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< Food Consumption

Overview. At $1.5 trillion in annual sales, the U.S.
food and beverage industry is enormous. The
complex process “of turning raw materials into
edible food products (the food supply cham&
involves 1(a) the production of crops, animals an

marine life, (b) processing the inputs into feed for
animals, intermediate food products for further
processing, and finished products, éc) storage and
distribution, (d) retailing, and (e) end consumption.

It encompasses (1) cultivating the soil,
harvesting crops (agriculture), (2) rearing
animals (meat roductlon/; (2

flowering plants (floricull

i

raising fish (aquacui
ure); (4) growing fruits, vegetables, an C
plants (horticultures); and (5) growing trees (silviculture). The crops; sod farms. On the periphery are elevator
roduced are purchased by businesses specializing in’ processing! operators that (a) store raw materials
hem into food, fuel, fiber, or raw materials (e.g., animal feed) and sold; before the production begins or (b) store,
mainly to foodservice wholesalers or other processors.

1 handle, or move intermediate goods.

Food and Beverage Production. Food and beverage production is the; Food _and _ Beverage __Producers.

USE Of curivated plants or animals to sustain and enhance human life. COmpanies volved mn 1004 an

lanting, growing and; production include breeding operators,

eeding, and managing! farms (e.g., crops and certain animals),

ture); (3) growin :ﬂreenhouses and nurseries that grow
gu owers, orchards, ranches, and tree and

everage

Transformation. Food processing is the transformation of agricultural and other raw products into food, or of one
o other forms. Food processing takes many forms, from grinding grain into raw flour to making a
home-cooked meal to complex industrial methods used”to make convenience foods. Agricultural crops are
turned into four categories of products we use every day, including (1) foods for human consumption, (2) fuels
(e.g., ethanol made from corn, sugarcane, and sorghum for use in gasoline mixes for carsg (3) fibers such as
cotton (one of the top 10 crops produced in the U.S. every year), wool, and silk to make clothes, hemp to make
rope, flax for linen, and bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed
animals. Our focus is the processing of agricultural products into food (Se.g., cooking oils, vegetables, fruits, nuts,
bread, cereal, snacks, milk, cheese, beef, pork, chicken, seafood), animal feed, and beverages (juices,
carbonated soft drinks, coffee, tea, energy drinks, water and flavored water, and alcoholic beverages?.

Break Bulk/Transport. The foodservice distributor (a) procures
m%ﬁru mventory quantties from food producers and processors,
(b? “breaks bulk” .ﬂ[.e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells_and transports the products to foodservice operators.
Distributors supply operators in two markets: (1) the food
consumed-at-home (retailers, grocery stores, and convenience
stores) and (2) the food "consumed away-from-home

) .. 3
(restaurants, schools, mﬂnag bases, and hosenals
I

‘W Beverage Products

The U.S. beverage industry produces ready-to-
drink alcoholic beverages (38%) and non-alcoholic
beverages (62%&. It"generates $410 billion in
annual” sales. Beverage production can va
greatly de'pendmg on the drink being made, whicl
ranges from water, flavored water, juices,
carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), followed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The I.argest segment of the alcoholic
beverage market is beer, which consists of malted
cereal ?rams hops, water, and alcohol. Beverage
Frodu_c ion differs by the type of container in which
he drink will be bottled or packaged. For example
drinks may be canned (aluminum) or bottle:
(plastic or glass), hotfill or cold-fill, and natural or
conventional.
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B Agricultural Products

The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.
eeds. Seed producers develop and supply
commercial  seeds  combining’  advanced
germplasm and traits to produce optimum crop
%nelds for farms worldwide. These so-called trait
echnologies are genetic modifications designed to
(a) improve the " resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics. . )
~ Crop Protection. To achieve the maximum
%ne[d, armers and other crop producers protect
heir crops from weeds, insects (mites, pests?,
d|sease-causmg. éxathq ens, and small animals
(e.g., rats and birds) with crop protection solutions
applied above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies.
Farmers. Farmers in all 50 states produce
food, but agricultural production is " heavily
concentrated in the Midwestern states and
California. ~ Roughly 95% of farms are famil
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton%. . )
Farm ~ Equipment.  Various  companies
manufacture and_sell to crop growers a variety of
large and mid-size heavy equipment, inclu mg
tractors, combines, cotton pickers, harvesters an
loaders, soil preparation, seeding, application, and
crop care equipment, and hay and forage
equipment. ) .
rops. Seeds grow into crops, which may be
grown in soil (corn, wheat, soybeansh in water
and  above-ground  structures  (hydroponic
tomatoes), in natural waterwai/s (seaweed, algae
kelp), and on trees (fruits, nuts). Rough(lfl 119% of
the p1anet's land is ded|catec1‘2o crop produ
0
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Animal Production

Nearly 26% of the planets land is used for
ranching/animal pastures, which is the startin
point tor the production of beef and lamb (rei
meat),. poultri/, pork, eggs, and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eggs, and “dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
telecom), Stan Kroenke’ (sports franchises), Ted
urner_ ‘(entertainment media), and Douglas

Tompkins (apparel). ﬂ

ANIMAL FEED

SUPPLIERS

]
ADM

RANCHERS AND
FEED LOTS

MEAT, EGG AND DAIRY
PROCESSORS

) Aquaculture Products

Commercial aquaculture is the farming, catching
and marketing of fish, shellfish and even plants in
fisheries for profit. It refers to the cultivation of
both marine and freshwater species and can
rangne from land-based to open-ocean production.
In the US., 93% of f|she3/ production will be
processed into edible products (frozen, fresh

canned, cured) and 7% will become industrial
products (i.e., meal, oil, bait, and animal feed).
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Retail Foodservice. Foodservice operators include (a) retailers whose
primary product line is food—grocery and convenience stores,
restaurant ] ) €
machine owners--and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their
products primarily from wholesalers, but they may also buy some food
directly from farmers or suppliers who work with farmers.

chains, independent resfaurants, caterers,

vending

In-Home and Away-from-Home Markets. An

T -80% T,
bevera%e products are consumed at home,
and just over 20-33% is consumed away from
the home at restaurants, bars, catered Social,
charitable ' and special events, sporting
events, airports, hotels, and on common
carriers .ﬁe.g., passenger railcars and
commercial airlines).
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Sectors

Farm Production

Food and Beverag_;e Processing_]

Wholesale Food Distribution

4

Food Retailing

Overview. At $1.5 trillion in annual sales, the U.S.
food and beverage industry is enormous. The
complex process “of turning raw materials into
edible food products (the food supply cham&
mvollves.[(a) the production of crops, animals an

marine life, (b) processing the inputs into feed for
animals, intermediate food products for further
processing, and finished products, éc) storage and
distribution, (d) retailing, and (e) end consumption.

Food and Beverage Production. Food and beverage production is the; Food _and _ Beverage __Producers.
USE of curivated prants or animals to sustain and enhance human life. COmpanies VoIVed In 1004 and beverage
lanting, growing and; production include breeding operators,
eeding, and managing! farms (e.g., crops and certain animals),
raising fish (aquaculture); (3) growing:ﬂreenhouses and nurseries that grow
i 1 flowers, orchards, ranches, and tree and
plants (horticultures); and (5) growing trees (silviculture). The crops; sod farms. On the periphery are elevator
Frodu_ced are purchased by businesses specializing in’ processing! operators that (a) store raw materials
hem into food, fuel, fiber, or raw materials (e.g., animal feed) and sol
mainly to foodservice wholesalers or other processors.

It encompasses (1) cultivating the soil,
harvesting crops (agriculture), (2) rearing
animals (meat roductlon/; (2
flowering plants (floriculture);

(4). growing fruits, vegetables, an

! handle, or move intermediate goods.

| before the production begins or (b) store,

Transformation. Food processing is the transformation of agricultural and other raw products into food, or of one
o other forms. Food processing takes many forms, from grinding grain into raw flour to making a
home-cooked meal to complex industrial methods used”to make convenience foods. Agricultural crops are
turned into four categories of products we use every day, including (1) foods for human consumption, (2) fuels
(e.g., ethanol made from corn, sugarcane, and sorghum for use in gasoline mixes for carsg (3) fibers such as
cotton (one of the top 10 crops produced in the U.S. every year), wool, and silk to make clothes, hemp to make
rope, flax for linen, and bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed
animals. Our focus is the processing of agricultural products into food (Se.g., cooking oils, vegetables, fruits, nuts,
bread, cereal, snacks, milk, cheese, beef, pork, chicken, seafood), animal feed, and beverages (juices,
carbonated soft drinks, coffee, tea, energy drinks, water and flavored water, and alcoholic beverages?.

Break Bulk/Transport. The foodservice distributor (a) procures
m%ﬁru mventory quantties from food producers and processors,
(b? “breaks bulk” .ﬂ[.e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells_and transports the products to foodservice operators.
Distributors supply operators in two markets: (1) the food
consumed-at-home (retailers, grocery stores, and convenience
stores) and (2) the food “consumed away-from-home
(restaurants, schools, military bases, and hospitals

_
Retail Foodservice. Foodservice operators include (a) retailers whose
primary product line is food—grocery and convenience stores,

restaurant

chains, independent resfaurants, caterers, vending

machine owners--and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their
products primarily from wholesalers, but they may also buy some food
directly from farmers or suppliers who work with farmers.

Food Consumption
In-Home and Away-from-Home Markets. An

T -80% T
bevera%e products are consumed at home,
and just over 20-33% is consumed away from
the home at restaurants, bars, catered Social,
charitable ' and special events, sporting
events, airports, hotels, and on common
carriers .ﬂe.g., passenger railcars and
commercial airlines).

1\ Beverage Products

The U.S. beverage industry produces ready-to-
drink alcoholic beverages (38%) and non-alcoholic
beverages (62%&. It"generates $665 billion in
annual” sales. Beverage production can va
greatly de'pendmg on the drink being made, whicl
ranges from water, flavored water, juices,
carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), followed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The I.argest segment of the alcoholic
beverage market is beer, which consists of malted
cereal ?rams hops, water, and alcohol. Beverage
Frodup ion differs by the type of container in which
he drink will be bottled or packaged. For example
drinks may be canned (aluminum) or bottle:
(plastic or glass), hotfill gr cold-fill, and natural or
conventional. ‘

s Agricultural Products

The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.
eeds. Seed producers develop and supply
commercial  seeds  combining advanced
germplasm and traits to produce optimum crop
%’Ie|dS for farms worldwide. These so-called trait
echnologies are genetic modifications designed to
(a) improve the " resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics. ) )
. Crop Protection. To achieve the maximum
%’Ie[d, armers and other crop producers protect
heir crops from weeds, insects (mites, pests[),
d|sease-causmg pathogens, and small animals
(e.g., rats and birds) with crop protection solutions
aprhed above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies. ~

Farmers. Farmers in all 50 states produce
food, but agricultural production is " heavily
concentrated 'in the Midwestern states and
California,  Roughly 95% of farms are famil
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton%. . )

Farm ° Equipment. Various companies
manufacture and sell to crop growers a variety of
large and mid-size tractors,” combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment. .

Crops. Seeds grow Into crops, which may be
grown in soil (corn, wheat, soybeans), in water
and  above-ground  structures  (hydroponic
tomatoes), in natural waten/va%/s (seaweed, algae
kelp), and on trees (fruits, nuts). Rough(ly 11% of
the pianet‘s land is dedicated to crop production.
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Animal Production

Nearly 26% of the planets land is used for
ranching/animal pastures, which is the startin
point tor the production of beef and lamb (rei
meat), poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eggs, and “dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
telecom), Stan Kroenke™ (sports franchises), Ted

umer. (entertainment ia), and Douglas
Tompkins (apparel).

ANIMAL FEED SUPPLIERS

=e

RANCHEFS AND FEED LOTS

MEAT AND EGG PROCESSORS

a%

2 Aquaculture Products

Commercial aquaculture is the farming, catching
and marketing of fish, shellfish and even plants in
fisheries for profit. It refers to the cultivation of both
marine and freshwater species and can range from
land-based to open-ocean production. In the U.S.,
93% of fishery production will be processed into
edible products Ffrozen, fresh, canned, cured) and

7% will become industrial products (i.e., meal, oil,

) o]

bait, animal feed).
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Sectors

Farm Production

Food and Beverage Processing

Wholesale Food Distribution

A

Food Retailing

Food Consumption

Overview. At $1.5 trillion in annual sales, the U.S.
f00d and beverage industry is enormous. The
complex process of turning raw materials into
edible food products (the food supply chain
involves 1(a) the production of crops, animals an
marine life, (b) processing the inputs into feed for
animals, intermediate food products for further

o=

Food and Beverage Production. Food and beverage production is the; Food _and _ Beverage __Producers.
USE of cunivated plants or ammals to sustain and enhance human life.: Tompanies NVoIVed 1 100d and Deverage

It encompasses (1) cultivating the soil,
harvesting crops (agriculture), (2) rearing
animals (meat roductlon/; (2) raising fish
flowering plants (floriculture;

(4). growing fruits, vegetables, an

Iagiing, growing andj production include breeding operators,

eeding,

(aquacu?ture); (3) growinglﬂreenhouses and nurseries that grow
1

and managing! farms (e.g., crops and certain animals),
owers, orchards, ranches, and tree and

plants (horticultures); and (5) growing trees (silviculture). The crops; sod farms. On the periphery are elevator

Transformation. Food processing is the transformation of agricultural and other raw products into food, or of one

o other forms. Food processing takes many forms, from grinding grain into raw flour to making a
home-cooked meal to complex industrial methods used”to make convenience foods. Agricultural crops are
turned into four cate?ones of products we use every day, including (1) foods for human consumption, (2) fuels
(e.g., ethanol made from corn, sugarcane, and sorghum for use in gasoline mixes for carsg (3) fibers such as
cotton (one of the top 10 crops produced in the U.S. every year), wool, and silk to make clo hes, hemp to make
rope, flax for linen, and bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed

Break Bulk/Transport. The foodservice distributor (a) procures
rmmw%nru TV Tantties from food producers and processors,
(b? “breaks bulk” .ﬂl..e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells_and transports the products to foodservice operators.
Distributors supply operators in two markets: (1) the food

Retail Foodservice. Foodservice operators include (a) retailers whose

primary product _line is food
restaurant

ocery and convenience stores,

i
chains, independe_ntg restaurants, caterers, vending

machine owners-—-and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their

In-Home and Away-from-Home Markets. An
T -80% T,

beve.raqe products are consumed at home,

and just over 20-33% is consumed away from

the home at restaurants, bars, catered Social,

charitable ' and special events, sporting

events, airports, hotels, and on common

annual~ sales.

ranges

processing, and finished products, éc) storage and Frodu_ced are purchased by businesses specializing in’ processing! operators that (a) store raw materials animals. Our focus is the processing of agricultural products into food ée.g., cooking oils, vegetables, fruits, nuts,  consumed-at-home (retailers, grocery stores, and convenience products primarily from wholesalers, but they may also buy some food ~ carriers .ﬁe.g., passenger railcars and
distribution, (d) retailing, and (e) end consumption. [ them into food, fuel, fiber, or raw materials (e.g., animal feed) and sold; before the production begins or (b) store, bread, cereal, snacks, milk, cheese, beef, pork, chicken, seafood), ‘animal feed, and beverages (juices, stores) and (2) the food ~consumed away-from-home directly from farmers or suppliers who work with farmers. commercial airlines).
mainly to foodservice wholesalers or other processors. 1 handle, or move intermediate goods. carbonated soft drinks, coffee, tea, energy drinks, water and fiavored water, and alcoholic beverages?. (restaurants, schools, military bases, and hospitals
A Beverage Products SEEDS AND CROP | SUGAR BEVERAGE CROP BEVERAGE MAKERS WHOLESALE BEVERAGE DISTRIBUTORS GROCERY AND OTHER FOOD RETAILERS DINING IN
The U.S. beverage industry produces ready-to- PROTECTION PRODUCERS PRODUCERS o I( M
gnnk alcohol(%:zg/everlatnges (3 Dtu) anfeggn-g_ll?o olic T A I t d W' () eurlg @, 4
everages b enerates illion in wne orteva ( y
8 . DEzeveragge production can va /4 y i ma gama e DrPe er PEPSICO W% k‘y
greatly defpendlng on the drink being made, whicl @ CORTEVA = Sugar ro er
rom water, flavored water, juices, agriscience N 00

carbonated soft drinks, and spirits and alcoholic
beverages. Water is the most popular non-
alcoholic beverage in the U.S. (51%), Tollowed by
coffee (15%) and sweetened beverages, such as
soft drinks (excluding diet sodas) and juices
(10%). Soft drinks and juices typically contain
water or carbonated water, fruit, color additives,
natural flavors, and sugar, among many other
ingredients. The I.argest segment of the alcoholic
beverage market is beer, which consists of malted
cereal ?rams hops, water, and alcohol. Beverage
Frodu_c ion differs by the type of container in which
he drink will be bottled or packaged. For example
drinks may be canned (aluminum) or bottle:

(plastic or glass), hotfill gr cold-fill, and natural or
conventional. ‘

=} Agricultural Products

The key inputs to the agricultural production of
grasses, vegetables, and fruit are seeds, farm
equipment, crop protection products, and labor.
eeds. Seed producers develop and supply
commercial  seeds  combining advanced
germplasm and traits to produce “optimum crop
%’Ie|d8 for farms worldwide. These so-called trait
echnologies are genetic modifications designed to
(a) improve the " resistance of seeds and their
crops to weather, disease, insects, and weeds
(i.e., herbicide tolerance, drought resistance and
pest defenses) and (b) enhance food and
nutritional characteristics. ) )
. Crop Protection. To achieve the maximum
ield, farmers and other crop producers protect
heir crops from weeds, insects (mites, pests?,
d|sease-causmg pathogens, and small animals
(e.g., rats and birds) with crop protection solutions
aprhed above-ground by chemical sprays and
below-ground via nitrogen management and seed-
applied technologies. ~

Farmers. Farmers in all 50 states produce
food, but agricultural production is " heavily
concentrated 'in the Midwestern states and
California,  Roughly 95% of farms are famil
farms, but not all such farms are small. Individual,
small family farms account for 21% of production,
while mid-sized and larger scale family farms
account for 66% of production. Bill Gates now
owns the most farmland of any person in the U.S.,
consisting of 269,000 acres across 19 states
where he grows potatoes, corn, soybeans, carrots,
and cotton%. . )

Farm ° Equipment. Various companies
manufacture and sell to crop growers a variety of
large and mid-size tractors,” combines, cotton
pickers, harvesters and loaders, soil preparation,
seeding, application, and crop care equipment,
and hay and forage equipment. .

Crops. Seeds grow Into crops, which may be
grown in soil (corn, wheat, soybeans), in water
and  above-ground  structures  (hydroponic
tomatoes), in natural watenua%/s (seaweed, algae
kelp), and on trees (fruits, nuts). Roughly 11% of
the planet‘s land is dedicated to crop production.
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Animal Production

Nearly 26% of the planets land is used for
ranching/animal pastures, which is the startin
point tor the production of beef and lamb (rei
meat)H_ poultry, pork, eggs and dairy products.
Ranching is the practice of raising livestock and
wildlife to provide meat, eg%s, and “dairy products.
Ranches are big investments and are often owned
by wealthy individuals from business sectors
outside the food industry, such as John Malone
telecom), Stan Kroenke™ (sports franchises), Ted

Cargill
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Sectors

Farm Production

Food and Beverage Processing

Wholesale Food Distribution

: Food Retailing

Food Consumption

Overview. At $1.5 trillion in annual sales, the U.S.
000 and beverage industry is enormous. The
complex process “of turning raw materials into
edible food products (the food supply chaan
mvollves.[(a) the production of crops, animals an
marine life, (b) processing the inputs into feed for
animals, intermediate food products for further

Food and Beverage Production. Food and beverage production is the; Food _and _ Beverage __Producers.
USE of cunivated plants or ammals to sustain and enhance human life.: Tompanies NVoIVed 1 100d and Deverage
It encompasses (1) cultivating the soil, planting, growing and; production include breeding operators,
harvesting crops (agriculture), (2) rearing eedm?, and managing! farms _(e.g., crops and certain animals),
animals (meat roducﬂon/; (2) raising fish (aquaculture); (3) growmg:ﬂreenhouses and nurseries that grow
flowering plants (floriculture; (4) growing fruits, vegetables, andi flowers, orchards, ranches, and tree and

plants (horticultures); and (5) growing trees (silviculture). The crops; sod farms. On the periphery are elevator

Transformation. Food processing is the transformation of agricultural and other raw products into food, or of one

o other forms. Food processing takes many forms, from grinding grain into raw flour to making a
home-cooked meal to complex industrial methods used”to make convenience foods. Agricultural crops are
turned into four cate?ones of products we use every day, including (1) foods for human consumption, (2) fuels
(e.g., ethanol made from corn, sugarcane, and sorghum for use in gasoline mixes for carsg (3) fibers such as
cofton (one of the top 10 crops produced in the U.S. every ea;), wool, and silk to make clothes, hemp to make

rope, flax for linen, and bamboo fiber to make cloth), and (4) raw materials, which are crops grown to feed

Break Bulk/Transport. The foodservice distributor (a) procures
m%ﬁru Tventory quantties from food producers and processors,
(b? “breaks bulk” (i.e., breaks down large volumes of products
into smaller quantities that an operator can use), (c) palletizes
and stores the products in refrigerated warehouses, and (d)
sells_and transports the products to foodservice operators.
Distributors supply operators in two markets: (1) the food

Retail Foodservice. Foodservice operators include (a) retailers whose
primary product line is food—grocery and convenience stores,

restaurant chains, independent resfaurants,

caterers,

vending

machine owners--and (b) establishments where food is ancillary—
hospitals, nursing homes, schools, universities, military bases, hotels,
airlines, churches, drug stores, gas stations, movie theaters,
amusement parks, and sports venues. Foodservice operators get their

In-Home and Away-from-Home Markets. An

T
beverag%
and jusf

R ) NI
e products are consumed at home,
over 20-33% is consumed away from

the home at restaurants, bars, catered Social,

charitable and special

events,

sporting

events, airports, hotels, and on common

processing, and finished products, éc) storage and Frodu_ced are purchased by businesses specializing in" processin :operators that (a) store raw materials animals. Our focus is the processing of agricultural products into food (Se.g., cooking oils, vegetables, fruits, nuts,  consumed-at-home (retailers, grocery stores, and convenience products primarily from wholesalers, but they may also buy some food ~ carriers .ﬂe.g., passenger railcars and
distribution, (d) retailing, and () end consumption. | them into food, fuel, fiber, or raw materials (e.g., animal feed) and soldj before the production begins or (b) store, bread, cereal, snacks, milk, cheese, beef, pork, chicken, seafood), animal feed, and” beverages (juices, stores) and (2) the food ~consumed away-from-home directly from farmers or suppliers who work with farmers. commercial airlines).
mainly to foodservice wholesalers or other processors. 1 handle, or move intermediate goods. carbonated soft drinks, coffee, tea, energy drinks, water and flavored water, and alcoholic beverages?. (restaurants, schools, military bases, and hospitals
A 1
Beverage PrOdLICtS @SUPPLIERS OF BEVERAGE-RELATED FARM I Cz\ SUGAR AND OTHER BEVERAGE-RELATED . BEVERAGE MAKERS - gﬂOLESALERS (for At—Home Consumption Market) (\ RETAILERS FOR HOME CONSUMPTION (\ HOME CONSUMPTION
The U.S. beverage industry produces ready-to- INPUTS CROP PRODUCERS 11 - —1(12 1 - 2 it 6 ” 30 — —
drink alcoholic beverages (38%) and non-alcoholic Beverage-Related Seeds and Water Beverage-Related Crops and Water Jlngredlents Processing ML/ . Beverage Processors \9 Packagin _9 : To Traditional Grocery Stores 2) Traditional Grocery Stores and Wholesale Clubs __) Individuals and Families
beverages (62%). It generates $665 billion in Sead C I wn [ ] I Sugar R Sugar is the Sugar (White Granulated, Juices Water and Powdered Plastic Glass Associated Wholesale| | United Natural Foods Retail o r— Aborsons Between 30-40% of
annual” sales. Beverage production can va [seed Cane eat 0ps CanelBeets general  name| Brown, Baker's/Superfine, Flavored Water Drinks Containers || Containers Grocers Inc./SuperValu eta _ e Kroger Co. NP~ ey A food generated throughout the U.S.
greatly depending on the drink being made, whic Sales of gven to the Powdered, Organic arbonated Soff - (e larges ititor to Service (ncludes JayC Food Stores, Baker's | | (includes Safeway, Star Marke, food supply chain ends up as waste.
'P ter. fl d t Ui Sugar Beets Water Com . short-chain carbs ] Drinks - - g (delivery of King Soopers, City Market, Foods Co,, | | Amigos, Carrs, Market Sireet, Vons, The amount of waste has tripled over
ranges from water, flavored water, juices, Beverage om that give food a| | _Sales of Com Syrup Alcoholic Sports and Aluminum Steel Whole Foods Market and food 1 Owen's FooddLess, Ruler Foodt United Express, Randalls, Shaws, > Nas np!
carbonated soft drinks, and spirits and alcoholic : Related Beverage- || m———————=||[Coffee and Tea] | Beverages Enerqy Drinks S i o iy Lehs CEIBIREELLEES, [MICT I, DL LRIl o the past 50 years which is faster than
f [ Potatoes | swee taste, such g 7 Cans Cans ) /
b Wi h | ﬂul&l Potatoes ) Malting Barl grocery and Mariano's, Fry's Food Stores, Ralphs, | | Acme, and Andronico's Community th Iat wih rate. Each
everages. Water is the most popular non- Seeds and as_ SUCIOSE, fructose, and| | Related alting Barley Selected Producers Sales of Grocarsiic! e e LU e e Markets: Proposed Merger into e population growth rate. Each year
alcoholic beverage in the U.S. (51%), followed by Soft drinks are enormously popular beverages | | Chemicals| |f Barley (usedfor | glucose. However, “sugar has| Crops, e e s - - Finished = Brenham Wholesale T e dyc . ﬁ et | |Kroger Pending Anfitrust Approval 108 billion pounds of food is wasted.
coffee (15%) and sweetened beverages, such as [ || consisting primarily of carbonated water, sugar, for Crop | ||soup, stews, beer)] Many other forms and names on Sugar and o Craft Breweries| | Pabst Brewing Heineken Food Packaging and Beverage US Foods Holding CoJ | Grocery Co,/Grocery stores od ° Pi ﬁ?'é 0 D.f" ,eri' srgs o er’d Sales of v Th | £ obesin
soft drinks (excluding diet sodas)” and juices J || and flavorings. Nearly 200 nations enjoy the | | Protection| | labels—e.g., beet, cane, brown, date, buttered Water || F————— Holdings Processing Equipment Products Supply Company CRIETIEEES [ECCENS (LTI el e, €1 Publix Super Markets Graceries | |, Qoesity. The prevalence of obesity
(10%).  Soft drinks and juices typically contain | Sweet sparkiing soda  wi nnual caster, coconut, invert, golden, muscovado, paim 3 || Non-nutrtive Sweetenerd || [Anheuser-Bush Metro Inc. duct range incud |__home) > Melro Martkel) 1 | [has increased dramatically in the U.S.
' b d fruit. ‘color addit consumption of more than 34 billion gallons. Soft 7| | organic raw, confectioner’s (powdered), or rapadurd > A InBev : (Canadian distributor) (PEE D EE S > [ Hy-Vee ] 7| | kince the mid-70s. Nearly 66% of adul
water or_carbonated water, fruit, color additives, drinks rank as America's favorité beverage sugar, barley malt, cane juice crystals, corm L___(Aspartame) | Coca-Colaand meat, produce, frozen [ NewSeasons ] are either overweight or obese
natural flavors, and sugar, among many other I || segment, representing 25% of the total beverage I sweetener, crystalline fructose, dextran, malt powder Flavorings and Colorings] || [Red Bull GmbH Pepper Inc. foods, dry grocery items, [ Market Basket | -
o] : ’ % Bottlers Selected Producers Performance Food
ingredients. The I.argest segment of the alcoholic I |f market. " In" the early 1990s, e capita ethyl maltol, " fruit juice concentrate, maltodextrin n Molson Coors Group Company candies, ice creams, and [ Lidl ] [ W ; | Food Insecurity, The number of
beverlage markhet is beer, wi ICQ C?nsr:stls é)f malted ggﬁgﬁrsnpqgn gc;fl | gr?;t snrgnr:s tlhna Igh?he .?].e thvasm ;13 I maﬁose, panela, & evaporated cane juice. Ml (incudes Mier | Monster | Pactiv many TGS . egman’s o e S who sutr
C?Sﬁﬁcﬁgﬂndsiﬁe%pg' \{\{]aget;,'pgnof 3gﬁta?nér %strﬁi%ﬁ popular beverage, water. i Selec/t\(:r(liel:;;::ucers T _Selected Producers || [Brewing Compant = EalEE0s MetlContanencar) Synergy Brands Inc. | [Wakefemn Food Corp. w | Winco Foods | [_HE Butt Grocery (HEB) | from food insecurity is estimated to be
ction | q : 10¢ t ¢
Fh? drink will be b°t¥|5d or'packaged. For example Selected Producers | Amalgamated | | Crystal Sugar | [ Commercial & Beer Producers Mondelez 130€0 Campbell's Crown Holdings (mgﬁg ﬂ?;!i'ﬁ:::f Beverage Distributors g Whole Foods Market [ TheFreshMarket | 50 milion pegg:)eu\lgtﬁ%Z (15% of the
drinks may be canned (aluminum) or bottle Baver e Bl Comme W GOl C&HSugar Compan International Soup Co. (v§ sl and spioes) el (Amazon-Owned) [ AnodDehaze UsA__] :
(plastlctpr gllass), hot-fill or cold-fill, and natural or Coreva | | S2V0 I T = Amorian Sugar ] || (et Heinz_| [o—— — [SPepsicolBottling) =1 = I T — I Housood Expendives The fop six
L isci onstellation epsiCo, Inc. " AB InB Meij inn-Dixie :
conventiona Agriscience [ [y 0o Farmers Refining, Inc. UnEven T an% Botllers Ardagh Group — CoI: ;:ttlin ; | Meijer | Catﬁgﬁg:ﬁ Oalz Zx%eejr?girgltﬁgg g:eU.S.
- —— [XCoca=Colal(Boftina)i Aldi Wakefern Food Corp. ;
I P ity s i ; 1) housing (35%), (2) transportation
Local and specialty distributors (who offer a I-IQ.I (aretailers’ cooperative group of ( h \
H limited selection of custom-cut meat, seafood, [ SuperValu ] including ShopRite, (16%), (3) food (22/0): (4) personal
» Agr|cu|tura| Products SUPPLIERS OF AGRICULTURE-RELATED FARM I AGRICULTURE-RELATED CROP PRODUCERS CROP PROCESSOR specialty produce, and specialty imports) and § | ot Moot | Price Rite Marketplace, The Fresh \r;g;r)ar;c:d(gg).g éo‘L n(gi)nfrl]?::]t{\gsge
INPUTS 4 f @ : - 15 . broadline distributors (who offer a full line of Grocer, Dearborn Market, Gourmet o), | n
The key inputs to the agricultural production of 3 - Top Produced Crops in U.S. Oils and Refined Products _) Vegetables, Fruits, and Nuts food products and kitchen supplies) sell products 2 | ST | Garage, and Fairway Market) alcoholic beverages (6%).
grasses, vegetables, and fruit are seeds, farm "ﬁgetable, Grass, Fruitt, and Grain Seeds / Nuts Sales of Vegetables Barley Oats Salad Qils Agricultural Food Diced, Canned Tofu to foodservice operators on a daily basis. = 100 A9y m 5S . Eammers' Markets. Nearly 8% of local
equipment, crop protection products, and labor. Vegetable Seeds (g, |[_Fertiizer || Fruit || Seeds and | || (@ownforfresh | [ (used forbread, f | (used chiefly Commodities (Com | PIOCESSING Fruit o [ Bi-Lo | arvey s Supermarket, food sales are made directly to
eeds. Seed producers develop and supply Lettuce, Peas, Alfafa Seeds | “cremical | || market sales and | [soup, stews, heath) | as lvestock feed; Vegetable Oils || Rice, Oiseed, Nus, | orimdes | Pickles Jam and Jel! o [ Food Lion ] ia farmers’ market
i ini ! 4 ' |ISeed Treatmentlf (apples qical i roducts, beer) also processed for Canola, Palm, Com, ' Wheat) | CTUSTII N ] Ingles Mark consumersivilamersfmarkess.
commercial  seeds ~ combining advanced Soybeans, Sorghum, Com, [EEE=2m) (@nples, | | pgents for processing as | | _products, beer) | p (Canola, Palm, Com, { | Oats, Barley, Wheat) urther Condiments and | L Vegetable Soup WHOLESALERS a ngles Market T
germplasm and traits to produce optimum crop Wheat, Barley, Radishes, [|_Germplasm _Jf ™" Crop frozen or canned human Sunflower, Coconut, processing oil S (for Away-From-Home Consumption Market) = ; partaniias i iets. By reasons of
%Iie'f?s {Or'farms World;{vide- d'-]l;he?e Soaca“w gatlt T o Squnen” [ Novel Trits O?angeé’ RioSction e — §0nstfmptnfon; ; — Refined Products v:;eetggllengils © a(l;/c:s PlantBased Meat 'g- To Quick Service and Casual Dining Restaurants, 8 l Traderces l e religiontfieatfpreforencelo
echnologies are genetic modifications designed to Sweet Potatoes, Squash, o, reakfast foods. ‘ - 0 anned/Frozen ‘ wasual Dining ans, i i
(a) im;%rgve trtﬁ o r%$istance of svtaeds %r?d thgir Okra, Kale, Spinach) Canola berries) I ” brusshe\s sprouts, Rf"” Protein Meals | {Margarine, Shortening) maerglispfg;tggle Vegetables Dried Nuts Co %tm: :n scount Real Wt w @ FT—— protreegt%rr\er?;c?é aevn;/”u;%myenatild o
crops to weather, disease, insects, and weeds zucchini, onions, ice Selected Prod “as is” or furthe Selected Producers R . . p . i i
(i.e!), hgr?icide ;oleragce(,b)drou ht resis]t(ange ang Selected Producers asparagus, lettuce, | [ (short, medium, - FOOZ ec; hro gce'rsl T ,,roctﬁssifng (ij”to i BT et | B L St _Selected Distributors ~_Key Transport Suppliers Big Box/e-Commerce Retailers Convenience Stores ,}ﬁ;‘g::;g‘;[)eo'étgg;?g?;f ?rs(‘;';d?t’i
pest defenses) and enhance food and | ||[Coreva Agrisciencdl Bayer J[EMCI[chemChing spinach, tomatoes,| | _and ong gran) | [Tyson Food| [Archer-Danels-Midland | ofher foo [Hormel | [ Pepsi | [J.M. Smucker| SYGMA Navistar International : , ; T e e
nutritional charactgenstlcs. . . (forme”?pan of (incIZdes (includes I |_kale, carrots) _| N DuPont Cargill Bayer pmd#fetﬁ and General Mills || Campbell’'s (a Sysco business unit and| L (Trucks, Trucking Services) Walmart (includes Sam's Club l I-eleven l members, friends, and Worky
_ Crop Protection. To achieve the maximum Dow/DuPont) Monsanto) [[BASF]| Syngenta) Tree Nuts Fruits Comprised  of ) ) distributor to large national Thermo King [ Target ][ Quik Trip ] colleagues who follow a unique diet:
ield, farmers and other crop producers protect I (tomatoes, The processing of fruits and vegetables restaurant chains—KFC, i N g
Id, Crop ¢ p [ e mostly water, 16, Sales of (1) g (Truck, Trailer, Railway Car, — Kosher, Gluten-free, Lactose-free,
heir crops from weeds, insects (mites pests[) (5 (almond, walnuts, | { bananas, grapes, | fruit is popular f O/Carbohydrates: (Bread, Cereal, Pasta results in food produced for direct S Taco Bell. Pizza Hut " ! Costco Wholesale | Kwik Trip ] Veostanan Vi Lo Cart
H . D ) B AN/ " hazel nuts, pecans| ; 1 popular for M Com consumption and as food ingredients. The || Fruitand . P2 Ship Container Temperature ‘egetarian, Vegan, Low Carb (e.g.,
?ésgasrgiga;r?éngiré)stmt egrso,p ap?gtem?r!l ngm}aﬂ : Crop Protection I e .(apples,tberrlels, its taste, Qatmeal | Bread processors eargd main olbjectfllve of processing s to reserve Vegetabl Arby's, Burger King, etc.) onirol System Drug Stores Discount Retailers/Dollar Stores Atkins), Keto (high fat, low carb), and
.g., ) — o L_pistachio) | kirus, watermelons| nutrients eg., the color, flavor, texture, and nutrition of ar - Paleo, to name a few.
athed above-ground by chemical sprays and Fungicides Herbicides Puloos oranges, pears, |fipar (agd Cereal Cake convert corn perishablé futs and vegetables  while P:'c‘faggd Wakefer Food Crown Equipment [ CVS Health [ Dollar General |
below-ground via nitrogeri management and seed- | || LChemicals tat kil Fungi (Chomicels fat il | g cantaowe, | yitamins),  and PastalNoodles | ["Seasonings, Grits,| 1 Wheat info pobonging _their st Ife (1e. _ deter || P19 Ham Electric Lift Trucks) — ———
applied technologies Dot 1od L—eeds/Grass Nuisances) | e mangoes, ing Elour, Inaradi sweeteners, microbial spoilage and natural physiological , Manhatan Assodi | Rite-Aid [ Dollar Tree ] : eals. Desp y
pplied technologies. Insecticides/Pesticide legumes, lentils) goes, abilities to Breakfast Bars | | Flour, Ingredients arches, deterioration of the plant ce\ls?. ¥3enera|| X getabl an| attan» ssociates mealtimes being hugely beneficial to
Farmers. Farmers in all 50 states produce Chemicals that Kil Insects)] Nematicides I plantains, | quench thirstand | | g,cd of Selected Producers proteins, flours, techniques used in food processin inc\gcy Oils, Bread, International Supply Chain Software; Walgreens Boots Alliance | | Family Dollar ] kids, only about 30% of families
food, but agricultural production is " heavily (Chemicals that Kill Wheat avocadoes) | beat hunger. General Mils_| . .2nd baker¥ blanching, deh drqth, canning, freezing, || ~ Cereal Wholesale Fuel costs, which are manage fo eat together regularly.
%orﬂ.?ent.ratedRm r}lhe S)Sl\g/ldwefStfe i statesf al']Id Semicides | WomslParasies) | e Grain is the harvested seed of th V%.]rztsasbgzs, |ngri%|gri\rt]s or fermenting and _pickling, and “irradiating. bl infood |determined mainly by the Giant Eagle Pharmacy | [ 99 Cent Only ]
alifornia. ~ Rou o of farms are fami (Chemical Agents that Kill hard red spring, [ Grain is the harvested seed of the S r 9e _ {ope | price of crude oil ;
farms, but not allgéuc);lh farms are small. Individual Microorganisms l softred winter, | grasses such as wheat, oats, rice, | | and Fruit y producing @ Fruit, and distribution to dollar stores; ggfgog/) crfufe gld'c?[gptr‘lse
e ° tend h illet d bread, cereal, pasta, and pastries. Carbohydrates are an Snacks Snacks also caters to 0_Of food distribution
small family farms account for 21% of production, Selected Producers soft white, hard | sorghum, millet, ‘rye, com, an | |essential part of a healthy diet, and the U.S. goverment - jencef Costs. Fuel costs (and any ESTABLISHMENTS FOR NON-HOME CONSUMPTION
while mid-sized and larger scale family farms NosaioC Corteva Ariscionce I white, durum; | barley. Wheat is the most widely recommends that one-half of daily total calories is in the Potato Chips || Popcomn | stores, and small retail | Price increases) are passed G - - AWAY-FROM-HOME CONSUMPTION
account for 66% of production. Bill Gates now osaic Company. [Corteva Aariscience | used for bread, CU|tIVE|1ted vgrashsf hfo.r its selzduda {ggm ﬁ(fe zﬁ?}g?esétwggﬁ) SaII graerbsﬁggﬁarli(cgovgg r:?tloe gluggrs& Chocolate Bars stores) on by wholesale distributors| | Food service 21) _ Large National Restaurant Chains 31 Restaurants and General
WIS tthe mo?t ;aerén(l)aorbd of any person 'n&he %J.tS., ChemChina Bayer BASF| I Cak(e > pas‘ﬁy y cterela g{ﬁm v ||ch Isi 2 wc;r \|n1/| et (vs. simple carbs found in sugary beverages, psweetened Comn/Tortilla Chi Crack to grocery stores andf | ¢ eivery Quick Service Fast Casual Dining -
p , , SOy s s (é\ - d s fons): and breadz and ones that will be eaten in their closest-to- Pretzels Candy and Gum (a Berkshire Hathaway- turn pass on these costs to s Taco Bel, Pizza Hut, KFC) control more than 50 of the bigges
and cotton). . . 6) Equipment I cookies) metric tons): nature state. Examples of complex carbs are vegetables, consumers in the form of f [ Shake Shack ] names in the chain restaurant
Farm ' Equipment.  Various  companies fruit, pulses, unsweetened dairy products, and 100% Selected Producers ] ouned company) 1 1igher food and drink prices. a‘:ay rom | Subway ] - business, from Panera to Burger King.
Imanufactgre agd sell to crop growers a ariety of | || Tractors [ Serapers [ Salbs of China (1343 M) France (???igBMMMMTT)) whole grains (brown rice, quinoa, wheat and oats). Pepsi Conagra Brands g_4_f‘ i | ! | JAB Holding |
arge and mid-size tractors,” combines, cotton Preparation, f India (98.5 MMT) ustralia (31. = = ‘0 Hospitals, Other Health Care Facilities, Colleges| ’ Wendy's (Panera Bread) ing. The most popular
pickers, harvesters and loaders, sof preparation, e, Seedng. || qupment| | Rissa(EsSMT)  Canada GO NE__ Animal NtrionFeed L_eloo's__|L_Gonpkelrs o and Universtes 0 e | Chicih 1| S 11| sttes of | {15 (n" St o _popusry. by
seeding, application, and crop care equipment, - Application and .S. (47. akistan (26. Aquacultural Feed] [ Seed Additives Processing Utz Brands U Food National Food G ’ — .S. (in order of populari y
and hay and forage equipment. - Crop Care L food includss [_USFoods | [National Food Group] hotels, and B @ nenire Brand Meals || |revenue) are Olive  Garden,
Crops. Seeds grow Into crops, which may be omven ] Harvesting Equipment Selected Producers Cattle Feed Poultry Feed | the processin Mondelez Int' Hershey's |_hospitals) > | CL PN | | nspire Brancs | 3| | | Applebee’s Grill and Bar, Buffalo Wilf
f i g i Equipment quip — ancijse”in of 2 (Krispy Kreme; (Jimmy John'’s) Z< 4 A Oh
grown in soil (corn, wheat, soybeans), in water Sprayers b I CHS and Individual Farmers Dairy Swine Feed Brmula foads McKee Foods General Mills There over 8,000 hospitals, 2,800 rehabilitation w N . Wings JehillsABarg CRGH Wlexas
and  above-ground  structures  (hydroponic Representative Manufacturers Other . it @, e Ve A CEres and animal ) - | McDonald's | Casual and Fine Dining Chains Roadhouse, Outback ~Steakhouse,
. 3 centers, 38,700 nursing and retirement homes, S
tomatoes), in natural watewvays (seaweed, algae AGCO Mahinera || CNH Industrial I Agricultural Selected Producers health and 9.600 assisted living facilities. and 9.00 senior Red Lobster, Cracker Barrel,
kelp), and on trees (fruits, nuts). ROUgh(ly 11% of Cooperatives | [Stemilt Growers| [Evans Fruit Co. | : | | nufrition The global snack food market was valued o 2easted | \arge aclles, A a0 Seni o Restaurant Brands International Golden Gate Capital Cheesecake Factory, and LongHorn
the planet's land'is ded|cated‘/to crop production. Deere & Co. || Kubota Tractor & | Cargil___|[ Tyson Foods rg;?:ﬂg?ésatr?d at $4%¥ billion in 2%20 andlis ’?mjef%%dﬁ? " 59000 empioyeesgas Weﬁ o Toousands of dai\¥ = Burger King Tim Horton's, Popeyes) | | (Red Lobster, Bob Evans Restaurant, Steakhouse
3 CLAAS TORO Co. (] Gebbers Farms| | Borton & Sons Dole Land O' Lakes Alitech animal farms. ﬁ{%ﬁ ah 51002%mp0un annual rate ot .51 visitors and several hundred patients. Therefore, = Roark Capital's Inspire Brand Calfornia Przza Kitchen) ion. 36% of adult
“/’ . - these facilities can be vel erai ith o A Ameri di tat fast food
ry large operations with (Arby's, Buffalo Wild Wings, Jimmy Dard mericans dine out at fast oo
] thousands of meals served each day. o John's, Mister Donut, Dunkin’ Donut, ( e i |restaurants on any givenday. ___|
) ] | | (Longhom Steakhouse, Olive Gard ———————
. . = E Sonic Drive-In, Baskin & Robbins) sl S g0 2 ) W Meals, ready-to-
An|ma| Product|on J\ ANIMAL FEED PRODUCERS AND RANCHERS I (8\ FEED LOTS qg\ MEAT, EGG AND DAIRY PROCESSORS (0\ To Commercial Airlines >~ [ Sibway ] [ Applebee’s ] eat are self contained, individual field
Nearly 26% of the planet's land is used for ,U Ranchers and Chicken Farmers J Feed Yard Owners N9 meat  rotein, Eggs, and Salt o . ‘ ybairy Products Simple Flyin Gate Gourmet < Ten companies control 50 of the Bl Emg e | [)ig:?gntft bI)? thggmtv?\gfgepa%arﬁta?lrg
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