages (62%). It generates $665 billion in
annual sales. Beverage production can vary
greatly depending on the drink being made, which
ranges from water, flavored water, juices,
carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), followed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The largest segment of the alcoholic
beverage market is beer, which consists of malted
cereal grains, hops, water, and alcohol. Beverage
production differs by the type of container in which
the drink will be bottled or packaged. For example,
drinks may be canned (aluminum) or bottled
(plastic or glass), hot-fill or cold-fill, and natural or
conventional. GROCERY 
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BEVERAGE MAKERS
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D

C

Low or No-
Alcohol BeerBeer Non-BeerBeyond Beer

By agreement, AB InBev bottles,
markets, sells, and/or distributes
third-party beverages in certain
markets outside North America.

Constellation 
Brands owns the 
assets and right 
to sell Corona 

and other Grupo 
Modelo brands in 
the U.S. market.

AB ONE 

On December 31, 2023, there were 388 wholesalers
in the mostly-independent AB InBev distribution
network. Some entities own more than one
wholesaler, AB InBev owns 12 of these wholesalers,
and the remainder are independent businesses. AB
InBev notes that, in some instances such as in Brazil
and the U.S., the company has acquired third-party
distributors to help self-distribute is products.

(Network of AB InBev-
owned wholesalers that
distribute ABInBev brands
to 40,000+ customers
across ten divisions
covering the U.S. market
with 40+ million people)

WHOLESALE 
BEVERAGE

DISTRIBUTORS
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MEAT AND EGG PROCESSORS

FARM EQUIPMENT SUPPLIERS

SUGAR AND BEVERAGE CROP 
PRODUCERS

ANIMAL FEED SUPPLIERS

SEAFOOD PRODUCERSFISH FARM FEED AND 
EQUIPMENT SUPPLIERS

SEAFOOD PROCESSORS

RESTAURANTS

DINING IN

DINING OUT

DAIRY PROCESSORS

SEEDS AND CROP
PROTECTION PRODUCERS

FARM LABOR

RANCHERS AND FEED LOTS

Grains

Nuts Beans

Fruit

Agricultural Products
The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.

Seeds. Seed producers develop and supply
commercial seeds combining advanced
germplasm and traits to produce optimum crop
yields for farms worldwide. These so-called trait
technologies are genetic modifications designed to
(a) improve the resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics.

Crop Protection. To achieve the maximum
yield, farmers and other crop producers protect
their crops from weeds, insects (mites, pests),
disease-causing pathogens, and small animals
(e.g., rats and birds) with crop protection solutions
applied above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies.

Farmers. Farmers in all 50 states produce
food, but agricultural production is heavily
concentrated in the Midwestern states and
California. Roughly 95% of farms are family
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton).

Farm Equipment. Various companies
manufacture and sell to crop growers a variety of
large and mid-size tractors, combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment.

Crops. Seeds grow into crops, which may be
grown in soil (corn, wheat, soybeans), in water
and above-ground structures (hydroponic
tomatoes), in natural waterways (seaweed, algae,
kelp), and on trees (fruits, nuts). Roughly 11% of
the planet's land is dedicated to crop production.

Animal Production
Nearly 26% of the planet’s land is used for
ranching/animal pastures, which is the starting
point tor the production of beef and lamb (red
meat), poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eggs, and dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
(telecom), Stan Kroenke (sports franchises), Ted
Turner (entertainment media), and Douglas
Tompkins (apparel).

Aquaculture Products
Commercial aquaculture is the farming, catching
and marketing of fish, shellfish and even plants in
fisheries for profit. It refers to the cultivation of both
marine and freshwater species and can range from
land-based to open-ocean production. In the U.S.,
93% of fishery production will be processed into
edible products (frozen, fresh, canned, cured) and
7% will become industrial products (i.e., meal, oil,
bait, animal feed).

Beverage Products
The U.S. beverage industry produces ready-to-
drink alcoholic beverages (38%) and non-alcoholic
beverages (62%). It generates $665 billion in
annual sales. Beverage production can vary
greatly depending on the drink being made, which
ranges from water, flavored water, juices,
carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), followed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The largest segment of the alcoholic
beverage market is beer, which consists of malted
cereal grains, hops, water, and alcohol. Beverage
production differs by the type of container in which
the drink will be bottled or packaged. For example,
drinks may be canned (aluminum) or bottled
(plastic or glass), hot-fill or cold-fill, and natural or
conventional.

Sectors Farm Production Food Consumption1 Food Retailing4 5
Overview. At $1.5 trillion in annual sales, the
contribution of the U.S. food industry is enormous.
The complex process of turning raw materials into
edible food products (the food supply chain)
involves (a) the production of crops, animals and
marine life, (b) processing the inputs into feed for
animals, intermediate food products for further
processing, and finished products, (c) storage and
distribution, (d) retailing, and (e) end consumption.

In-Home and Away-from-Home Markets. An
estimated 67-80% of finished food and
beverage products are consumed at home,
and just over 20-33% is consumed away from
the home at restaurants, bars, catered social,
charitable and special events, sporting
events, airports, hotels, and on common
carriers (e.g., passenger railcars and
commercial airlines).

Agricultural Production. Agriculture production is the use of cultivated
plants or animals to what ultimately sustains or enhances human life.
It encompasses (1) cultivating the soil, planting, growing and
harvesting crops, or rearing, feeding, and managing animals
(agriculture); (2) raising fish (aquaculture); (3) growing flowering plants
(floriculture); (4) growing fruits, vegetables, and plants (horticultures);
and (5) growing trees (silviculture). The crops produced are purchased
by businesses specializing in processing them into food, fuel, fiber, or
raw materials (e.g., animal feed) and then sold mainly to foodservice
wholesalers or other processors.

Agricultural Producers. Businesses
involved in agricultural production include
breeding operations, farms (including
crops and certain animals), greenhouses
and nurseries that grow flowers,
orchards, ranches, and tree and sod
farms. On the periphery are elevator
operators who (a) store raw materials
before the production begins or (b) store,
handle, or move intermediate goods.

Retail Foodservice. Foodservice operators include (a) retailers whose
primary product line is food—grocery and convenience stores,
restaurant chains, independent restaurants, caterers, vending
machine owners--and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their
products primarily from wholesalers, but they may also buy some food
directly from farmers or suppliers who work with farmers.

U..S. Food and Beverage Supply Chain:  Simplified March 2024
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CROP PROCESSORS

BEVERAGE MAKERS

Processed Cooking Oils, Vegetables, and Related Snacks

Processed Grains, Bread and Other Carbohydrates

Processed Nuts, Beans and Related Snacks

Processed Fruit

Food and Beverage Processing2
Transformation. Food processing is the transformation of agricultural products into food, or of one form of food
into other forms. Food processing takes many forms, from grinding grain into raw flour to making a home-cooked
meal to complex industrial methods used to make convenience foods. Agricultural crops are turned into four
categories of products we use every day, including (1) foods for human consumption, (2) fuels (e.g., ethanol
made from corn, sugarcane, and sorghum for use in gasoline mixes for cars), (3) fibers (e.g., cotton (one of the
top 10 crops produced in the U.S. every year), wool, silk to make clothes, hemp to make rope, flax for linen, and
bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed animals. Our focus is the
processing of agricultural products into food (e.g., cooking oils, vegetables, fruits, nuts, bread, cereal, snacks,
milk, cheese, beef, pork, chicken, seafood), animal feed, and beverages (juices, carbonated soft drinks, coffee,
tea, energy drinks, water and flavored water, and alcoholic beverages).

A

B

D

C

CROP GROWER AND CO-OPS
Vegetables

WHOLESALE BEVERAGE DISTRIBUTORS

Wholesale Distribution3
Break Bulk/Transport. The foodservice distributor (a) procures
bulk inventory quantities from food producers and processors,
(b) “breaks bulk” (i.e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells and transports the products to foodservice operators.
Distributors supply operators in two markets: (1) retailers,
grocery stores, and convenience stores for the food consumed-
at-home market and (2) restaurants, schools, military bases,
and hospitals for the food consumed away-from-home market.

WHOLESALE FOOD DISTRIBUTORS
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MEAT AND EGG PROCESSORS

FARM EQUIPMENT SUPPLIERS

SUGAR BEVERAGE CROP
PRODUCERS

CROP GROWERS AND COOPERATIVES

FRUIT GROWERS

SEAFOOD PRODUCERS WHOLESALE SEAFOOD DISTRIBUTORSSEAFOOD PROCESSORS

WHOLESALE FOOD DISTRIBUTORS

DINING IN

DINING OUT

DAIRY 
PROCESSORS

FARM LABOR

SEEDS AND CROP
PROTECTION PRODUCERS

FISH FARM FEED AND 
EQUIPMENT SUPPLIERS

Owned by GSC 
Enterprises

Owned by United Natural Foods

Owned by FCFOwned by Dongwon

Owned by JBS

ANIMAL FEED SSUPPLIERS, RANCHERS AND FEEDLOTS

Owned by Sysco

Scully Farms

Owned by Corteva

Owned by Berkshire 
Hathaway

Agricultural Products
The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.

Seeds. Seed producers develop and supply
commercial seeds combining advanced
germplasm and traits to produce optimum crop
yields for farms worldwide. These so-called trait
technologies are genetic modifications designed to
(a) improve the resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics.

Crop Protection. To achieve the maximum
yield, farmers and other crop producers protect
their crops from weeds, insects (mites, pests),
disease-causing pathogens, and small animals
(e.g., rats and birds) with crop protection solutions
applied above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies.

Farmers. Farmers in all 50 states produce
food, but agricultural production is heavily
concentrated in the Midwestern states and
California. Roughly 95% of farms are family
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton).

Farm Equipment. Various companies
manufacture and sell to crop growers a variety of
large and mid-size tractors, combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment.

Crops. Seeds grow into crops, which may be
grown in soil (corn, wheat, soybeans), in water
and above-ground structures (hydroponic
tomatoes), in natural waterways (seaweed, algae,
kelp), and on trees (fruits, nuts). Roughly 11% of
the planet's land is dedicated to crop production.

A

B

D

Animal Production
Nearly 26% of the planet’s land is used for
ranching/animal pastures, which is the starting
point tor the production of beef and lamb (red
meat), poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eggs, and dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
(telecom), Stan Kroenke (sports franchises), Ted
Turner (entertainment media), and Douglas
Tompkins (apparel).

Aquaculture Products
Commercial aquaculture is the farming, catching
and marketing of fish, shellfish and even plants in
fisheries for profit. It refers to the cultivation of both
marine and freshwater species and can range from
land-based to open-ocean production. In the U.S.,
93% of fishery production will be processed into
edible products (frozen, fresh, canned, cured) and
7% will become industrial products (i.e., meal, oil,
bait, animal feed).

C

Beverage Products
The U.S. beverage industry produces ready-to-
drink alcoholic beverages (38%) and non-alcoholic
beverages (62%). It generates $665 billion in
annual sales. Beverage production can vary
greatly depending on the drink being made, which
ranges from water, flavored water, juices,
carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), followed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The largest segment of the alcoholic
beverage market is beer, which consists of malted
cereal grains, hops, water, and alcohol. Beverage
production differs by the type of container in which
the drink will be bottled or packaged. For example,
drinks may be canned (aluminum) or bottled
(plastic or glass), hot-fill or cold-fill, and natural or
conventional.

Sectors Farm Production Food ConsumptionWholesale Distribution1 3 Food Retailing4 5

U.S. Food and Beverage Supply Chain:  Key Players March 2024

In-Home and Away-from-Home Markets. An
estimated 67-80% of finished food and
beverage products are consumed at home,
and just over 20-33% is consumed away from
the home at restaurants, bars, catered social,
charitable and special events, sporting
events, airports, hotels, and on common
carriers (e.g., passenger railcars and
commercial airlines).

Agricultural Production. Agriculture production is the use of cultivated
plants or animals to what ultimately sustains or enhances human life.
It encompasses (1) cultivating the soil, planting, growing and
harvesting crops, or rearing, feeding, and managing animals
(agriculture); (2) raising fish (aquaculture); (3) growing flowering plants
(floriculture); (4) growing fruits, vegetables, and plants (horticultures);
and (5) growing trees (silviculture). The crops produced are purchased
by businesses specializing in processing them into food, fuel, fiber, or
raw materials (e.g., animal feed) and then sold mainly to foodservice
wholesalers or other processors.

Agricultural Producers. Businesses
involved in agricultural production include
breeding operations, farms (including
crops and certain animals), greenhouses
and nurseries that grow flowers,
orchards, ranches, and tree and sod
farms. On the periphery are elevator
operators who (a) store raw materials
before the production begins or (b) store,
handle, or move intermediate goods.

Break Bulk/Transport. The foodservice distributor (a) procures
bulk inventory quantities from food producers and processors,
(b) “breaks bulk” (i.e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells and transports the products to foodservice operators.
Distributors supply operators in two markets: (1) retailers,
grocery stores, and convenience stores for the food consumed-
at-home market and (2) restaurants, schools, military bases,
and hospitals for the food consumed away-from-home market.

Retail Foodservice. Foodservice operators include (a) retailers whose
primary product line is food—grocery and convenience stores,
restaurant chains, independent restaurants, caterers, vending
machine owners--and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their
products primarily from wholesalers, but they may also buy some food
directly from farmers or suppliers who work with farmers.

Overview. At $1.5 trillion in annual sales, the
contribution of the U.S. food industry is enormous.
The complex process of turning raw materials into
edible food products (the food supply chain)
involves (a) the production of crops, animals and
marine life, (b) processing the inputs into feed for
animals, intermediate food products for further
processing, and finished products, (c) storage and
distribution, (d) retailing, and (e) end consumption.
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GROCERY AND OTHER FOOD RETAILERS

RESTAURANTS

SEAFOOD RESTAURANTS

Owned by Yum! 
Brands

Owned by Roark 
Capital/Inspire Brands

Owned by Restaurant Brands 
International

Owned by Amazon

CROP PROCESSORS

BEVERAGE MAKERS

Food and Beverage Processing2
Transformation. Food processing is the transformation of agricultural products into food, or of one form of food
into other forms. Food processing takes many forms, from grinding grain into raw flour to making a home-cooked
meal to complex industrial methods used to make convenience foods. Agricultural crops are turned into four
categories of products we use every day, including (1) foods for human consumption, (2) fuels (e.g., ethanol
made from corn, sugarcane, and sorghum for use in gasoline mixes for cars), (3) fibers (e.g., cotton (one of the
top 10 crops produced in the U.S. every year), wool, silk to make clothes, hemp to make rope, flax for linen, and
bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed animals. Our focus is the
processing of agricultural products into food (e.g., cooking oils, vegetables, fruits, nuts, bread, cereal, snacks,
milk, cheese, beef, pork, chicken, seafood), animal feed, and beverages (juices, carbonated soft drinks, coffee,
tea, energy drinks, water and flavored water, and alcoholic beverages).

AlcoholicNon-Alcoholic
WHOLESALE BEVERAGE DISTRIBUTORS
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AGRICULTURE-RELATED CROP PRODUCERS

Top Produced Crops in U.S.

SUPPLIERS OF BEVERAGE-RELATED FARM 
INPUTS

Corn

Fruits
(tomatoes, 

bananas, grapes, 
apples, berries, 

citrus, watermelons, 
oranges, pears, 

cantaloupe, 
mangoes, 
plantains, 

avocadoes)

Tree Nuts 
(almond, walnuts, 

hazel nuts, pecans, 
pistachios)

Rice 
(short, medium, 
and long grain)

Soybean and 
Oil Crops/Seeds 
(peanuts, sunflower 
seed, canola, flax)

Potatoes

Vegetables 
(grown for fresh 
market sales and 

processing as 
frozen or canned 
goods; broccoli, 
cauliflower, corn, 
brussels sprouts, 
zucchini, onions, 

asparagus, lettuce, 
spinach, tomatoes, 

kale, carrots)

Pulses 
(beans, peas, 

legumes, lentils)

Barley 
(used for bread, 

soup, stews, health 
products, beer)

Selected Producers

CHS and 
Other 

Agricultural 
Cooperatives

Individual Farmers 
(e.g., Fruit, Grain, and Vegetable Growers)

CROP PROCESSORS

Selected Producers

Aquacultural Feed

Dairy

Poultry Feed

Swine Feed

Seed Additives

Cargill

Land O’ Lakes

Tyson Foods

Alltech

Salad Oils

Refined Products 
(Margarine, Shortening)

Vegetable Oils 
(Canola, Palm, Corn, 
Sunflower, Coconut, 

Olive)

Protein Meals

Archer-Daniels-Midland

CargillDuPont

Tyson Foods

BayerBunge

Selected Producers

Oatmeal

Hormel

Snacks

Selected Producers

Potato Chips Popcorn

Chocolate Bars Cookies

Crackers

Candy and Gum

Corn/Tortilla Chips

Kellogg’s

Nestlé

Mondelez Int’l

Conagra Brands

Campbell’s

Kellogg’s

General Mills

Utz Brands

Hershey’s

Pretzels

Stemilt Growers

Vegetables, Fruits, and Nuts

Dried Nuts

Diced, Canned 
Fruit

Condiments and 
Sauces

Canned/Frozen 
Vegetables

Jam and Jelly

Vegetable Soup

Plant-Based Meat

Tofu

Selected Producers

Hormel

General MillsKraft Heinz

J.M. Smucker

Campbell’s

Pepsi

Selected Producers

Cattle Feed

MEAT, EGG AND DAIRY PROCESSORS

Beef Products Plant-Based Protein

Poultry Products

Prude Salt Products

Tyson Foods

Conagra Brands

Hormel Foods

Pilgrims Pride/JBS

General Mills

Sanderson FarmCargill Bunge

Selected Producers

BEVERAGE MAKERS

Beverage Processors
Juices

Carbonated Soft 
Drinks

Water and 
Flavored Water

Coffee and Tea
Alcoholic 

Beverages

Packaging
Plastic 

Containers

Aluminum 
Cans

Steel 
Cans

Glass 
Containers

Ingredients Processing
Sugar (White Granulated, 
Brown, Baker’s/Superfine, 

Powdered, Organic)

Corn Syrup

Juice and Juice 
Concentrate

Non-nutritive Sweeteners 
(Aspartame)

American Sugar 
Refining, Inc.

C&H Sugar Company

Malting Barley

Craft Breweries

Anheuser-Bush 
InBev

Molson Coors 
(includes Miler 

Brewing Company)

Pabst Brewing

Boston Beer

Coca-Cola and 
Bottlers

PepsiCo, Inc. 
and Bottlers

Nestlé

Group Danone
Kraft Heinz

Unilever
Constellation 

Brands

Diageo

Heineken 
Holdings

Keurig Dr 
Pepper Inc.

Mondelez 
International

Red Bull GmbH

Monster 
Beverage

Campbell’s 
Soup Co. (V8)

Pactiv

Metal Container Corp.

Crown Holdings

Ball

Ardagh Group

Beverage-Related Seeds and Water

Selected Producers

Corteva Agriscience 
(formerly part of 
Dow/DuPont)

Wheat

Bayer 
(includes 

Monsanto)

ChemChina 
(includes 

Syngenta)BASF

FMC

Water

Fruit

Flavorings and Colorings

Sugar Beets

Barley

HopsSeed Cane

Evans Fruit Co.

Gebbers Farms Borton & Sons Dole

Selected Producers
Beer Producers 

(e.g., Anheuser-Busch InBev)

Selected Producers

Powdered 
Drinks

Selected Producers

FISH AND SHELLFISH PROCESSORS

Fish Products 
(Tuna, Salmon, Herring, Halibut, Tilapia)

Shellfish Products 
(Lobster, Shrimp, Clams, Scallops, Oysters, Crab)

Mowi Nippon Suisan Kaisha

Trident Seafoods

Red Chamber Group

Mitsubishi Dongwon Enterprise

Maruha Nichiro

Thai Union

Food and Beverage 
Packaging and 

Processing Equipment

Oats 
(used chiefly 

as livestock feed; 
also processed for 

human 
consumption as 
breakfast foods) 

Headquartered in São Paulo, Brazil, JBS is 
the largest meat processing company in the 

world, producing factory processed beef, 
chicken and pork, and meat by-products.

Pork Products

Dairy Products

Cheese Products

KraftHeinz

Selected Producers

KraftHeinz

Milk

Yoghurt

Danone

Dean Foods

Dairy Farmers

Sports and 
Energy Drinks

Preservatives

ANIMAL FEED PRODUCERS AND RANCHERS

SUGAR AND OTHER BEVERAGE-RELATED 
CROP PRODUCERS

Selected Producers

The 
Amalgamated 

Sugar Company

Corn

American 
Crystal Sugar 

Company

Hawaiian 
Commercial & 

Sugar Company

Farmers Agricultural 
Cooperatives

Barley (used for 
soup, stews, beer)

Sugar 
Cane/Beets

Potatoes

Wheat

Agave

Fruit

SUPPLIERS OF AGRICULTURE-RELATED FARM 
INPUTS

Vegetable, Grass, Fruit, and  Grain Seeds / Nuts

Equipment

AGCO

Deere & Co.

Crop Protection

Germicides 
(Agent that Kills 
Microorganisms)

Insecticides/Pesticides 
(Chemicals that Kill Insects)

Fungicides
(Chemicals that Kill Fungi)

Selected Producers

Selected Producers

Representative Manufacturers

Mosaic Company

Fertilizer

Corteva Agriscience 
(formerly part of 
Dow/DuPont)

FertilizerVegetable Seeds 
(Lettuce, Peas, Alfalfa, 

Soybeans, Sorghum, Corn, 
Wheat, Barley, Radishes, 

Turnips, Beans, Sunflowers, 
Sweet Potatoes, Squash, 

Okra, Kale, Spinach) Canola

Bayer 
(includes 

Monsanto)

ChemChina 
(includes 

Syngenta)BASF

FMC

Seed Treatment

Germplasm

Novel Traits

FMCChemChina

Tractors

Loaders

Combines
Harvesting 
EquipmentSprayers

Scrapers

Mowers

Balers

TORO Co.

Kubota Tractor

Mahinera

CLAAS

CNH Industrial

Bayer BASF

Soil 
Preparation, 

Seeding, 
Application and 

Crop Care 
Equipment

Corteva Agriscience

Herbicides 
(Chemicals that Kill 

Weeds/Grass Nuisances)

Nematicides 
(Chemicals that Kill 
Worms/Parasites)

AQUACULTURE INPUT SUPPLIERS AND  
BREEDERS

Ranchers and Chicken Farmers

Animal Feed 
(alfalfa hay, oats and other 

grains, potatoes,  and vitamin and 
mineral supplements) See #18.

Live Swine/Pigs, Live 
Calves, Live Chicks, 
Breeder Flocks, and 

Eggs

Local Water 
Distributors

Aquaculture Nutrition and Equipment Providers

Sales of 
Farming 

Equipment

Sales of 
Seeds and 
Chemical 
Agents for 

Crop 
Protection

Fruit 
Seeds 
(apple, 
pear, 

melon, 
orange, 
tomato, 
berry)

McKee Foods

Pepperidge Farm

General Mills

Mars

Wheat 
(hard red winter, 
hard red spring,  
soft red winter, 
soft white, hard 
white, durum; 

used for bread, 
cakes, pastry, 
pasta, cereals, 

crackers, 
cookies)

RETAILERS FOR HOME CONSUMPTION

Traditional Grocery Stores and Wholesale Clubs

The Kroger Co. 
(includes Jay C Food Stores, Baker’s 

King Soopers, City Market, Foods Co., 
Owen’s Food4Less, Ruler Foods, 

Mariano’s, Fry’s Food Stores, Ralphs, 
Gerbes, Pay Less Super Markets, 

Quality Food Centers, Harris Teeter, 
Pick ‘n Save, Dillon’s Food Stores, and 

Metro Market)

Albertsons
(includes Safeway, Star Market,  

Amigos, Carrs, Market Street, Vons, 
United Express, Randalls, Shaws, 
Acme, and Andronico’s Community 

Markets)

Publix Super Markets

Hy-Vee

Market Basket

Wegman’s 

H.E. Butt Grocery (H-E-B)

New Seasons

Lidl

Winco Foods

Whole Foods Market 
(Amazon-Owned)

Meijer

Aldi

The Fresh Market

Wakefern Food Corp. 
(a retailers’ cooperative group of 

supermarkets, including ShopRite, Price 
Rite Marketplace, The Fresh Grocer, 
Dearborn Market, Gourmet Garage, 

and Fairway Market)

Ahold Delhaize USA

Other Stores

Walmart (includes Sam’s Club)

Costco Wholesale

Trader Joe’s

7-eleven

Target

Weis Markets

Piggly Wiggly

Winn-Dixie

Ingles Market

Bi-Lo
Food Lion

Walgreens Boots Alliance

CVS Health

Rite-Aid

SuperValu

Giant Eagle Pharmacy

Harvey’s Supermarket

SpartanNash 
(includes Ban ‘n’ Save and Sun Mart)

Quik Trip

Big Box/e-Commerce Retailers

Drug Stores

Convenience Stores

Kwik Trip

Dollar General

Dollar Tree

Family Dollar

99 Cent Only

Discount Retailers/Dollar Stores

ESTABLISHMENTS  FOR NON-HOME CONSUMPTION

Other Commercial Establishments and Institutions

Large National Restaurant Chains

Yum Brands
(Taco Bell, Pizza Hut, KFC)

Restaurant Brands International 
(Burger King Tim Horton’s, Popeyes)

Subway

Wendy’s

Chick-fil-A

Roark Capital’s Inspire Brands 
(Arby’s, Buffalo Wild Wings, Jimmy 

John’s, Mister Donut, Dunkin’ Donut, 
Sonic Drive-In, Baskin & Robbins)

JAB Holding Company
(Krispy Kreme)

Subway

McDonald’s

Chipotle Mexican Grill

Shake Shack

JAB Holding 
(Panera Bread)

Darden 
(Longhorn Steakhouse, Olive Garden)

Starbucks

Inspire Brands 
(Jimmy John’s)

Brinker International
(Maggiano’s)

Gas Stations Employer-Sponsored Cafeterias

Hospitals and Nursing Care 
Homes

School Cafeterias

Sports Arenas Military Bases and Canteens

Vending Machines Commercial Airlines

Hospitality/Hotel Chains Colleges and Universities

Beverage Establishments
Starbuck’s JAB Holding  

(Caribou Coffee)
Roark Capital

(Seattle’s Best Coffee,  Dunkin’ Donuts, 
and Tim Horton’s)

Sun Capital 
(Bar Louie)

Bars and Pubs

Quick Service

Casual and Fine Dining Chains

Golden Gate Capital
(Red Lobster, Bob Evans Restaurant, 

California Pizza Kitchen)

Fast Casual Dining
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Sales of 
Beverages

These 10 companies control 50 of 
the biggest names in the chain 

restaurant business: Roark 
Capital, Yum Brands, Golden Gate 
Capital, JAB Holding, Restaurant 
Brands International, Darden, Sun 
Capital, Jollibee Foods, Bloomin’ 
Brands, and Brinker International.

Applebee’s

Landry’s Restaurants
(McCormick & Schmick’s, Landry’s 
Seafood House, The Chart House, 

Bubba Gump Shrimp Co. ,Oceanaire 
Seafood Room)

Costa Coffee

Aquaculture Feed, 
Additives, Ingredients

Predator 
Control

Hatchery 
Supplies

Archer-Daniels-
Midland

Selected Producers

Selected Producers

CHS 
Agricultural 
Cooperative

Fish farm suppliers sell feed, feeders, water 
treatment and filtration systems, heating and cooling 
systems, hatchery supplies, predator control, tanks, 

hydroponics equipment, and lighting.

The ranch is where all beef cattle are born and raised.  
More than 90% of all ranches are family-owned and 

operated, with an average herd size of 40 head.
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Food 
processing 

includes 
crushing and 

further 
processing oil 

seeds into 
vegetable oils 

and protein 
meals for sale 

“as is” or further 
processing into 

other food 
products and 

fuel.

Oils and Refined Products

Corn 
processors and 
wheat millers 
convert corn 

and wheat into 
sweeteners, 

starches, 
proteins, flours, 

and bakery 
ingredients for 

use in 
producing

Food 
processing 

includes 
processing and 
selling formula 

feeds and 
animal health 
and nutrition 
products to 

ranchers and 
animal farms.

Conagra 
Brands

Louis 
Dreyfus

Archer-
Daniels-
Midland

Conagra 
Brands

Louis 
Dreyfus

Agricultural 
Commodities 

(Corn, Rice, Oilseed, 
Nuts, Oats, Barley, 

Wheat)

Carbohydrates (Bread, Cereal, Pasta)
Bread

Operations related to processing live cattle, 
hogs and chickens involve fabricating meat 

carcasses into (a) primal and sub-primal 
meat cuts, (b) case-ready products and (c) 

specialty products such as hides and 
variety meats.

The global snack food market was valued 
at $427 billion in 2020 and is projected to 
grow at a compound annual rate of 3.37% 

during the 2021-26 forecast period.

The processing of fruits and vegetables 
results in food produced for direct 

consumption and as food ingredients. The 
main objective of processing is to preserve 

the color, flavor, texture, and nutrition of 
perishable fruits and vegetables while 
prolonging their shelf life (i.e., deter 

microbial spoilage and natural physiological 
deterioration of the plant cells). Generally, 

the techniques used in food processing 
include blanching, dehydrating, canning, 

freezing, fermenting and pickling, and 
irradiating.

Soft drinks are enormously popular beverages 
consisting primarily of carbonated water, sugar, 

and flavorings. Nearly 200 nations enjoy the sweet, 
sparkling soda with an annual consumption of 

more than 34 billion gallons. Soft drinks rank as 
one of America's favorite beverage segments, 

representing 15% of the total beverage market. In 
the early 1990s, per capita consumption of soft 

drinks in the U.S. was 49 gallons, 15 gallons more 
than the next most popular beverage, water, but 

this trend had reversed in 2021. 

Pickles

Animal Nutrition/Feed

Meat / Protein, Eggs, and Salt

Fish processing generally involves the use of machines and manual action to (a) sort fish by size and species, 
(b) load fish into a machine to remove heads, (c) move fish to a cleaning machine to remove tails, scales and 
entrails, (d) remove fins, (e) wash thoroughly, and (f) complete the final processing steps of heating, freezing, 

controlling water activity (by drying or adding chemicals), and irradiating. 

Beverage-Related Crops and Water Sugar is the 
general name 

given to the short-
chain carbs that 

give food a sweet 
taste, such as 

glucose, fructose, 
and sucrose. 

buttered, caster, coconut, invert, golden, muscovado, 
palm, organic raw, confectioner’s (powdered), or 

rapadura sugar, barley malt, cane juice crystals, corn 
sweetener, crystalline fructose, dextran, malt powder, 

ethyl maltol, fruit juice concentrate, maltodextrin, 
maltose, panela, & evaporated cane juice

However, sugar has many other 
forms and names on labels, 

including beet, cane, brown, date, 

bread, cereal, pasta, and pastries. Carbohydrates are an 
essential part of a healthy diet, and the U.S. government 
recommends that 50% of daily total calories is in the form 

of carbs. While all carbs break down into glucose, the 
healthiest carbs are fiber-rich complex carbs (vs. simple 

carbs found in sugary beverages, sweetened dairy 
products and white, refined grains like rice, pasta and 
bread) and ones that will be eaten in their closest-to-

nature state. Examples of complex carbs are vegetables, 
fruit, pulses, unsweetened dairy products, and 100% 
whole grains (brown rice, quinoa, wheat and oats).

Grain is the harvested seed of the 
grasses such as wheat, oats, rice, 

sorghum, millet, rye, corn, and 
barley.  Wheat is the most widely 

cultivated grass for its seed, a 
cereal grain which is a worldwide 
staple. The world’s largest wheat 

producing countries are 
(in million metric tons):

France (36.9 MMT) 
Australia (31.8 MMT) 

Canada (30 MMT)
Pakistan (26.7 MMT)

China (134.3 MMT)
India (98.5 MMT)

Russia (85.9 MMT)
US (47.3 MMT)

Comprised of 
mostly water, fruit 
is popular for its 
taste, nutrients 
(e.g., fiber and 
vitamins), and 

ability to quench 
thirst and beat 

hunger. 
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Without the fish processing 
sector, consumers wouldn’t 
have access to the seafood 

products they regularly enjoy. 
Fish is a highly perishable 
food, so processing and 

packaging is necessary to 
keep fish fresh long enough to 

reach the shelves in stores, 
restaurants and homes. 

Seafood

Skretting

Austevll

Selected Producers

Eggs

Cake

Seasonings, Grits, 
Flour, Ingredients

Cereal
Pasta/Noodles
Breakfast Bars
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Water 
Filtration

RANCHERS, FEED LOTS AND DAIRY FARMERS

SEAFOOD PRODUCERS

Feed Yard Owners
Live Cattle, Live Hogs, Live Chicken and Dairy Cows

Dairy Farmers

FeedlotsMeatpackers

Selected Producers
Cattle RanchersCHS 

Agricultural 
Cooperative

When they are ready, cattle are transported to a feed 
yard where they slowly transition to nutritionally 

balanced rations of grains and forages during their 
roughly 140-day stay. At the feed yards, animal 
nutritionists formulate cattle rations consisting of 

alfalfa hay, grains, and potato as well as vitamin and 
mineral supplements. 

8

Top U.S. Commercial Fishing Ports/Fisheries

Nearly 50% of fish consumed are raised in fish 
farms (or “pisciculture”), enclosures where 

primarily tilapia, salmon, tuna, eel, and catfish are 
artificially bred and grown in captivity from egg to 

harvest. In 2018, 114.5 MMT of fish were 
harvested--finfish (43.5%), shellfish (14.1%), and 
crustaceans (6%). China, India, Indonesia Peru, 
and the U.S. produce the largest volumes of fish.

10

New Bedford, Massachusetts
Dutch Harbor, Aleutian Islands, and Kodiak Alaska

Empire-Venice, Louisiana Honolulu, Hawaii
Reedville, Virginia

Sales of 
Live Swine, 
Calves and 

Chicks 

Sales of 
Aquaculture 

Feed and 
Equipment

Imperial 
Tropicals

Corn

HOME CONSUMPTION

Individuals and Families

Varieties of Diets.  By reasons of 
religion, health preference or 
requirement, environmental 

protection, food availability, and/or 
prices, there is no longer a standard 
“meat-and-potatoes” diet. Today, it is 

not uncommon to have family 
members, friends, and work 

colleagues who follow a unique diet: 
Kosher, Gluten-free, Lactose-free, 
Vegetarian, Vegan, Low Carb (e.g., 

Atkins), Keto (high fat, low carb), and 
Paleo, to name a few.

Household Expenditures.  The top six 
categories as a percentage of U.S. 

household expenditures are: 
(1) housing (35%), (2) transportation 
(16%), (3) food (12%), (4) personal 
insurance (11.5%), (5) healthcare 
(8%), and (6) entertainment and 

alcoholic beverages (6%). 

Food Waste.  Between 30-40% of 
food generated throughout the U.S. 
food supply chain ends up as waste. 
The amount of waste has tripled over 
the past 50 years which is faster than 
the population growth rate. Each year 
108 billion pounds of food is wasted.

Food Insecurity.  The number of 
people across the U.S. who suffer 
from food insecurity is expected to 

increase to 50 million people in 2022 
(15% of the U.S. population).
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AWAY-FROM-HOME CONSUMPTION
Restaurants and General

Restaurant Brands.  Ten companies 
control more than 50 of the biggest 

names in the chain restaurant 
business, from Panera to Burger King.

Seafood Consumption.  According to 
the U.S. National Oceanic and 
Atmospheric Administration's 

(NOAA), Americans and are eating 
more fish now than ever before.  On 

average, American consumers eat 19 
pounds of seafood per year. The 10 
most popular seafood items are (in 

order of popularity): shrimp, salmon, 
canned tuna, tilapia, Alaska pollock, 
pangasius (a staple in the Chinese 
diet), cod, catfish, crab, and clams.

Fast Food Consumption. 36% of adult 
Americans dine out at fast food 
restaurants on any given day.

Meals, Ready-to-Eat. Meals, ready-to-
eat are self contained, individual field 

rations in lightweight packaging bought 
by the U.S. Department of Defense for 

members of the armed services in 
combat or other field locations where 

food is not generally available. An 
instant MRE should be kept cool but 
need not be refrigerated. MREs can 
last around 3 years and are usually 
processed, canned or freeze-dried. 

Family Meals. Despite family 
mealtimes being hugely beneficial to 
kids, only 30% of families manage to 

eat together regularly.

Restaurant Chains. The most popular 
casual dining chain restaurants in the 

U.S. (in order of popularity by 
revenue) are Olive Garden, 

Applebee’s Grill and Bar, Buffalo Wild 
Wings, Chili's Bar & Grill, Texas 

Roadhouse, Outback Steakhouse, 
Red Lobster, Cracker Barrel, The 

Cheesecake Factory, and Longhorn 
Steakhouse.

Protein Consumption.  The annual 
worldwide consumption in 2020 (in 
million metric tons or MMT) of types 
of protein is: (1) fish (157MMT), (2) 
poultry (129 MMT), (3) pork (109 

MMT), (4) beef and veal (70 MMT).
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Farmers’ Markets.  Nearly 8% of local 
food sales are made directly to the 

consumer via farmers’ markets.

WHOLESALERS (AT—HOME CONSUMPTION)

To Traditional Grocery Stores

Associated Wholesale 
Grocers United Natural Foods 

Inc./SuperValu
(the largest distributor to 
Whole Foods Market and 
other natural food stores)

Sysco Corporation

C&S Wholesale 
Grocers Inc.

US Foods Holding 

Performance Food 
Group Company

Brenham Wholesale 
Grocery Co,/Grocery 

Supply Company
(product range includes 
meat, produce, frozen 

foods, dry grocery items, 
candies, ice creams, and 

many household products)

Wakefern Food Corp.

International 
Wholesale

Synergy Brands Inc. 
(Product range includes a 
wide range of packaged 

meals and spices)

Metro Inc.
(Canadian distributor)

WHOLESALERS (AWAY-FROM-HOME 
CONSUMPTION)

To Military Bases
SpartanNash 

(one of the largest 
wholesale food 

distributors serving 
U.S. military 

commissaries)

Sysco
(distributor to Army, Department of 
Veterans Affairs, Defense Logistics 
Agency, Bureau of Indian Affairs)

McLane Company
(a Berkshire Hathaway company)

To Hospitals, Other Health Care Facilities, Colleges 
and Universities, and Hotels

Sysco

National Food GroupUS Foods Holding

There are over 8,000 hospitals, 2,800 rehabilitation 
centers, 38,700 nursing and retirement homes, 

9,600 assisted living facilities, and 9,00 senior living 
facilities.  A large hospital can have as many as 
5,000 employees, as well as thousands of daily 

visitors and several hundred patients.  Therefore, 
these facilities can be very large operations with 

thousands of meals served each day.

To Commercial Airlines

Gate GourmetSimple Flying
LSG Sky Chefs

Local and specialty distributors (which offer a 
limited selection of custom-cut meat, seafood, 
specialty produce, and specialty imports) and 

broadline distributors (which offer a full line of food 
products and kitchen supplies) sell products to 

foodservice operators on a daily basis.

Flying Food Group

The ability to taste sweet flavors and salt drops 15-
20% and 20-30%, respectively, when traveling in 

airplanes at 30,000 feet. Some purveyors attempt to 
compensate for this loss by drastically increasing the 

levels of salt and sugar in their meals.

Meals-Ready-to-Eat (MREs) are the main food 
ration for the U.S. Armed Forces and include a 

water-activated, flameless heater, entrée (spaghetti 
or beef stew), side dish (rice, corn, fruit, or mashed 

potatoes), cracker or bread (with peanut butter, jelly, 
or cheese spread), dessert (cookies or cake), candy 

(M&Ms, Skittles, or Tootsie Rolls), a beverage 
powder (Gatorade-like mixes, cocoa, dairy shakes, 

coffee, or tea), hot sauce or seasoning, and 
accessories (spoon, matches, creamer, sugar, salt, 

chewing gum, and toilet paper). 

To Quick Service and Casual Dining Restaurants, 
Convenience Stores, Discount Retailers, Wholesale 

Clubs, and Drug Stores

SYGMA 
(a Sysco business unit and 
distributor to large national 
restaurant chains—KFC, 

Taco Bell, Pizza Hut, 
Arby’s, Burger King, etc.)

McLane Company
(a Berkshire Hathaway-

owned company)

Wakefern Food 
Corporation

International 
Wholesale

(specializes in food 
distribution to dollar stores; 

also caters to 
supermarkets, convenience 

stores, and small retail 
stores)

Fuel costs, which are 
determined mainly by the 

price of crude oil, comprise 
25-30% of food distribution 
costs. Fuel costs (and any 

price increases) are passed 
on by wholesale distributors 

to grocery stores and 
restaurants, which will in turn 

pass on these costs to 
consumers in the form of 

higher food and drink prices.    

Crown Equipment 
(Electric Lift Trucks)

Navistar International 
(Trucks, Trucking Services)

Manhattan Associates 
(Supply Chain Software)

Thermo King 
(Truck, Trailer, Railway Car, 
Ship Container Temperature 

Control Systems)
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Key Transport SuppliersSelected Distributors

Beverage Distributors

PepsiCo (Bottling)
AB InBev

Coca-Cola (Bottling)

A

B

D

Animal Production
Nearly 26% of the planet’s land is used for
ranching/animal pastures, which is the starting
point tor the production of beef and lamb (red
meat), poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eggs, and dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
(telecom), Stan Kroenke (sports franchises), Ted
Turner (entertainment media), and Douglas
Tompkins (apparel).

Aquaculture Products
Commercial aquaculture is the farming, catching
and marketing of fish, shellfish and even plants in
fisheries for profit. It refers to the cultivation of both
marine and freshwater species and can range from
land-based to open-ocean production. In the U.S.,
93% of fishery production will be processed into
edible products (frozen, fresh, canned, cured) and
7% will become industrial products (i.e., meal, oil,
bait, animal feed).

C

Beverage Products
The U.S. beverage industry produces ready-to-
drink alcoholic beverages (38%) and non-alcoholic
beverages (62%). It generates $665 billion in
annual sales. Beverage production can vary
greatly depending on the drink being made, which
ranges from water, flavored water, juices,
carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), followed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The largest segment of the alcoholic
beverage market is beer, which consists of malted
cereal grains, hops, water, and alcohol. Beverage
production differs by the type of container in which
the drink will be bottled or packaged. For example,
drinks may be canned (aluminum) or bottled
(plastic or glass), hot-fill or cold-fill, and natural or
conventional.

Sectors Farm Production Food ConsumptionWholesale Distribution1 Food and Beverage Processing2 3 Food Retailing4 5
In-Home and Away-from-Home Markets. An
estimated 67-80% of finished food and
beverage products are consumed at home,
and just over 20-33% is consumed away from
the home at restaurants, bars, catered social,
charitable and special events, sporting
events, airports, hotels, and on common
carriers (e.g., passenger railcars and
commercial airlines).

Agricultural Producers. Businesses
involved in agricultural production include
breeding operations, farms (including
crops and certain animals), greenhouses
and nurseries that grow flowers,
orchards, ranches, and tree and sod
farms. On the periphery are elevator
operators who (a) store raw materials
before the production begins or (b) store,
handle, or move intermediate goods.

Transformation. Food processing is the transformation of agricultural products into food, or of one form of food
into other forms. Food processing takes many forms, from grinding grain into raw flour to making a home-cooked
meal to complex industrial methods used to make convenience foods. Agricultural crops are turned into four
categories of products we use every day, including (1) foods for human consumption, (2) fuels (e.g., ethanol
made from corn, sugarcane, and sorghum for use in gasoline mixes for cars), (3) fibers (e.g., cotton (one of the
top 10 crops produced in the U.S. every year), wool, silk to make clothes, hemp to make rope, flax for linen, and
bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed animals. Our focus is the
processing of agricultural products into food (e.g., cooking oils, vegetables, fruits, nuts, bread, cereal, snacks,
milk, cheese, beef, pork, chicken, seafood), animal feed, and beverages (juices, carbonated soft drinks, coffee,
tea, energy drinks, water and flavored water, and alcoholic beverages).

Sales of 
Groceries Obesity.  The prevalence of obesity 

has increased dramatically in the U.S. 
since the mid-70s.  Nearly 66% of 

adults are either overweight or obese.
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U.S. Food and Beverage Supply Chain:  Detailed
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Agricultural Products
The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.

Seeds. Seed producers develop and supply
commercial seeds combining advanced
germplasm and traits to produce optimum crop
yields for farms worldwide. These so-called trait
technologies are genetic modifications designed to
(a) improve the resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics.

Crop Protection. To achieve the maximum
yield, farmers and other crop producers protect
their crops from weeds, insects (mites, pests),
disease-causing pathogens, and small animals
(e.g., rats and birds) with crop protection solutions
applied above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies.

Farmers. Farmers in all 50 states produce
food, but agricultural production is heavily
concentrated in the Midwestern states and
California. Roughly 95% of farms are family
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton.

Farm Equipment. Various companies
manufacture and sell to crop growers a variety of
large and mid-size tractors, combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment.

Crops. Seeds grow into crops, which may be
grown in soil (corn, wheat, soybeans), in water
and above-ground structures (hydroponic
tomatoes), in natural waterways (seaweed, algae,
kelp), and on trees (fruits, nuts). Roughly 11% of
the planet's land is dedicated to crop production.

Overview. At $1.5 trillion in annual sales, the
contribution of the U.S. food industry is enormous.
The complex process of turning raw materials into
edible food products (the food supply chain)
involves (a) producing crops, animals and marine
life, (b) processing the inputs into feed for animals,
intermediate food products for further processing,
and finished products, (c) storage and distribution,
and (d) retailing before end consumption.

Agricultural Production. Agriculture production is the use of cultivated
plants or animals to sustain and enhance human life. It encompasses
(1) cultivating the soil, planting, growing, and harvesting crops, (2)
rearing, feeding, and managing animals (agriculture); (3) raising fish
and shellfish (aquaculture); (4) growing flowering plants (floriculture);
(5) growing fruits, vegetables, and plants (horticulture); and (6)
growing trees (silviculture). The crops produced will be purchased by
businesses specializing in processing them into food, fuel, fiber, or
raw materials (e.g., animal feed) and then sold mainly to foodservice
wholesalers or other processors.

Break Bulk/Transport. The foodservice distributor (a) procures
bulk inventory quantities from food producers and processors,
(b) “breaks bulk” (i.e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells and transports the products to foodservice operators.
Distributors supply operators in two markets: (1) retailers,
grocery stores, and convenience stores for the food consumed-
at-home market and (2) restaurants, schools, military bases,
and hospitals for the food consumed-away-from-home market.

Retail Foodservice. Foodservice operators include (a) retailers whose
primary product line is food—grocery and convenience stores,
restaurant chains, independent restaurants, caterers, vending
machine owners--and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports and entertainment venues. Foodservice
operators get their products primarily from wholesalers, but they may
also buy some food directly from farmers or suppliers who work with
farmers.
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