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Global Brands: Capitalizing on common
values and experiences which appeal to
consumers across boarders, AB InBev's
four global brands, Budweiser, Corona,
Stella Artois, and Michelob ULTRA, have
reco%nition and appeal worldwide in a
significant number of markets globally.
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Local Brands: Offering locally popular tastes,
ocal brands Tike Aguila, Brahma, Bud Light, Cass,
Cristal, Harbin, Poker, Skol, and Victoria connect

well with consumers in their home markets.
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No-_and Low-Alcohol Products: AB InBev offers
no-alcohol and Tower-alcohol products (i.e., 3.5% SELECTED LOW‘ OR NO'ALCOHOL BEERS
ABV or below) to meet consumers on more
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Beyond Beer. AB InBev offers sweet, fruity,
flavored alcoholic beverages, hard seltzers an%j SELECTED BEYOND BEERS
RTD cocktails to give consumers more choice and
promote moderation and responsible drinking.
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Non-Beer: AB InBev offers its own as well as third-
parfy non-alcoholic beverages (NaBevE) such as SELECTED NON-BEERS
carbonated and non-carbonated  beverages,
including energy drinks
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Anheuser-Busch InBev SA/NV
ABInBev Ecosystem i el

Phone: +32-16-27-61-11; Website www.ab-inbev.com
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BEER PRODUCTION PROCESS OVERVIEW

Brewing Process. The basic brewing process for most beers is straightforward, but significant know-how is involved in quality and cost control.
The most important stages are brewing and fermentation, followed by maturation, filtering and packagmg. Although malted barley (malt) is the

primary ingredient, other grains such as un-malted barley, rice or wheat are sometimes added to pro

uce different beer styles. The proportion

and choice of other raw materials varies according to regional taste preferences and the type of beer.

GLOSSARY

y ¢
\“ \% Sprouted Barley
Wy

&
A

Possible Other Grains:
Rice and Wheat

BREWING

A

To make beer, sugar is needed. Although a variegf of

rains have been used to extract the sugar needed for
rewmg alcoholic beverages, barley is the preferred
rain. Barley is self-contained, having a husk to protect

e germ, high starch-to- protein ratio for high yields, a
complete enzyme system, self-adjusting pH, light color,
and neutral flavor.” However, barley ftself cannot be
fermented into alcohol, and so it is converted to malted
barley, or malt, in a process called malting whereby the
grain’is crushed and ground into a flourike malt to
extract the fermentable sugars.

I Minerals

v

Hot Liquor

Water

Mash
Lauter
Tun

MASHING AND LAUTERING

The next _ste{x in the brewing process (called mashing) is
to (1) mix the malt with warm water and then (2
gradually heat it in Iar?e mash tuns. Heating the mal
mixture dissolves the sfarch in the grain and fransforms

it into a mixture (called mash) of fermentable sugars.

Next, the mash will be lautered by spraying fresh hot
water on the mash to wash away any remaining sugar.

After filtering out the spent grains from the mash, the
liquid extracted from the  mashing and lautering
processes is now called "wort.”

ADR: Refers to American depositary
receipt, a negotiable certificate issued by a
U.S. depositary bank representing " a
sgecified numbér of shares—usually one
share—of a foreign company’s stock. The
ADR is denominated in U.S. dollars and
can be traded on U.S. stock markets just
like regular U.S. stocks.

BioBrew: A technology platform for applying biotechnology
to food and beveragé production, focusing primarily on
bringing commercial ‘scale to precision fermentation and
processing expertise to create alternative protein products.

ADSs: |Instead of issuing its ordinary
shares directly to U.S. investors (who may
not be interested in (1) investing in a share
denominated in forel%;n currency or (2)
dealin? with foreign stock exchanges and
securities  regula |onse), AB InBev has
issued American  Deposita Shares
(ADSs) to U.S. investors. The ADSs entitle
their investors to receive the benefit of the
underlying AB InBev ordinary shares, which
are belngg| held by the Depositary. However,
ADS holders must rely on the Depositary to
exercise the rights of a shareholder on their
behalf, including the voting of the ordinary
shares represented by the ADSs. The
ADSs may be §1) uncertificated (i.e.,
registered as ADSs on the Depositary's
books in electronic book-entry form
means of the Direct Registration System
operated b¥_ The Depository Trust
Company (DTC)), or (2) certificated (i.e.
issued in the form of ADRs—i.e., physica
certificates issued br the Depositary to
evidence ownership of the ADSs.)

BEES: AB InBev's B2B e-commerce
platform, which is live mm mm mm -
In 26 markets globally = = = -

l Water

0
%0

WORT BOILING

At this stage, the wort is boiled and hops are added to
ive a special bitter taste and aroma to the beer. The
opped wort is boiled to sterilize it and extract the

desired flavor and bitterness from the hops.

Cooling follows, using a heat exchanger.

Beyond Beer: Consists of sweet, fruity
flavored alcoholic beverages FABS, hard

seltzers, and ready-to-drink (RTD) cocktails

Degositary: The depositary is Bank of New York Mellon, a
U.S. bank appointed by the AB InBev (a foreign companyg
to manage its ADR program. The Depositary has agree
ursuant to a Deposit’ Agreement with the owners of
DRs) to serve as the depositary under AB InBev's
ADS/ADR program.

* BNY MELLON

The Depositary purchased and holds AB InBev's underlying
ordinary shares and issued ADSSTADRs to investors for
trading” on a U.S. sfock exchange. Each DR
represents a specific number of the 'underlying AB InBev
ordinary shares held by the depositary.

The depositary collects dividends on the ADSs/ADRs and
passes them on fo ADSTADR holders in U.S. dollars. This
simplifies the process for U.S. investors, as they don't have
to deal with foreign currency transactions.

The ADS/ADR holders do not have voting rights in the
foreign company's affairs because they do not directly own
the foreign company shares. Instead, the depositary has
the authontg to vote the underlying shares, but it will vote
them according {0 The instructions of ADS/ADR holders.

The depositary maintains records of ADS/ADR ownership,
including the 'names and addresses of holders. It also
Frovides periodic reports to. ADS/ADR holders, including
inancial statements and information about corporate
actions taken by the foreign company.

The depositary facilitates the tradin% of ADRs on U.S. stock
exchanges, makKing 1t easier for U.S. investors to buy and
sell shares of foreign companies without having to deal
directly with foreign markets and securities regulations.

EverGrain:. AB InBev's sustainable

ingredient  business  that aims
revolutionize the use of left-over b

to Ordinary
arely Shares

LEGAL ENTITY STRUCTURE
(HIGH-LEVEL)

Restricted
Shares

from the company’s brewing process to i Patr
g A E Patr
deliver highl Sifastensh | |A
Pausttrilgousﬁarle %?:ir; ever 53 o
9, y P EPS Particioati Other Shareholders (or Persons with Altria
and dient plant-based SERE™ " peprng e [0 it Starehldrs Arangerenif Group N} o
g ! ebastien Holain -0%, Stichting Fonds .
ingredients. R eerig the E;%Z‘ﬁ'\‘gm;ggnmeﬁ InBev-Baillet Lagyur_-pi/.,, Fonds Vermolst E.C! Lux
Far?tqlaelsPargsiéu 5|\I|ates Previously SRL-O:A., Rayax Société d/nvesnssemeunts | SaRL
|§éB:alr:tI%¥?rr1%dbglcc?#é)lti)% heverages, which contoled mtorow) | S O1e AR [ B 0T Sanes vrennid 17%) || Altria
p Y g ry lass A Class B |
Certificates Certificates 65.6% [34.3%
[NaBev: Non-alcohol beverages. | F Stichting Anheuser-Busch | |[Fonds Voorzitter] | [Fonds Baillet Restricted
[NABLAB: No- and low- alcohol beer. | 43.54%)0.01%| 6.75% 33.42% 1.42%  [0.35%  0.18% |0.28% 14.21%

PET Bottles: Polﬁethylene
terephthalate or bottles made
of a clear, high shatter-
resistant plastic.

Anheuser-Busch InBev S.A./N.V ABInBev

(Euronext Brussels: ABI, Mexican Bolsa: ANB, JSE: ANH, NYSE: E§UD (for ADRs)

I100% I61.76% |100% |100% 87.22%

Busch a Brazilian Modelo de Group Brewing
! ( i ) -
Conpapes, | | v feweo, 5 G| g || Compeny
and Sao Paulo L.deL.v. imite Pl]
RTD Cocktails: Ready-to-drink cocktails (aDelaware | fStock Exchanges| | (@ Mexican limited | | (a UK. private Limited
h . 4 limited liabili liability compan limited compan:
which are part of the Beyond Beer Company)ty a?;%rsﬂ”?neﬁi?ée" referyred topasy referred topasy | a(éaylmand
1% “ . “ ; slandslimite
category. Bebidas das Grupo Modelo’) 'SAB Group”) | |company listed on
Americas— Hor}:g Kong Stock
Ambev) xchange)

ZX Ventures: The company ¢

focuses on seeding an
beverages of the future
and building,

investing in and
scaling new ventures
inside” of the core
business.

investment and innovation groulp, wHich
aunching

lobal

Anheuser- | [ AmBev S.A. | | Cervecceria ABI SAB Budweiser

Shhewor-Pusch ambev

= || &

CERVEIAR),

Various Various arious Companies Various Various
Companies Companies Owned and Companies ICompanies Owned|
Owned and Owned and Controlled by Owned and and Controlled by

Controlled by Controlled by Cerveccerid_ Controlled by ABI| [Budweiser Brewing|
IAnheuser-Busch) Ambev S.A Modelo de Mexico, SAB Group Company APAC
Comeanles LL& S.deR.L.de C.V.| [ Holding Limited imited

l Pure Ox

H -
@ l Dry Hops

l Yeast
=

FERMENTATION

In this next stage, (1) the cold wort is saturated with air,
or oxygen, essential for the growth of the yeast durin
fermentation, and (2) yeast is added to the cold worl.
Yeast is a micro-organism that turns the sugar in the
wort into alcohol and carbon dioxide. This process of
fermentation takes five to 11 days, after which the wort
finally becomes beer. Different fypes of beer are made
using different strains of yeast and wort compositions. In
some yeast varieties, the yeast cells rise to the top of
the liquid at the end of fermentation. Ales and wheat
beers are brewed with these ‘top-fermenting” yeast
strains. Lagers are made using yeast strains that settle
to the bottom of the liquid. Some Belgian beers (lambic
or gueuze) use another method, where fermentation
relies on spontaneous action by airborne yeasts.

l Carbon Dioxide

co2

pr— Bright Tank

Beer

Joag

MATURATION AND FILTRATION

After fermentation is complete, the maturation .Frocess
begins. Here, the beer can be cooled to facilitate the
filtering and removal of solids and yeast that have
settled. Next, the beer will be conditioned to (1) improve
its clarity and (2) keep unwanted flavor components
within the level of acceptability. Maturation varies by
type of beer and can take as long as three weeks. The
beer will become more delicate and full-bodied during
this period.

190 painjep

Packaged Beer for Distribution

Aged Beer

FILLING AND PACKAGING

When the beer maturation process is complete, the beer
is almost ready to be filled and sealed in kegs, steel or
aluminum cans, or glass bottles. However, before
packagm% and selling the beer, the brewer will check to
ensure the beer meets specifications--e.g., (1) the
dissolved oxygen content is high for a full shelf life, (2

the beer doesn't taste like paper and is carbonate

according to its style, 53) there are no offensive bacteria
or microorganisms in the beer, and (4) the beer’s color
and bitterness are satisfactory.

Source of Brewing Equipment Visuals: Shandong Innovative & Craft Brewing Equipment Co., Ltd.,

doing business as Micet Craft, a China-based professional brewery equipment manufactu

rer.

North America Zone
The North America Zone covers beverage
operations in the United States and
anada. Bud Light has been the best-
selling beer in the U.S. and the leader in
the light category, until recentl\[/ when it
was dethroned by Modelo due to a right-
wing media backlash following AB InBev's
sponsorship of a transgender influencer.

CEO North American Zone:
Brendan Whitworth
Key Facilities

Beverage Production Facilities: 33
(Breweries in Baldwinsville, NY, Cartersville,

GA, Columbus, OH, Fairfield, CA, Fort =
Collins, CO, Houston, TX, Jacksonville, FL, O
Los Angeles, CA, Merrimack, NH, Newark,

NJ, St. Louis, MO, Williamsburg, VA)

DETAILED OPERATING STRUCTURE

covers beverage operations in
the  Caribbean, =~ Colombia,

r ) operations_in Argenti
Costa Rica, the Dominican i

Bolivia, Brazil,

Guatemala, Honduras, Mexico, Panama, and|
. Mexico is_the 4"‘-Iargest producer in the|
China. U.S.. and Brazi

South America Zone
The Middle Americas Zone The South America
Zone covers beverage

Chile,
Republic, Ecuador, El Salvador, Paraguay, and Uruguay.

na,

Tanzania, Uganda, and Zam!

CEO s Zone CEO South America Zone: CEO Europe Zone: Jason Werner
Carlos Lisboa Jean Jereissati Neto CEO Africa Zone: Ricardo Moreira

Key Facilities Key Facilities

The EMEA Zone covers operations.e
in Europe (Austria, Belgium, France,

@ Germany, Ireland, Luxel
Netherlands, Spain, _Switzerland, _and
UK.), the Muﬁile East, and Africa
Ghana, Lesotho, Mozambique,

Namibia, Nigeria, South Africa, Swaziland,

Key Facilities

mbourg, the

Asia Pacific Zone Global Export & Hold|

The Asia Pacific Zone covers In addition to Anheuser-Busch
operations in_ China, India, ¥ InBev 5 geographic regions
Japan, New Zealand, South, X the company’s Global Export
Korea, Vietnam, and other and Hol ”tLq segment is used
South and Southeast Asian for all financial reportin
countries. (In 2019, the company # . purposes. The segmen
sold its Australian operations-Cariton ¢ includes (1) the company’s
and United Breweries-to Asahi.) headquarters and (2) export

been allocated to the zones/

regions.
Key Facilities Key Facilities

CEO Asia Pacific Zone: businesses which have not
Jan Craps

Beverage Production Facilities: 33

Beverage Production Facilities: 50
(Breweries in Columbia, Ecuador, Mexico, and Peru) (Breweries in Argentina, Brazil, and Chile)

Germany, ltaly,
Luxembourg, Netherlands,
Spain, UK.)

Beverage Production Facilities: 48
(Breweries in Belgium, Czech Republic, France,

goe

Beverage Production Facilities: 47 -
(China, India, New ~

Zealand, and South - i
Korea) |

hd

Non-Beverage Facilities

Non-Beverage Facilities Non-Beverage Facilities Non-Beverage Facilities

o N\ Réce & ¥

om | 42

at Grits (é“
Mill

Can Crown and
Closure

lid fosur Leven}
Material <=

Segment Features

2023 Revenue: 515.1 Billion

Selected Products/Significant Brands

Full Time Eméloiees: 17.950 Urgzgh':@msi'{ [;%ea:‘ggg%“:vef'
. (Canada) o,
Ll
2023 Volume: 90.1 M Hectoliters (h) f| #evseswsee tt

Malt  [Rice & Corn Grits Mill]  Glass Bottle Malt _|Rice & Com Grits Mil| Glass[ Crown and|
W, W 2 Bottle| Closure Malt
§ \ (»l \ Liner (Africa)
= 4 Material

Segmel

Segment Features

2023 Volume: 1487 M hl_J[A™Bev @

Selected Products/Significant Brands

Labelf Can [ Yeast [ Soft Drink
F— Concentrate Hop Pellet

Farm& 1 4
Agncullure%v%lgﬂ
(Germany) Y

fore Y

nt Features

Segment Features
[Full Time Employees: 48,069 ﬂge%f(ga}\rgi’\yyg“r% Full Time Employees: 36,267 L}Tebe%;ﬁb”w Full Time Employees: 21,011][ Limb ofFamiy
2023 Revenue: $16.3 Billion][ Medelo sl 2023 Revenue: $12.0 Billion || (SeuthAmerica

2023 Volume: 162.5 M hl AmBev

Selected Products/Significant Brands

2023 Revenue: $8.6 Billion

2023 Volume: 902 MAl_J{sa e

Interbrev
(Europe), SAB Miller
(Arica)

The ~ Global 7Exp0n and

Non-Beverage Facilities Holdin? Segment re?ons non-
¢ current assets of $2.505

Malt billion and ?ross capital
expenditures of $638 million.

However, the ~company's
inancial reports do not
temize or describe jts assets
or activites with  any

L SpPEC
s
Full Time Employees: 24,992 [ Hmb ofFamiy
2023 Revenue: $6.8 Billion (Asa)

North America Competition
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Constellation
Brands

EO dsabi Bifhurp

AB InBev partners
with, and support
the growth of, bar
owners, retailers,
and wholesalers to bring its beers and best
in-class service to end consumers
& P g sahi End Consumers ®
farls 7ahts 1o commercializ AB InBev seeks to meet lfe's | 1

Grliefy ol | e T
Heinekeni iau's‘%ﬂ'a Brands™ and responsibly offer =

2 5 IS
VANJING BEER

BEER co. 22 KIRIN]|
sl

meaningful brand experiences. |
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Farm Production

Food and Beverage Processing

Wholesale Distribution

: Food Retailing

Food Consumption

One. Pag%%ti.}g, LLC
www.onépagethinking.net|
Sectors
VErview. g riflon In annual sales, E

contribution of the U.S. food industry is enormous.
The complex process of turning raw materials into
edible food products (the food supply chain)
involves (a) the production of crops, animals and
marine life, (b) processing the inputs into feed for
animals, intermediate food products for further
processing, and finished products, (c) storage and
distribution, (d) retailing, and (e) end consumption.

Agricultural Production. Agriculture production is the use of cultivated; Agricultural _Producers.
ants or animals to what ultimately sustains or enhances human life.! MVOIVET In agriculural

2

agriculture);
gfi ; z

floriculture);

;

% raising fish (aquaculture];

wholesalers or other processors.

nurseries  that  grow
ranches, and tree and so

1 handle, or move intermediate goods.

Businesses
: production include
t encompasses (1) cultivating ‘the soil, planting, growing and; breeding operations, "farms (including
harvesting crops, or rearing, feeding, and managing.

? (3) growing flowering plants; an
growing fruits, vegetables, and plants (horticultures);! orchards,
and (5) growing trees (silviculture). The crops produced are purchased; farms. 3
by businesses specializing in processing them into food, fuel, fiber, ori operators who (a) store’ raw materials
raw materials (e.g., animal feed) and then sold mainly to foodservice] before the production begins or (b) store,

animals! crops and certain animals), greenhouses
flowers

n the periphery are elevator

Transformation. Food processing is the transformation of agricultural products into food, or of one form of food
T . Food processing takes many forms, from grinding grain into raw flour to making a home-cooked
meal to complex industrial methods used to make convenience foods. Agricultural crops are turned into four
categories of products we use every day, including (1) foods for human consumption, (2) fuels (e.
made from corn, sugarcane, and sorghum for use in gasoline mixes for cars), (3) fibers (e.g., cotton (ol
top 10 crogs produced in the U.S. every year), wool, silk to make clothes, hemp to make rope, flax for linen, and

) fiber to make cloth), and (4) raw materials, which are crops grown fo feed animals. Our focus is the
processing of agricultural products into food (e.g., cooking oils, vegetables, fruits, nuts, bread, cereal, snacks,
milk, cheese, beef, pork, chicken, seafood), animal feed, and bevera;;es (juices, carbonated soft drinks, coffee,

bamboo fi

tea, energy drinks, water and flavored water, and alcoholic beverages

o

Break Bulk/Transport. The foodservice distributor (a) procures
m%ﬁru mventory quantties from food producers and processors,
(b? “breaks bulk” .ﬂ[.e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells_and transports the products to foodservice operators.
Distributors supply operators in two markets: ((’1) retailers,
grocery stores, and convenience stores for the food consumed-
at-home market and (2) restaurants, schools, military bases,
and hosEnaIs for the food consgmed away-from-home m&rket.

1\ Beverage Products

The U.S. beverage industry produces ready-to-
drink alcoholic beverages (38%) and non-alcoholic
beverages (62%3. It"generates $665 billion in
annual” sales. Beverage production can va
greatly de'pendmg on the drink being made, whicl
ranges from water, flavored water, juices,
carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), followed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The I.argest segment of the alcoholic
beverage market is beer, which consists of malted
cereal ?rams hops, water, and alcohol. Beverage
Frodu_c ion differs by the type of container in which
he drink will be bottled or packaged. For example
drinks may be canned (aluminum) or bottle:
(plastic or glass), hot-fill or cold-fill, and natural or
conventional. ‘
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Retail Foodservice. Foodservice operators include (a) retailers whose
primary product line is food—grocery and convenience stores,
restaurant chains, independent’ resfaurants, caterers, vending
machine owners--and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their
products primarily from wholesalers, but they may also buy some food
directly from farmers or suppliers who work with farmers.

In-Home and Away-from-Home Markets. An

T -80% T,
bevera%e products are consumed at home,
and just over 20-33% is consumed away from
the home at restaurants, bars, catered Social,
charitable ' and special events, sporting
events, airports, hotels, and on common
carriers .ﬁe.g., passenger railcars and
commercial airlines).

WHOLESALE
BEVERAGE

DISTRIBUTORS
ABInBev

On December 31, 2023, there were 388 wholesalers

in_the mosfly-independent AB" InBev dstribution

network, Some entiles own Mmore iian one

wholesaler, AB nBev owns 12 of ihase wholesale

and the remainder are independent businesses.

Ingey nolg3 gt n some inslances suchas n Brazi
1

and the U.S., the company has acquired third-par
Riributors 6 help selt distibute s producs. o

AB ONE

Network of AB InBev-
wned wholesalers that
d\smb%e OIBB\HESV brands
o 000+ " cuslomers

across -en  Cdhasions
mverﬁug " us s ONE
Wt 402 milfon people)

=3 Agricultural Products

The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.
eeds. Seed producers develop and supply
commercial  seeds  combining advanced
germplasm and traits to produce optimum crop
%’Ie|d5 for farms worldwide. These so-called trait
echnologies are genetic modifications designed to
(a) improve the " resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics. ) )
. Crop Protection. To achieve the maximum
%’Ie[d, armers and other crop producers protect
heir crops from weeds, insects (mites, pestsl),
d|sease-causmg pathogens, and small animals
(e.g., rats and birds) with crop protection solutions
aprhed above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies. ~

Farmers. Farmers in all 50 states produce
food, but agricultural production is " heavily
concentrated 'in the Midwestern states and
California,  Roughly 95% of farms are famil
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton%. . )

Farm ° Equipment. Various companies
manufacture and sell to crop growers a variety of
large and mid-size tractors,” combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment. .

Crops. Seeds grow Into crops, which may be
grown in soil (corn, wheat, soybeans), in water
and  above-ground  structures  (hydroponic
tomatoes), in natural waten/va%/s (seaweed, algae
kelp), and on trees (fruits, nuts). Rough(ly 11% of
the planet's land is dedicated to crop production.

‘&/
2

FARM LABOR

FARM
EQUIPMENT
SUPPLIERS

CROP GROWERS
AND
COOPERATIVES

CROP PROCESSORS

Animal Production

Nearly 26% of the planets land is used for
ranching/animal pastures, which is the startin
point tor the production of beef and lamb (rei
meat), poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eggs, and “dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
telecom), Stan Kroenke™ (sports franchises), Ted

urner. (entertainmet media), and Douglas
Tompkins (apparel). h

ANIMAL FEED
SUPPLIERS

RANCHERS AND
FEED LOTS

MEAT, EGG AND DAIRY
PROCESSORS

DA Aquaculture Products

Commercial aquaculture is the farming, catching
and marketing of fish, shellfish and even plants in
fisheries for profit. It refers to the cultivation of both
marine and freshwater species and can range from
land-based to open-ocean production. In the U.S.,
93% of fishery production will be processed into
edible products Ffrozen, fresh, canned, cured) and

7% will become industrial products (i.e., meal, oil,

o

bait, animal feed).

FISH FARM
FEED
SUPPLIERS

SEAFOOD
PRODUCERS

SEAFOOD
PROCESSORS

WHOLESALE FOOD
DISTRIBUTORS

GROCERY
STORES AND
OTHER FOOD

RETAILERS

FOOD CONNSUMED AT HOME MARKET

DINING IN

RESTAURANTS,
SCHOOLS,
MILITARY BASES,
HOTELS, AIRLINES,
HOSPITALS,
SCHOOLS,
ENTERTAINMENT
VENUES

FOOD CONNSUMED AWAY FROOM HOME MARKET

DINING OUT
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Sectors Farm Production Food and Beverage Processing Wholesale Distribution : Food Retailing Food Consumption

Overview. At $1.5 trillion in annual sales, the | Agricultural Production. Agriculture production is the use of cultivated: Agricultural _Producers. Businesses | Transformation. Food processing is the transformation of agricultural products into food, or of one form of food | Break Bulk/Transport. The foodservice distributor (a) procures | Retail Foodservice. Foodservice operators include (a) retailers whose | In-Home and Away-from-Home Markets. An
contmbution of the U.S. food industry is enormous. | pfants or animars 1o what ultimately sustains or enhances human life.; RvoIved i agricunurar production include § 7 . Food processing takes many forms, from grinding grain into raw flour to making a home-cooked Wmm%ﬁﬁties from food producers and processors, | primary proauct line is food—grocery and convenience stores, I -0U7 Nl and
The complex process of turning raw materials into | It encompasses (1) cultivating ‘the soil, planting, growing and: breeding operations, "farms (including | meal to complex industrial methods used to make convenience foods. Agricultural crops are turned into four (b? “breaks bulk” ﬂi.e., breaks down large volumes of products J restaurant chains, independent restaurants, caterers, vending beverag%e products are consumed at home,
edible food products (the food supply chain) harvesting crops, or rearing, feeding, and managing animals; crops and certain animals), greenhouses | categories of products we use every day, including (1) foods for human consumption, (2) fuels (e.g., ethanol Jinto smaller quantities that an operator can use), (c) palletizes | machine owners--and (b) establishments where food is ancillary— | and just over 20-33% is consumed away from
involves (a) the production of crops, animals and [l (agriculture); (2) raising fish (aquaculture?; (3) growing flowering plantsiand nurseries that grow flowers, | made from com, sugarcane, and sorghum for use in gasoline mixes for cars), (3) fibers (e.g., cotton ?o_ne of the and stores the products in refrigerated warehouses, and (d) | hospitals, nursing homes, schools, universities, military bases, hotels, || the home at restaurants, bars, catered social,
marine life, (b) processing the inputs into feed for | (floriculture); (4) growing fruits, vegetables, and plants (horticuliures); orchards, ranches, and tree and sod [ top 10 crogs produced in the U.S. every year), wool, silk to make clothes, hemp to make rope, flax for linen, and [ sells and transports the products to foodservice operators. J airlines, churches, drug stores, gas stations, movie theaters, || charitable and special events, sporting
animals, intermediate food products for further | and (5) growing trees (silviculture). The crops produced are purphased-farms. n the periphery are elevator | bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed animals. Our focus is the [ Distributors supply operators in two markets: ((11) retailers, | amusement parks, and sports venues. Foodservice operators get their | €vents, airports, hotels, and on common
processing, and finished products, (c) storage and | by businesses specializing in processing them into food, fuel, fiber, or; operators who (a) store’ raw materials | processing of agricultural products into food (e.g., cooking oils, vegetables, fruits, nuts, bread, cereal, snacks, [ grocery stores, and convenience stores for the food consumed- products primarily from wholesalers, but they may also buy some food J carriers ﬂe.g., passenger railcars and
distribution, (d) retailing, and (e) end consumption. | raw materials (e.g., animal feed) and then sold mainly to foodservice! before the production begins or (b) store, § milk, cheese, beef, pork, chicken, seafood), animal feed, and beverages (juices, carbonated soft drinks, coffee, J at-home market and (2) restaurants, schools, military bases, J directly from farmers or suppliers who work with farmers. commercial airlines).
wholesalers or other processors. | handle, or move intermediate goods. tea, energy drinks, water and flavored water, and alcoholic beveragesg and hospitals for the food consumed away-from-home market.

A Beverage Products | SEEDS AND CROP SUGAR AND BEVERAGE CROP BEVERAGE MAKERS WHOLESALE BEVERAGE DISTRIBUTORS GROCERY AND OTHER FOOD RETAILERS DINING IN

e S oy s sy | PROTECTIONPRODUGERS U \Y
o o § Y = HOLE FOODS
‘ g / ooo SUPERMARKET

beverages (62%3@“ generates $665 billion in
A
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. / ‘ COFFEE

annual” sales. Beverage production can va
greatly defendmg on the drink being made, whic
r [ 4

beverage market is beer, which consists of malted
cereal ?rams hops, water, and alcohol. Beverage .
Frodup ion .dnkfers b¥ the type of container in which
he drink will be bottled or packaged. For example .
drinks may be canned (aluminum) or bottle: .

(plastic or glass), hot-fill‘w cold-fill, and natural or

conventional.
s Agricultural Products e e e e e ————

The key inputs to the agricultural production of
gras.ses),/ vepgetables, and fruit arepseeds, farm FARM LABOR

WHOLESALE FOOD DISTRIBUTORS

ranges ) dom ﬂvgja.teli, ﬂa\éored . wat%r, ljuhcells,
carbonated so rNKS, and spirits and alconolic .
CROP GROWER AND CO-OPS CROP PROCESSORS
, %5.-, Vegetables Processed Cooking Oils, Vegetables, and Related Snacks (e

beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), followed by
coffee (15%) and sweetened beverages, such as L1
soft drinks (excluding diet sodas) and juices [\ PL
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives, 4 4
equipment, crop protection products, and labor. X
a eeds. Se%g producePs develop and supply - 'Q\‘
commercial  seeds  combining advanced
germplasm and traits to produce optimum crop s d
¥|elds for farms worldwide. These so-called trait S S
echnologies are genetic modifications designed to ; =
(a) improve the " resistance of seeds and their /( i ]
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nut%nonal ﬁhatracttgnsnc_lg. - 0 )

rop Protection. To achieve the maximum —— e R R R R S R R R R R R R
%"eldq armers and other crop producers protect 1 @ Grains Processed Grains, Bread and Other Carbohydrates
heir crops from weeds, insects (mites, pests[), ' ‘/
d|sease-causmg pathogens, and small animals 1 ’ ( 4 ‘/
(e.g., rats and birds) with crop protection solutions 1
gp[)hed above-ground by chemical sprays and mem wm mm s s - -—m— - m— = - — - .
e .
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L8 R 8 B _§ §B &N § & _§ N N N § _§ N _§ R _§N § _§B N _§R_§ _§R_§R_§B R _§ N _§ R

Processed Nuts, Beans and Related Snacks

AP

FOOD CONNSUMED AT HOME MARKET

g

ingredients. The Iargest segment of the alcoholic
Farmers. Farmers in all 50 states produce
food, but agricultural production is " heavily

concentrated 'in the Midwestern states and
California. ~ Roughly 95% of farms are famil

natural flavors, and sugar, among many other (]
ap;;)l}g- {ggﬁgo\{éagirygogen management and seed- FARM FOLIPMFENT SLIPPI |[ERS :
VTTTT/

farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton%. i . )
Farm ° Equipment. Various companies
manufacture and sell to crop growers a vanetY of
large and mid-size tractors,” combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment. .
Crops. Seeds grow Into crops, which may be

grown in soil (corn, wheat, soybeans), in water "—
and  above-ground  structures  (hydroponic \
tomatoes), in natural waten/va%/s) (seaweed, algae

S).
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kelp), and on trees (fruits, nu Rough(ly 11% of
the pianet's land is dedicated to crop produ

ction. "
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Animal Production ANIMAL FEED SUPPLIERS

Nearly 26% of the planets land is used for
ranching/animal pastures, which is the startin
point tor the production of beef and lamb (re
meat), poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eggs, and “dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
telecom), Stan Kroenke™ (sports franchises), Ted

urner. (entertainmet ja), and Douglas
Tompkins (apparel).

DI Aquaculture Products FISH FARM FEED AND
EQUIPMENT SUPPLIERS

RESTAURANT

RANCHERS_AND FEED LOTS MEAT AND EGG PROCESSORS

| ‘
SEAFOOD PRODUCERS
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FOOD CONNSUMED AWAY FROOM HOME MARKET

Commercial aquaculture is the farming, catching
and marketing of fish, shellfish and even plants in
fisheries for profit. It refers to the cultivation of both
marine and freshwater species and can range from
land-based to open-ocean production. In the U.S.,
93% of fishery production will be processed into
edible products Ffrozen, fresh, canned, cured) and

7% will become industrial products (i.e., meal, oil,

) o]

bait, animal feed).
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Sectors

Farm Production

Food and Beverage Processing

Wholesale Distribution

. Food Retailing

Food Consumption

Overview. At $1.5 trilion in annual sales, the
contrbution of the U.S. food industry is enormous.
The complex process of turning raw materials into
edible food products (the food supply chain
involves 1(a) the production of crops, animals an

marine life, (b) processing the inputs into feed for
animals, intermediate food products for further
processing, and finished products, (c) storage and
distribution, (d) retailing, and (e) end consumption.

agriculture);
floriculture);

harvesting crops, or rearing, feeding, !
raising fish (aquaculture]; (3) growin
4% growing fruits, vegetables, and pla

2

;

and managing

flowering plants; ani

s (horticultures): orchards, ranches, and tree and sol

and (5) growing trees (silviculfure). The crops produced are purchased; farms. On the periphery are elevator

by businesses specializing in processing them into food, fuel, fiber, ori operators who (a) store’ raw materials

raw materials (e.ﬁ., animal feed) and then sold mainly to foodservice; before the production begins or (b) store,
er

n

Agricultural Production. Agriculture production is the use of cultivated; Agricultural _Producers. Businesses
ants or animals t0 what Ultimately sustains or enhances human life.! MVOIved n agricurnarar production include
t encompasses (1) cultivating ‘the soil, planting, growing and; breeding operations, "farms (including
i i i animals! crops and certain animals), greenhouses

nurseries that grow flowers

Transformation. Food processing is the transformation of agricultural products into food, or of one form of food
. Food processing takes many forms, from grinding grain into raw flour to making a home-cooked
) lex industrial methods used to make convenience foods. Agricultural crops are turned into four
categories of products we use every day, including (1) foods for human consumption, (2) fuels (e.g., ethanol
made from corn, sugarcane, and sorghum for use in gasoline mixes for cars), (3) fibers (e.g., cotton Po_n

s produced in the U.S. every year), wool, silk to make clothes, hemp to make rope, flax for linen, and
) fiber to make cloth), and (4) raw materials, which are crops grown to feed animals. Our focus is the
processing of agricultural products into food (e.g., cooking oils, vegetables, fruits, nuts, bread, cereal, snacks,
eef, pork, chicken, seafood), animal feed, and bevera;;es (juices, carbonated soft drinks, coffee,

e of the

Break Bulk/Transport. The foodservice distributor (a) procures

rumlmmgﬁr

b

TV tties from food producers and processors,
2“breaks bulk” ﬂl

.€., breaks down large volumes of products

0 smaller quantities that an operator can use), (c) palletizes

and stores the products in refrigerated warehouses, and (d)
sells and transports the products to foodservice operators.
Distributors supply operators in two markets: ((11) retailers,
grocery stores, and convenience stores for the food

at-home market and (2) restaurants, schools, military bases,

consumed-

Retail Foodservice. Foodservice operators include (a) retailers whose
primary _product line is food—grocery and convenience stores,
restaurant chains, independent resfaurants, caterers, vending
machine owners-—-and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their
products primarily from wholesalers, but they may also buy some food
directly from farmers or suppliers who work with farmers.

In-Home _and Away-from-Home Markets. An
T -80% T,

beve.ra%e products are consumed at home,
and just over 20-33% is consumed away from
the home at restaurants, bars, catered Social,
charitable ' and special events, sporting
events, airports, hotels, and on common
carriers .ﬁe.g., passenger railcars and
commercial airlines).

wholesalers or other processors. 1 handle, or move intermediate goods. rinks, water and flavored water, and alcoholic beverages, and hospitals for the food consumed away-from-home market.

rage Products SEEDS AND CROP : SUGAR BEVERAGE CROP BEVERAGE MAKERS WHOLESALE BEVERAGE DISTRIBUTORS GROCERY AND OTHER FOOD RETAILERS DINING IN
ghekUiS.thvebrage indus:t3 Dprodajces relad -th- PROTECTION PRODUCERS 1 PRODUCERS Alcoholic @( DIAG '(\:Ac?clhsqg k.Ng
rink alcoholic beverages (38%) and non-alcoholic Owned by Corteva £ N PEPSI co company

beverages (62%E2. It “generates $665 billion in
annual” sales. Beverage production can va
greatly defpendlng on the drink being made, whicl
ranges from water, flavored water, juices,
carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), Tollowed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The I.argest segment of the alcoholic
beverage market is beer, which consists of malted
cereal ?rams hops, water, and alcohol. Beverage
{)rodu_c ion differs by the type of container in which
he drink will be bottled or packaged. For example
drinks may be canned (aluminum) or bottle:
(plastic or glass), hotfill gr cold-fill, and natural or
conventional. ‘

=¥ultural Products

The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.
eeds. Seed producers develop and supply
commercial  seeds  combining advanced
germplasm and traits to produce “optimum crop
%’Ie|d8 for farms worldwide. These so-called trait
echnologies are genetic modifications designed to
(a) improve the " resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics. ) )
. Crop Protection. To achieve the maximum
ield, farmers and other crop producers protect
heir crops from weeds, insects (mites, pests?,
d|sease-causmg pathogens, and small animals
(e.g., rats and birds) with crop protection solutions
aprhed above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies. ~

Farmers. Farmers in all 50 states produce
food, but agricultural production is " heavily
concentrated 'in the Midwestern states and
California,  Roughly 95% of farms are famil
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton%. . )

Farm ° Equipment. Various companies
manufacture and sell to crop growers a variety of
large and mid-size tractors,” combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment. .

Crops. Seeds grow Into crops, which may be
grown in soil (corn, wheat, soybeans), in water
and  above-ground  structures  (hydroponic
tomatoes), in natural watenua%/s (seaweed, algae
kelp), and on trees (fruits, nuts). Roughly 11% of
the planet‘s land is dedicated to crop production.
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al Production

Nearly 26% of the planets land is used for
ranching/animal pastures, which is the startin
point tor the production of beef and lamb (rei
meat)H_ poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eg%s, and “dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
telecom), Stan Kroenke’ (sports franchises), Ted
urner (entertainment media), and Douglas
Tompkins (apparel).
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and marketing of fish, shellfish and even plants in 7 uisan P LBAERHBRAR ’
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land-based to open-ocean production. In the U.S.,
93% of fishery production will be processed into
edible products Ffrozen, fresh, canned, cured) and

7% will become industrial products (i.e., meal, oil,

>

bait, animal feed).
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